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Rough Proofs ALL MUST AID IN tsi o Noh Modernizing Program 
Sofatier gat au’ goes |QELF - REGULATION, Gets Quick Support 


isn't as dumb as she has been 
painted. 
a 


Chesterfield cigarettes are now 
said to have captured first place in 
) the field. Such popularity must be 
deserved. 
7.7 F 


And now a chewing-gum is to be 
advertised for its vitamin content. 
farnest chewers, however, will con- 
‘ tinue to be more interested in 
1 whether the flavor lasts. 


7, ? F 


a2 EHFA’S electrical merchandising 


campaign in the South is being 
not mailed direct under government 
frank. The only way the retailers 


can retaliate is by having their ads 
= distributed by their congressmen. 


. V F 


The old-fashioned congressman who 
§ yed to send free seeds to his con- 
stituents has been replaced by the 
SQM 34 variety, who mails them nice 
crisp U. S. Treasury checks. 


sing vvy 


The Legion of Decency is using 
full-page newspaper space to record 
its opinion of current movies. The 
‘not approved” list is going to boost 
. business for many @film flop. 4 
pers 


cent ss F 


a Xray machines for use in fitting 
oe shoes are now being advertised. They 


won't interest girls in China or the 


~P good old U. S. A. 


cent. = 


1 bet 
July. Three-in-One oil is launching a 


“ue “wlety league for cyclists. They'll 
ere °° urged to avoid scorching and to 
loss eat motorists with special consid- 
ie ‘tation. 


. yea 
con vvwey 
r the “More and more it will be de- 


an inM@™ wanded that the advertising solici- 
‘lor know something about the theory 
aud practice of advertising gener- 
ally,” says W. A. Thomson in his 
new book. Mightn’t be a bad idea, 
at that. 
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“Within thirty days you, too, can 
te ready for romance.” 

Take your choice—romance_ or 
1,000 a year for life. 


_ =. 


_ Picturing the delights of Green- 
“nd, Rockwell Kent refers to the 
fotten advertising jobs” he left be- 
und him. The ones which paid the 
‘ve to Greenland, no doubt. 


> °F 


ne of the neatest tricks of the 
at business is to maintain a high- 
™ attitude toward advertising but 
ll manage to cash a sufficient num- 
~ *t of advertisers’ checks. 
vvegy 

Luck; Strike broadcasts Metro- 
‘tan operas, and Lily Pons, Met- 
“dolitan star, signs Old Gold testi- 
Lnials There’s a little discord 
Mewhy, re. 
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Yebutuntes are now being featured 


. ine advertising copy. Are 
_ Supposed to suggest quick start- 
~ Speed or just anti-knock? 


2 gas 


oy 


eX Tugwell was knocked out of 
4 box in a recent baseball game, 
“hot by advertisers this time. 
Copy Cup. 


GARDNER ASSERTS 


Reports on Progress Made 
by Proprietary Group’ 


New York, Sept. 6.—The advisory 
committee on advertising of the Pro- 
prietary Association has made an au- 
spicious start in its drive to raise the 
standards of proprietary advertising. 
Many mediums and agencies have 
pledged cooperation voluntarily, and 
others have expressed approval of 
the movement. Leaders of other in- 
dustries have shown a degree of in- 
terest which indicates they may 
launch similar movements in their 
fields. 

These facts were reported by Ed- 
ward H. Gardner, executive secretary 
of the proprietary manufacturers’ ad- 
vertising committee, at a luncheon 
meeting today of advertisers and pub- 
lishers at the Advertising Club of 
New York. 

“It would be unfortunate if all ad- 
vertising interests do not pull to- 
gether in this movement,” said Mr. 
Gardner. “It would be doubly unfor- 
tunate if the less scrupulous adver- 
tiser were able to paraphrase the ad- 
vice of our Lord, and to say, ‘If they 
persecute you in one medium, flee 
unto another.’ 

“The leaders of the various me- 
diums can inform men in their fields 
of the standards that are being 
adopted. A concerted movement can 
make the bad actors feel lonely. No 
one enjoys being isolated by public 
opinion. American industry is wholly 
competent to regulate advertising. A 
moral censor, appointed from with- 
out to crack down on undesirable 
practices, is not required.” 


Will Experiment 


The final form of the system of 
regulation to be employed by his 
group, the speaker said, will depend 
partly upon experiments to be made 
as the work progresses. It is believed 
that the hardest part of the job has 
been accomplished with a vigorous 
start, and that the help of every man- 
ufacturer of proprietary remedies, of 
every advertising medium and of 
every agency is needed for complete 
success. 

“We have already been so fortu- 
nate as to have responsible executives 
with certain mediums discuss their 
problems with us and offer to ex- 
change ideas. Some representatives 
of mediums have asked if they might 
suggest to certain advertisers that 
their copy be submitted cto our com- 
mittee for suggestidns. 

“Naturally, we do not want the 
buck passed to us on every occasion, 
because we have no better armor 
against brickbats than anyone else, 
but we are most willing to explore 
every ground of reasonable coopera- 
tion in recommending to advertisers 
sound policies for their advertising.” 

The proprietary industry is going 
ahead with its housecleaning, regard- 
less of what other industries may do, 
but the committee thinks its task 
will be simplified if other industries 
fall into line. 

“If an advertiser thinks shock copy 
and violently competitive claims are 
the vogue for gasoline, automobiles 
and foods, he may consider himself 
privileged to become shocking and 


(Continued on Page 30, Col. 5) 


Kroger takes a great forward step to 
bring you coffee brimful of flavor 


Wheat cup cheenag news tint 1s For now Kroger datag 
coffers hat from the roasting ovens Which manne fresher 
eafice than you ve ever had before—<ays (resher then coffers 
that evel great castances end are dated when they are de 
vered to the stores 

The very hour thet Kroger Coffees come from the ovens, 
the sealed bags are stamped with the date symbol—thes 
rushed to the stores by the world’s fastest and most direct 
dehvery service. And once on the shelves. these hot dated 
coffees have only a short tume to stay If they don't move be 


HOT-DATED af the ponsling ovens. 


The newest step in coffee dating 

is heralded by Kroger in this news- 

paper copy, announcing coffees 

"hot-dated as they come from the 
roasting oven." 


COPY REGULATION 
AND COSTS HEAD 
NPA DISCUSSION 


New York, Sept. 7.—Self-regulation 
of advertising, so thorough and effec- 
tive as to make any suggestion of 
governmental interference presump- 
tuous, and ways and means of hold- 
ing down space rates through control 
of publishing costs are the chief top- 


the National Publishers Association 
Sept. 11-12 at Shawnee-on-Delaware. 


(Continued on Page 25, Col. 1) 


ics to come before the meeting of | 


From Manufacturers 


New York, Sept. 6.—Given an out- 
let at last by passage of the federal 
housing act, the famed resourceful- 
ness and aggressiveness of American 
business has begun to function in 
behalf of a revival of the building 
industry, at least as far as remodel- 
ing of homes is concerned. 

Business houses in many lines and 
in all parts of the country, have 
thrown their individual efforts back 
of the housing act with the double 
purpose of aiding the administration 
in restoring the gigantic building in- 
dustry to some semblance of its nor- 
mal self, and of getting their share 
of the resulting business. 

The American Radiator Company 
is using large newspaper space to 
announce that in cooperation with 
Uncle Sam, it has money to lend to 
home owners; building supply com- 
panies and banks of Toledo have 
banded together to advertise their 
joint resources; Macy’s, New York 
department store, was quick to offer 
a consulting service to those desir- 
ous of improving their homes; the 
National City Bank of New _ York 
rushed into the public prints to ex- 
plain its facilities; while General 
Electric Company is using full pages 
in dailies to explain how the hous- 
ing act applies to the G-E oil fur- 
nace. 

Consultant Available 

These isolated examples illustrate 
the trend of the times and point the 
way to methods by which others wiin 
a stake in the revival of building 
may get behind the modernization 
movement. 

Perhaps the full page advertise- 
ment of Macy’s was the most signifi- 
|cant yet to appear, because Macy’s 
handle only a limited line of build- 
ing supplies and its direct interest 
is therefore minimized. Macy’s, how- 
ever, has discovered that unsetfish- 


Last Minute 


News Flashes 


Chicago. 


capacity. 


for Old Gold cigarettes, among other 


the sea in ships. 


Ewell Joins U. S. Advertising Corporation 
Toledo, O., Sept. 7—Ward M. Canaday has announced the appointment 
of James C. Ewell as manager of United States Advertising Corporation, 
Mr. Ewell, who has been advertising manager of Wilson-Western 
Sporting Goods Company, will continue with that company in an advisory 


Gourfain Merges with Seen N. Baskin 


Chicago, Sept. 7.—The Gourfain Agency, specializing in apparel adver- 
tising, has joined with Salem N. Baskin and will henceforth operate as a 
part of that agency. Before joining Matteson-Fogarty-Jordan Company, Mr. 
Baskin also operated in the men’s w 


ear field. 


Car Independents Plan Big Merger 
New York, Sept. 7—The “Big Three” of the automobile field will be- 
come a “Big Four,” under merger plans now well advanced. Auburn, Pierce- 
Arrow, Graham-Paige, Hupp and Reo are the probable components of the 
proposed consolidation of independent manufacturers. 


Wenban Returns to Blackett-Sample-Hummert 

Chicago, Sept. 7—Robert M. Wenban, noted copywriter, has returned to 
Blackett-Sample-Hummert, Inc., Chicago, after a year’s absence. 
ban comes from Lennen & Mitchell, New York, where he wrote advertising 


Mr. Wen- 


products. 


Booth Fisheries in First Radio Campaign 
Chicago, Sept. 7.—Supported by newspaper copy, the initial radio pro- 
gram of Booth Fisheries Corporation will be broadcast over a Columbia 
chain of 20 stations late this month dramatizing the men who go down to 
Carroll Dean Murphy, Inc., is in charge. 


ness yields dividends because the 
store profits from general prosperity. 

The Macy page briefly explained 
the operation of the housing pro- 
gram and how home owners may ob- 
tain loans. It then listed 21 mod- 
ernization jobs which the majority 
of homes are probably badly in need 
of. A single instance will indicate 
the type of work suggested: 

“Floors: Install waterproof floor- 
ing in vestibule, hall, kitchen, pan- 
try. (Use linoleum, rubber, asphalt, 
or composition tile). Install bath- 
room floor, base, wainscoting, and 
walls, using tile or glazed wall cov- 
ering. Replace broken or loose floor 
boards. Lay new wood floor over all 
old flooring. Repair floors. Eliminate 
creaking. Mosaic or ceramic tile in 
bathroom. Sheath and install floor- 
ing in attic.” 

For those who felt the need of a 
face-to-face discussion of their prob- 
lems, Macy’s announced that an of- 
ficial representative of the Federal 
Housing Administration would be on 
duty at Macy’s new “Better Housing 
Bureau” at certain times, prepared 
to answer all questions. 


Sets Up Subsidiary 


The advertising of American 
Radiator Company was of a sensa- 
tional nature, announcing that “in 
cooperation with Uncle Sam, money 
to lend for modernizing your home 
with American Radiator Heating,” 
was now available. 

The text explained that the usual 
restrictions have been lifted and that 
loans are now available without red 
tape or technicalities. The advertise- 
ment gave this terse explanation of 
the plan: 

“If you own or lease property that 
comes under the broad provisions of 
thé .national housing act, if your 
stdnding in your community is good, 
you can have the money for new 
héating—or for repairs to your pres- 
ent system—merely by applying for 
it.- fhe Federal Housing Administra- 
tion has authorized the Heating and 
Plumbing Finance Corporation, one 
of, our affiliated companies, to lend 
you the money. 

“You deal directly with your 
plumber’ or _ heating contractor. 
There are no intermediary steps to 
take, no other people to see. No co- 
makers are required. No mortgages 
are taken. Your reputation is your 
bond.” 

Two-score Toledo companies, in- 
cluding a cross-section of all who will 
gain by stimulation of home mod- 
ernization, participated in a _ full- 
page advertisement in Toledo news- 
papers carrying the . tidings that 
banks and other financial institutions 
have been notified that they may 
start at once to make loans for home 
modernization and repair. 


Others Urge Action 


The advertising, offering an ex- 
planatory booklet, available at banks, 
was financed by, among others, a 
paint retailer, a lumber and coal 
company, a furniture dealer, a gen- 
eral contractor, and several banks. 

The National City Bank of New 
York is throwing its vast power be- 
hind the reconstruction program. In 
a full-page advertisement in New 
York papers, the bank announced that 
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ADVERTISING AGE 


September 8, 1934 


SS ee | 


home owners may apply for improve- 
ment jeans at any one of the insti- 
tution’s 72 branches in Greater New 
York. The bank gave complete de- 
tails of the cost of loans and the 
method of repayment. 

General Electric Company is tak- 
ing full pages in newspapers to tell 
the public that “modernization be- 
gins in the basement.” G-E oil fur- 
naces and air conditioning are tied 


together in the advertising. As to the 


financing, the company 
word of warning: 

“There may be a limit to the num- 
ber of these loans. It is important 
that you stop in at the nearest show- 
room, or phone, or write today for all 
the facts about the new national 
housing act and how it applies to the 
G-E oil furnace.” 


National Offers Credit 


National Radiator Corporation, 
Johnstown, Pa., was another organi- 
zation which lost no time in tying up 


with the national housing act by an- 
nouncing a new _ installment-credit 
plan, by means of which home own- 


ers may install or modernize heating 
equipment without initial down pay- 
ments, and with installments spread 
over a three-year period. 

National’s credit set-up is in most 
respects similar to that of American 
Radiator, with loans being arranged 


YES, WE GO IN FOR 


STRONG MAN 


inserted this | 


tractor, who endorses them without | 
recourse to National and in return | 
receives payment in cash for the face 
of the note. 

One unique feature of the National | 
plan is the provision of free life in- | 
surance for any insurable home| 
owner, which will cancel the unpaid | 
balance of the note in the event the 


| buyer dies before the contracted pay- 


ments are completed. 


Urges Advertising 


Sept. 6.—The 
advertising, 


Washington, D. C., 
possibility of increased 
both local and national, is being 
pointed out to newspapers by the 
Federal Housing Administration as 
one good reason for supporting the 
modernization and housing campaign 
of the FHA. 


In the first newspaper clip sheet 
sent out by FHA this week, a box 
prominently displayed urges news- 


papers to “start a new better housing 
section. Sell display advertising to | 
dealers, contractors, bankers and na- 
tional advertisers, who will profit 
from the increase in better housing.” 

“It can be done,” the clip sheet 
says. “Housing sections can be made 
as profitable, by good selling, as the | 
automobile and radio sections used 


BUT........ 
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a lot of copy from Charles Atlas, Harry 


‘Titus and other 


is direct mail, 
after month without fail. 


But we 


solely with women. 
simply because we 
after month. 
mitted another * 
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or 
who 
be charming. 


example, take 


months. 
SUVS! 


“Tt has been a source 
me that Physical Culture, 


lowing from 


nationally 
tions. 


Physical Culture can deliver upon both 
women's accounts be 


men’s and 


also get plenty of other 
accounts as remotely removed from the 

strong man stuff as Alpha is from Omega. 

Accounts whose entire sales 

And we get them too 

deliver 

Again, we should be per- 
“And how!” 


Margery 
teaches women via the mails how to 
This account in full column 
space has been running regularly in Phys- 
ical Culture now for the past eighteen & 


And here’s what Miss Wilson 


physical culturists. We 
get this business, practically all of which 


because we deliver month 
And how! 


editorial appe: 


accounts 


Kee > 
thoritative 
solve personal problems, properly feed 


appeals rest 


month 
the baby and 


| 
‘through notes given to the local con-|to be. 


|H. Rankin 


has an alert f 


‘A 
all 


You remember those grand 
‘old days.” 

The FHA will help by supplying 
‘clips sheets and two mats for illus- 
|trations each week without charge, 
the announcement continues. 


Supervise Sea Food 


Canners of sea food who cooperate 


with the federal food and drug ad- 


ministration supervision will be al- 


| lowed to include in their labels “Pro- 


duction Supervised by U. S. Food & 
Drug Administration,” and may ad- 
vertise that fact. 


Wilson Goes to NBC 


Donald B. Wilson, who has been 
with J. Walter Thompson Company 
and the Colsodent Company, and was 
formerly New England manager of 
the Family Circle, has joined the 
Boston sales office of the National 
Broadcasting Company. 


Nu-Deco Names Rankin 


Nu-Deco Company, New York, wall 
finish and tints, has appointed Wm. 
Company, New York. 
Newspapers, Magazines and radio 
will be used in a campaign tying in 
with the federal home modernization 
campaign. 


KFBL Changes Name 


Station KFBL, Everett, Wash., has 


| changed its call letters to KRKO. 


FF 


amily editorial appeal. An 
ul which is based upon fam- 
| ily relationships and 


affairs. No fiction. 
Instead, its articles 


and various depart- 
ments teem with au- 


and practical advice on how to 


the grown-ups, too, matters 


of feminine hygiene, beauty, style, recrea- 
tion, and a hundred and one subjects of 


Wilson, 


That’s really 
million 


Physical Cu 
ture 

month. 
why, too, 
ner 


covering that 


mod- 
ern families buy 


every 

That’s 
an 
‘asing number of the smarter ad-folks 
are, like Margery Wilson, revising their 
opinions about Physical Culture 


vital interest to every member of a typical 
modern family. 


why more than a quarter of 
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and dis- 
it pays and pays per space 


dollar invested. 
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RSONAL PROBLEM 


Magazine — 


MAKING IT EASY FOR THE HOME OWNER 


pe atin Company 


meron" UNCLE SAM 


ONEY TO LEND 


for modernizing your home with 
AMERICAN RADIATOR HEATING 


FOR THE 
FIRST TIME 


UP TO 3 YEARS TO PAY 
LOWEST FEES 


How TO Gf 
YOUR HEATING MODERNIZATION \OAn 
The complete details of this plan are explained o 

Radiat 


Ry the government's plan. y 
Ger 0 now tering bation for 


od 
te bold nterest charges down, 
USUAL RESTRICTIONS LIFTED 
‘The National Housing Act has let down the bars If = #* your bond. 
PROVIDES BASIS er TRUE MODERNIZATION 


required. No mortgages are taken. Your reputstion 


1 nm © heme owner Please send mee FRET copy 


pee Medernne cn Budge Beak aad capise os te 
repairs te your present system—merefy by applying jets of yew ore Peyuan Flam 
for it. The Federal Housing Administration has aa ~ tees 
thorized the Heating and Plumbing Finance Cor- 
wor ty companies, to lend you Mbdeone 
Prop ataawibg ompmny ad 
to take, no other als to ote. No comakers are and ron z 
* MONEY FOR HEATING ... YOURS FOR THE ASKING! x 


Five-column newspaper copy which appeared in selected markets 
this week explaining the ease with which money may be borrowed 
for home modernization through the Heating & Plumbing Finance 


Corporation, American Radiator subsidiary. 
land ruggedness will dominate the 
l) W |theme of subsequent advertising, 
Added power has been accom 


| plished with each one of the three 
| different engines. The Packard Eight 
/motor now delivers 130 brake hors¢ 
| power, the Super Eight, 150, and the 
| Twelve, 175. Because of the in 


Three | creased power of the Twelve a power! 


Detroit, Mich., Sept. 6. 
j/new lines of Packard cars, marking | operated clutch has been added. All 
three lines are equipped with power 


|a completely new Packard style era, 


‘are being introduced through an in-| brakes, automatic chassis lubrica 
tensive national campaign launched | tion and shock absorbers adjusted al 
this week. The new lines, each em-| the dash. 


bodying major mechanical improve- | 
ments, consists of the Packard | Clarence Rickey 


Eight, Packard Super Eight, and Goes to McGregor 
In pokar rallye 

Packard Twelve. Clarence H. Rickey, who for th 
The drive got under way in the | past ten years has been vice-presiden 

current issue of The Saturday Eve- | of the R. H. Buhrke Company, Ch! 


ning Post with a striking double-page | | cago, in charge of sales and advertis 


spread in colors picturing the new w | ing, has joined the Crawford, Me: 
“Twelve” sedan over the caption; | Gregor & Canby Company, golf clu 
py y > “a y as Si anagel 
This Is the New Packard for 1935.” a Dayton, O., sales — 
Candin aakied tin ae oe George Mattern, Sr., former Me 
opy 18 divided Into three para-| Gregor sales manager, will continue 


graphs, the first two briefly summar- | as vice- president assisting in produc! 
izing what the designers and engi- | development and a general advisor) 
neers have accomplished; and the | capacity. 


third, an invitation to the public to | See : 
Defer Revenue Bills 


see and ride in the new car. 
Stress is placed upon the fact that The legislation committee of the 
St. Louis Board of Aldermen has de 


the designers have incorporated ad- | vided to deter action on the revee™ 
vanced styling into all three cars|) i). including those affecting adver 
and at the same time have retained | tising, until a committee of the board 
the inherent lines which have pre-|has studied and passed on the ad 
served Packard identity for the last | visability of a general sales tax 

30 years. “They have produced a a ee 
motor so perfect that, were the | 


Buys Detroit Stove 


|equator a road, you could drive half-| The Borg-Warner Corporation. © 
way round the world in a single week | Which the Norge Corporation 1s & 
b Shes ee pit 

Without damaging the motor in any | subsidiary, has acquired the aa 
| Vapor Stove Company, one of 


way,” copy states. 
The fact that the new models are | 
the perfected embodiment of beauty 


five largest producers of gas stove® 
The Detroit company will continu 
to operate independently. 


A medium with the power to make 
volume sales, that’s why many 


important advertisers are using— 


Advertising Offices 
New York- Chicat® 


Over 5.250.000 families 
Nearly 16,000,000 readers 
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BANG! BANG! BANG! 

gel 

Me- . s s 

nue 

luct 

sO} Morning, noon and night. Day after day. Week after week. Month 
after month ... you can pour a steady stream of selling messages 

the ‘ ° . . 

de into your prospects and customers . . . with time signals or weather 

nut 

i reports. Or use Sports Reviews. Or News Broadeasts. Gathered 

pare 

ad . . . . . . 
by the stations’ own news organizations! Hard hitting selling 
ammunition. 

1, ol 

is 4 

trolt . . . - . 

the The standardized time signals are two 25-word commercial an- 

yves 

inut 


nouncements and one 100-word each morning, each afternoon, 
each evening. Nine a day! Two hundred and seventy commercials 
a month—as much advertising copy as many programs carry in a 


whole year. And they’re highly economical, too. 


Take aim—and fire! Shoot out your sales stories. Mow down sales 
resistance! Rat-a-tat-tat . . . nine times a day ... day after day... 
and watch your sales go up. These major stations are well armed 


to do an outstanding selling job for you. 


WSB Atlanta NBC 
Baltimore NBC 

Birmingham CBS 

Boston CBS 

Boston CBS 
Bridgeport-New Haven CBS 

Buffalo NBC 

Cleveland NBC 

Dallas NBC 

. Denver CBS 

. Detroit NBC 

Fort Worth NBC 

Hot Springs NBC 

Houston NBC 

Indianapolis CBS 

..Kansas City NBC 

_..Los Angeles NBC 

..Los Angeles NBC 

_ Louisville CBS 

Miami NBC 

. Milwaukee NBC 

Nashville NBC 

_.New Orleans NBC 

Norfolk NBC 

New York ABS 

. Portland NBC 

Portland NBC 

Providence CBS 

KSD _. St. Louis NBC 
KSL Salt Lake City CBS 
WOAI San Antonio NBC 
*KJR Seattle NBC 
*KOMO Seattle NBC 
KTBS Shreveport NBC 
*KGA Spokane NBC 
*KHQ Spokane | NBC 
WDAE Tampa CBS 
KVOO Tulsa NBC 
KFH Wichita CBS 


THE YANKEE NETWORK 
THE TEXAS QUALITY GROUP 


“Indicates stations located in same city under 
same management, 


Represented exclusively throughout the 
United States by 


EDWARD PETRY & CO. 


Incorporated 


NEW YORK ¢ CHICAGO e _ DETROIT 
SAN FRANCISCO 
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Taxing Advertising 


The recent enactment of legisla- 
tion in Louisiana taxing the adver- 
tising receipts of newspapers may 
have been discounted as emanating 
from Huey Long, whose radical po- 
litical ideas are well known. But ad- 
vertisers will have to be on their 
guard against efforts of a similar 
character in many other localities. 

ADVERTISING AGE published’ the 
news September 1 of the introduc- 
tion of an ordinance in the St. Louis 
city council providing for taxation 
of practically all forms of advertis- 


ing. The idea was proposed as one 
method of raising funds for relief 
purposes, 


The enormous expenditures of an 
extraordinary character now being 
authorized by federal, state and lo- 
cal governments insure the develop- 
ment of as many new and produc- 
tive sources of tax revenues as pos- 
sible, and hence it is certain that 
politicians of all ranks will not over- 
look advertising. They may be de- 
terred from taxing it, but it will 
probably require serious and well- 
planned efforts to prevent the idea 
from spreading. 

Without attempting to debate the 
merits of many of the huge govern- 
mental expenditures now being au- 
thorized, it is evident that heavy 
taxes will be needed to keep cities, 
states and nation in a solvent condi- 
tion. Consequently it is all too plain 
that it will be necessary for those in 
control of the political machinery to 
extract taxes from the public in as 
painless and successful a manner as 
possible. 

The 


reasons why 


advertising | 


should not be taxed are almost too 
evident to be enumerated. Those who 
use and produce advertising are al- 
ready taxed on their property, their 
incomes and their business activi- 
ties generally. Hence additional im- 
posts on advertising would represent 
double taxation, besides discriminat- 
ing against a particular class of citi- 
zens. Furthermore, advertising pro- 
motes business and stimulates em- 
ployment, and taxation would check 
the very recovery which is the pri- 
mary aim of the present political 
program. 

Advertising organizations, especi- 
ally those of a national character, 
should plan to survey the field care- 
fully and to make sure that proper 
representations are made against ill- 
considered legislation aimed at ad- 
vertising. Usually laws of this kind 
are enacted because insufficient time 
has been given for the opposition to 
be properly presented. Hence all of 
those concerned with the legitimate 
use of advertising should be on the 


alert to protect it against the impo- | 


sition of special taxes such as those 
authorized in Louisiana and proposed 
elsewhere. 

This is a field in which the Ad- 
vertising Federation of America 
should be especially useful. Be- 
cause its membership includes local 
advertising organizations and repre- 
sents practically all advertising in- 
terests, including users as well 
producers, it is in a position both to 
maintain contact with situations 
which may arise and to speak au- 
thoritatively for advertising interests 
at large. 


as 


Price Fixing in the Paper Code 


Buyers of paper, including both 
advertisers and publishers, have not 
as yet succeeded in having the pro- 
of the paper code covering 
price fixing amended, but there are 
indications that this situation may 
unexpected lines in 

Paper manufactur- 
ers themselves are beginning to re- 


visions 


along 
the near future. 


develop 


alize that restrictions on production 
and 
satisfactory. 

While the operation of the law of 
supply and demand may not have 
been ideal, it has usually resulted in 
the constant development of new and 
better products, in greater manufac- 
turing efficiency to produce lower 
prices, and in general in giving the 
purchaser wide freedom of choice 
as to quality, price and service. The 
attempt to crystallize quality and 
price under code provisions does not 
benefit the alert, progressive manu- 
facturer, but rather penalizes him, as 
well as the user of his products. 


prices have not been entirely 


Some paper manufacturers are be- 


'ginning to realize this, along with 


the idea that no freezing of a market 
situation which is not equitable to 
the consumer will be desirable in 
the long run from the standpoint of 
the manufacturer. After all, the in- 
terests of buyers and sellers in a 
market are mutual, and the 
stimulation of consumption through 
improvement in product and reduced 
prices, made possible by better meth- 


free 


ods of manufacture and distribution, | 


is more important than artificial 
price maintenance. 

Increased consumption of book and 
bond papers may not be entirely de- 
pendent on the price factor, but cer- 
tainly allocation of production and 
arbitrary maintenance of prices do 
not encourage advertisers to appro- 
priate a larger part of their budgets 
for direct mail and other activities 
which would contribute a larger vol- 


| printing industries. 


WHEN TWO IRRESISTIBLE FORCES MEET 
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ae 
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"Let's call it a draw. 


—-Judge. 


You buy a lot and I'll buy your insurance 
policy!" 


Barringer Explains 


British Ethyl Symbols 


To the Editor: I have just been 
very much interested and amused 
(perhaps because I am an English- 
man) on reading the article on page 
10 of your Aug. 18 issue on the Ethyl 
campaign being run by the B. P. Oil 
Company, featuring initial letters 
with their humorous interpretations. 

In the second paragraph of the ar- 
ticle, it is stated: ‘‘The initial letters 
campaign could well have been in- 
spired by the maze of initial designa- 
tions being applied to certain Ameri- 
can government bureaus and recov- 
ery organizations.” As a matter of 
fact, the writer of the article omits 
to state what is perhaps one of the 
most important features of the use 
of these initial letters. It is that in 
each case quoted, they are familiar 
to the public and are in current use 
with entirely different meanings. L. 
S. D. for instance. stands for Pounds, 
Shillings and Pence; P. M. G. for 
Postmaster General (hence the con- 
versation between the telephone oper- 
ators who are employes of the Post 
| Office Department); P. P. C. for Pour 
|Prende Congé and so on. 

Please forgive me for stating what 
|'may be the obvious. I do feel, how- 
|ever, that if these facts had been 
| brought out in the article, it would 
have been still clearer to your read- 
'ers that the campaign is a very en- 
tertaining one. 

P. H. BARRINGER, 


Advertising Manager, 


Eberhard Faber Pencil Company, 
Brooklyn, N. Y. 
vywsy 


Drouth Does Little 
| Harm to Arkansas 


of the agricultural situation as pic- 
tured in ApDVERTISING AGE, has been 


| 
istructive results. It is human nature 
|to see every situation on an exagger- 
jated scale. As a consequence, difficul- 
ties appear to be worse than they 
jactually are, just as favorable con- 
ditions usually give rise to an excess 
of optimism. In either case, facts 
|have a corrective value. 

Here in Arkansas the drouth un- 
doubtedly has done much damage. 
| Yet if the agricultural situation 1s 
|fairly appraised, it becomes evident 
|that the state as a whole has more 


|cause for satisfaction than for com- 
plaint. 

| Cotton, the main source of farm 
‘cash in Arkansas, is now worth, in- 
cluding federal benefit payments to 
jfarmers, and with the returns from 
| the seed, about $94 a bale, compared 
| with $71 a bale last season. This 


| gives the present crop a prospective | 


, value of around $72,000,000. The crop 
\last year was worth not quite $74,- 
| 000,000—only a trifle more. 


To the Editor: The brighter side | 


most interesting and should have con- | 


Voice of the Advertiser 


borrowed money. The growers bor- 
| rowed only $5,031,940 from federal 
| compared with $8,440,000 
ifrom the same agencies last year. 
|Borrowings from private agencies, 
|totaling a smaller sum, were ap- 
| parently reduced in similar propor- 
tion. 

| Hence, it is evident that Arkansas 
| will get somewhat more net money 
‘from its 1934 cotton crop than it re- 
ceived from the crop of 1933. Fur- 
|thermore, delinquent taxes and over- 
due debts were largely cleaned up 
with the improved proceeds of the 
1933 crop, which will enable grow- 
ers to spend more of this year’s re- 
turns on living and personal items. 

The chief crop damage in Arkan- 
sas has been to feed crops, and in 
some localities to food crops. And 
‘here the state enjoys an advanta- 
| geous position, due toits long growing 
/season, which is 11 or 12 months of 
the year for many grazing crops and 
| vegetables in the larger portion of 
|the state. Rains are now greening 
| pastures and bringing on fall and 
| winter gardens and fall grains. Thus 
|the scars of the drouth are rapidly 
healing. 

Moreover, it will not be long be- 
fore Arkansas starts getting agricul- 
tural income from its long growing 
|}season. A good many farmers are 
‘planting a late potato crop, which 
| should bring a pleasant price. Late 
|cabbages are another cashable item. 
And various truck crops, which the 
|state now produces in substantial 
volume, begin moving from Arkansas 
|to northern markets early in March. 
| Taking the situation in its entirety, 
|; Arkansas, with agricultural prices 
‘up, and its farm production expenses 
and debts reduced, is in better posi- 


| tion than it was a year ago, 


| Wma. JOHNSON, 
| Agricultural Editor, 


agencies, 
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Western Canada 


| In Good Shape 


To the Editor: Being a regular 
reader of ADVERTISING AGE 
|noted with interest the article on 
| page of your Aug. 18 issue entitled 
|““Retail Sales Fare Better Than Crops 
‘in Drouth Area.” This is a good ar- 
ticle and reflects an actual improve- 
|ment in conditions in spite of appar- 
/ent hard times of which we have had 
|a similar. experience in the western 
|provinces of Canada. 
| My only criticism would be of the 
final paragraph in the comment by 
A. E. Hall of The Farmer in refer- 
ence to conditions in Eastern Canada. 
In his closing remarks Mr. Hall has 
|made a comparison which reflects to 
/our disadvantage without, I believe, 
having an actual knowledge of con- 
ditions in this area. 

Our magazine has been located in 


25 


Western Canada since 1882 and with-| 


| But this season’s cotton was pro-|in the present year the writer, as 
ume of business to the paper and | duced, according to the best figures | Well as other members of the edi- 


available, on some 40 per cent less 


| torial and business staff, has trav- 


— 


a, 


eled many thousands of Miles 
throughout the country checking yp 
on agricultural conditions. We hay, 
naturally found plenty of dried out 
and below-average areas wher, 
things are none too satisfactory, 4, 
the same time the country as a who 
is in better shape than last yea, 
Wholesale and retail buying is mop, 
active and the way in which graj, 
and other farm product prices hay, 
held up naturally gives confidene, 
and encouragement to the farmer. 

Even in the dried out areas ayp, 
mobile sales were reported to is ag 
being substantially ahead of lay 
year. One of the largest companies 
in the low-priced class has reopene, 
two of its western branches this yeg 
after they had been closed for ge, 
eral seasons. Generally speaking, th, 


Arkansas Democrat, Little Rock, Ark. | 


I have | 


implement companies are doing he; 
|ter business and in the northern ha} 
\of the territory this improvement ; 
particularly marked. General whok 
| sale turnover in the food produce 
|hardware, drug, and radio lines pa; 
ticularly is considerably ahead , 
|last year. 

In spite of the difficult condition, 
which we have been, and are no) 
experiencing, I see no reason for dis 
couragement or pessimism  ahoy 
Western Canada. This country is yo 
far enough away from the pioneeriny 
stage to have lost the resilient any 
forceful spirit which will eventual! 
carry us ahead to new peaks of pros 
perity. 

H. C. ANDERSON, 
Advertising Manager, 
The NorWest Farmer, Winnipeg 
Canada. 
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Watchful Reader 


Discovers an Error 

To the Editor: In the “Photog 
raphic Review of the Week,” iss 
of Aug. 18, you illustrate a new cam 
era for picturing spectaculars, an( 
give the plate size as 28x34 inches 

Well, mebbe you're right—but I’ 
bet they have to fold the plates twix 
to get them in the holders! Judging 
by the size of the man’s hand, th 
camera cannot possibly take a plat 
larger than 14x17, and it is mor 
likely to be that or the next six 
smaller. 

The rear end of a 28x34 camer 
would be as big as a spare tire, an 
the operator could crawl through ! 
without difficulty. It would take mor 
than a little grease to get him in! 
the one shown. 

A slight error, perhaps? Confess 

A. D. JEweLL, 


Librarian, Fairchild Publication: 
New York. 


To the Editor: A few days ago ¥ 
sent you a photograph of our “Big 
Bertha” camera used in taking pit 
|tures of advertising signs. Throug! 
‘error, we stated in the caption thé 


the plate size of the camera wé 
28x34 inches. 
Will you kindly correct this | 


read, “the plate size is eight by te 
inches”? This particular came! 
/uses the above size plate only. 

PAUL DARROW PADDOCK. 


Kaufmann & Fabry Compal! 
Chicago. 


|Editor’s note: Subscriber Jewel 
/caught an obvious discrepancy whic 
|should have been perceived _bef0! 
publication. Mr. Paddock, who 8% 
ciously accepts responsibility for 
error, neglects to mention as a mit 
| gating circumstance the fact that 
truck shown in the picture 
equipped to carry a camera wi! 
will really take a plate as large? 
28x34 inches. Plates this large, 
even much larger, are not unknoW 
Mr. Paddock’s company having at 0 
time taken a photograph on a pial 
measuring some six by eight feet] 


* ¥ ¥ 


Needed for Files 


To the Editor: We have an im® 
diate need for an additional copy’ 
the July 21 issue of ApvertisrNe 48 

Will you please send us an a@ 
tional cepy of this issue so we will 
able to keep our files of this Pay 
complete for reference at all tm 
Thank you in advance for 
courtesy. 


M. H. MILLER, 
Checking Department. 
The Geyer C man 
Dayto! 
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Nationwide Comment 
from Readers 


‘I want to tell you that the 
WEEKLY MESSAGE has 
seen invaluable to us. For un- 
piased, careful and factual pres- 
entation of current conditions, 
I do not know its equal. You 
deserve to be congratulated 
upon the clear- ~sighted and cor- 
rect interpretation of what goes 
on.” —Cambridge, Mass. 


“Your observations are exact, 
fair-minded and in some cases 
almost prophetic.” 

—New York, N. Y. 


“Continue to write the truth, 
the whole truth, and nothing 
but the truth. Some who like 
colored matter may not ap- 
preciate it, but in the long run 
it pays.” —Albertville, Alabama 


“We find the combination of 
the Review of Reviews and 
yur WEEKLY MESSAGE 
highly valuable in helping to 
keep us informed about the 
significance of current events 
in the business world and the 
developments at Washington. 
The information is accurate, 
the interpretation economically 
sound, and the accompanying 
comments are illuminatingly 
thoughtful.” —Cleveland, Ohio 


‘1 do not want to miss any of 
these letters, so I wish you 
would start with Volume I, 
Number I.” 

—Milwaukee, Wisconsin 


‘l believe your WEEKLY 
MESSAGE is a valuable addi- 
tion to your service to sub- 
scribers,” —New York, N. Y. 


“Thank God! You are brave 

enough to tell the truth about 

conditions at Washington.” 
—Pasadena, California 


‘l consider the WEEKLY 

MESSAGE one of the best 

papers that I receive.” 
—Dundee, Florida 


‘Excellent summary of im- 
portant current events.” 
—South Bend, Indiana 


‘Continue to keep the ‘bunk’ 
ut of the Review. I like Dr. 
Shaw’s frankness, and if we do 
lot always agree, at least we 
now on what grounds we dis- 
eree,” —St. Paul Minn. 


- YOU 


WALL STREET =I 
aS UHR --STREET)~¢ 


Sovernment-Finance 


N EW conditions facing the man of affairs today demand, and create an oppor- 

tunity for, a new publishing idea—a service created with the aim to provide 
the subscriber with the best possible means of judging the trends of business, 
government and finance, so that he can plan wisely for the future. 


For a well-rounded service, two elements are essential, speed and thorough 


Busines 


deliberation.’ These cannot be combined in one periodical. For this reason, early 
in the year, we inaugurated a new weekly-monthly combination. 


4% The WEEKLY MESSAGE is a fearless, fact-facing, straight-from-the- 
shoulder report of what is going on, what it means, what is likely to happen as 
aresult. It is in a form which permits the last word in speed—from the editor’s 
desk to the post office in less than eight hours. 


4 The REVIEW OF REVIEWS monthly brings a more deliberate and 
exhaustive study of conditions and an interpretation and analysis of long-time 
trends. It adds the perspective of time to the quick flashes of the weekly letter, 
making a combination complete, authoritative and unique. 

At the head of our staff of reporters and editors are two outstanding personalities care- 


fully studying every day the problems that beset business and professional men. Both are on 
intimate terms with financial and industrial leaders, as well as with the powers in Washington. 


Albert Shaw has the background of the West as well as of the East, of the student of his- 
tory and politics as well as of the journalist. His judgment is tempered by years of experi- 
ence and the ups and downs of many political administrations. 


Joseph Stagg Lawrence, editor of the WEEKLY MESSAGE and economist of the RE- 
VIEW OF REVIEWS, is outstanding among today’s vigorous thinkers and hard-hitting 
writers. His brilliance as an economist led to early recognition which diverted him from the 
paths of teaching to the practical tasks of writing and of counseling many industries which 
sought his shrewd financial judgment. 

Already this new service has won gratifying recognition. Bankers, lawyers, 
executives and heads of important businesses are found in greater numbers than 
ever before on the subscription lists of the REVIEW OF REVIEWS. Adver- 
tisers seeking recognition from the leaders of business and who want to reach a 
market of high buying power will find that the REVIEW OF REVIEWS is a 
primary medium. 


A copy of the WEEKLY MESSAGE and the current issue of the RE- 
VIEW OF REVIEWS will be mailed on request. 


EVIEW OF REVIEWS 
233 FOURTH AVENUE, NEW YORK 


Mark A. Selsor, Western Manager 
1402 Miller Bldg., Chicago, Ill. 


Edward F. Healey, Advertising Manager 
233 Fourth Avenue, New York 


Warwick Carpenter, Pacific Coast Manager 
29 East de la Guerra, Santa Barbara, Calif. 


Washington, Wall Street 


Be 


Among Subscribers 


are Executives of 


Acme Steel Company 

Addressograph—Multigraph 
Corporation 

Aeolian Company 

Allis Chalmers Mfg. Co. 

American Chicle Company 

American Machine & Foundry 
Co. 

American Rolling Mill Co. 

Blaw Knox Co. 

Boston & Maine Railroad 

Brooklyn Edison Company 

Chase National Bank 

Chemical Bank & Trust Co. 

Coca Cola Co. 

Continental Oil Company 

Curtis Publishing Company 

Eli Lilly & Co. 

Gold Dust Corp. 

W. R. Grace & Co., Inc. 

Hahn Department Stores 

H. J. Heinz Co. 

Hercules Powder Co. 

Hudson Motor Car Co. 

Hudson River Day Line 

Interborough Rapid Transit 
Co. 

Jewel Tea Co., Inc. 

Kelvinator Corp. 

Kraft Phenix Cheese Corp. 

Lamson Co. 

Lazard Freres 

Lehigh & N. E. Railroad Com- 
pany 

Lever Brothers Co. 

Libby, McNeill & Libby 

Johns-Manville 

McGraw Hill Publishing Co. 

Metropolitan Life Insurance 
Co. 

National Cash Register Co. 

New York Life Insurance Co. 

Northwestern Mutual Life In- 
surance Company 

Paine, Webber & Co. 

Paramount Publix Corp. 

J. C. Penney Co. 

Pepperell Mfg. Co. 

Philco Radio & Tel. Co. 

Pittsburgh Plate Glass Com- 
pany 

Pure Oil Company 

Southern Pacific Co. 

Spencer Trask & Co. 

Spreckels Company 

Tide Water Oil Company 

Timken Silent Automatic Co. 

Travelers Insurance Co. 

Underwood-Elliot-Fisher Co. 

Westinghouse Electric Mfg. 
Co. 

Williams Oil-O-Matic Heating 
Corp. 
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Boston Committee 
Chairmen Appointed 


Committee chairmen of the Boston 
Advertising Club have been appoint- 
ed as follows: Art, George Marsh; 
better business, Bernard D. Donahue; 
charitable and civic affiliations, Earl 
G. Manning; constitution and by-laws, 
John C. Nicodemus; education, Oliver 
M. Drummond; finance, Frank A. 
Black. 

Golf, Harold G. Kern; house, 
mond §S. Whitten; legislative, John 
Ek. Fontaine; little jaunts, Louis 
Glaser; luncheons and dinners, A. 
W. Fonda; luncheon program, ex- 
ecutive commitee; membership, 
Philip J. McAteer; 

Membership maintenance, George 
Coates; New England Council coop- 
eration, Carroll J. Swan; personnel, 
George A. Dunning; publication, Ar- 
thur M. Sherrill; publicity, Will 
Brown; reception, John F. Wheelock; 
thirtieth anniversary celebration, 
Henry B. Humphrey. 


Ed- 


Radio Reps Appointed; 
Open New Detroit Office 


Greig, Blair & Spight, radio station 
representatives, have been appointed 
western representatives of WGN, 
Chicago Tribune station. 

The firm has opened an office in the 
General Motors Bldg., Detroit, under 
the management of J. Curtis Willson, 
for the past six months in the San 
Francisco office. 
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Westing house 
Radio Ready 


For ‘Comeback 


New York, Sept. 6.—Asserting that | 
there are 18 million obsolete radio | 
sets in use in American homes, | 
Westinghouse Electric Supply Com- 
pany began preparations this weer 
for one of the most vigorous cam 
paigns in its history. 

Though the company has been a 
sent from the field for some time as 
the result of litigation, 10,000 dealers 
handling Westinghouse appliances 
are prospective outlets for the West- 
inghouse radio. Meetings are being 
held to present the new plans to this 
army of retailers. 

Westinghouse is ready with a com- | 
plete line to meet the tremendous 
latent demand. While it has a radio | 
priced as low as $19.95, the opposite | 
extreme is a handsome machine to| 
sell at $139.50. The company believes | 
that the average owner is ignorant | 
of the startling advances made dur- 
ing the last year or two and that 
demonstrations will pave the way to 
quick sales in the majority of cases. | 

George De Zayas, whose work has 
appeared on the covers of popular 
magazines, has designed 26 dealer 


lat 
&m 
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thar MP's ted 000 Saf, 


show definite indications 


| the 


ADVERTISING AGE 


displays which will aid retailers take 
advantage of the promotion. Like 
the advertising, the dealer helps tie 
up with the Westinghouse “Home of 
Tomorrow” at Mansfield, O. 

A cooperative newspaper campaign 
is being planned by Fuller & Smith 
& Ross to break about Sept. 15. 


Banks in Demand 


The William S. Seull Company, 
Camden, N. J., coffee roaster, whose 
advertising is directed by F. Wallis 
Armstrong Company, Philadelphia, is 
viving dime savings banks to con- 
sumers. The banks are replicas of 
the Boscul coffee can, and are prov- 
ing very popular. 


J. Be Arncid Expands 


The J. L. Arnold Company, Ince., 
New York agency, has taken addi- 
tional space, more than doubling the 
size of its quarters at 275 Seventh 
Ave. Frank Donegan, formerly with 
Arnold Company, has rejoined 
the staff. 


Picks Cincinnati 


The International Association of 
Printing House Craftsmen will hold 
its 1935 convention in Cincinnati. 


M ocala Mania Office 


The Chicago office of Meredith Pub- 


, 


lishing Company has moved to 333 .N. 
Michigan Ave. 


Headlines from Indianapolis 


of the rapid return to 


sound business in this city and its retail trading territory. 
Add to improving economic conditions 
omy of thorough coverage with ONE newspaper, The 
and you have two fundamental reasons why 
the Indianapolis Radius holds out adequate rewards for 
aggressive sales and advertising effort NOW. 


the econ- 


Average Circulation 8 Months 1934 _ 145,604 


INDIANAPOLIS NEWS 


SELLS THE INDIANAPOLIS RADIUS 


New York 
Dan A. Carroll, 110 E. 42nd St. di. 


Chicago 
E. Lutz, 180 N. Michizan Ave. 


| Riley said. 
‘ted themselves to fostering a compre- 


‘recommendations the 


the 


ACCEPT CANNERS' 
LABEL IDEAS AS 
‘WORKING BASIS’ 


Industry’s Suggestions Are 


“Extremely Helpful’’ 


Washington, D. C., Sept. 6.—While 


expressing pleasure that the propos- 
als advanced by the canning industry 
relative to labels as reported in Ap- 
VERTISING AGE last week, would prove 
“extremely helpful,’ Division Admin- 
istrator Armin W. Riley 
emphasized that he did not endorse 
the suggestions, made, but accepted 
them as a “working basis” for further 
development. 


this week | 


“The new attitude of the censors is | 


sincere and very encouraging,” Mr. 
“They definitely commit- 


hensive 
ing.” 

“The situation is now completely 
changed. Where we formerly had a 
few proponents of uniform standards 
and informative labeling of canned 
foods, and very strong opposition to 
any change in the old system, we 
now have remarkable unanimity that 
some change must be made. During 
the next month I am sure we can 
work out the many details remain- 
ing.” . 

The 


system of descriptive label- 


nature and scope of further 
committee on 
standards and labels may make to 
NRA administrator to 
the requirements and extent to which 


substantially as follows: 
Flavor Most Important 


As frequently emphasized by can- 
ners in discussion of the labeling 
problem, the predominant factor in 
quality, from the consumer’s stand- 
point, is flavor, which is not suscept- 
ible to physical, chemical or me- 
chanical measurement, as are other 
factors going to make up quality. It 


consumer with information on fae- 
tors other than flavor which will be 
of undoubted assistance to her in 


buying and which will, to some de- 
gree at least, indicate the flavor that 
may be expected. 

Canners generally agree that the 
label ought, as far as practicable, to 
supply a complete and accurate de- 
scription of the product. 

Various consumer studies and vol- 
unteer consumer suggestions indicate 
that the information desired by the 
canned food consumer, aside from 
flavor, includes information on the 
kind of product in the can; how much 
the can contains; the physical char- 
acteristics of the product; and the 
authenticity of label statements, that 
is, the authority back of the label 
statements, such as reputation of the 
canner. 

It is obvious that certain of these 
items, however desirable from the 
consumer standpoint, are difficult or 
impossible to furnish in a label state- 
ment. 

The information wanted differs 
with the respective products. <Ac- 
cordingly, any statement as to what 
it is practicable to furnish on the la- 
bel is necessarily a general statement 
subject to modification required by 
the nature of the product. The fol- 
lowing are suggested as practicable 
of inelusion on labels for various 
products but not for all products: 

Product name, including variety or 
type where significant from the con- 
sumer’s point of view; name of manu- 
facturer or distributor; brand; net 
contents (weight, volume and or in 
common terms; servings, pieces, cup- 
fuls); size of unit in can; style of 
pack; sirup, for fruit (unseasoned, 
light, medium, heavy); seasonings: 
solidity; consistency; color. 

In orders to hasten presentation of 
definite rules for standards of differ- 
ent commodities, a separate commit- 
tee has been appointed for each of 
|the principal food products canned 
commercially. 


indicate |. mR ; 
‘ican Association of 

: | Agencies has devised a new circu: 
these requirements may be met are|,. e a hin 
tion data form on these periodicals 
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ICE FIGHTS BACK 
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How New England Ice Dealers A;. 

sociation is endeavoring to pre. 

vent further encroachments by 

electric refrigerators. Prizes of 

ice boxes are being offered fo, 

the best last lines to "'Ice-0. 
Grams." 


N ew Circulation 
Form Devised by 
Four A’s Group 


New York, Sept. 6.—To assist 
agencies in obtaining more complet 
accurate and uniform data on publi 
cations which are not members oj 
the Audit Bureau of Circulation 0 
Controlled Circulation Audit, the com. 
bined media committees of the Ame! 
Advertising 


Single copies are available fr 
and a supply costs $1 per hundre 


|plus shipping charges. Agencies ge! 


erally are expected to use the for 
and the media committees hope 

will serve to give publishers who a! 
not members of these auditing ser 
ices an added appreciation of the i! 


|portance of audited circulations. 


Examination of the report ind 


|cates that publishers who make us 
is possible, however, to furnish the | 


of it must keep circulation records 
approximating those required f 
membership in the A.B.C. or C.C.A 

The form also asks if the publish 
is eligible for membership in eithe 
the A.B.C. or C.C.A., and, if so, wl 


|/he is not a member of either organ! 


zation. 


To Relocate 


Two and a half floors just rent 
by the Parents’ Publishing Assoc! 
tion, publishers of The _ Parents 
Magazine, at 7 E. 40th St., New York 
will be equipped with new ventila! 
ing and air-conditioning apparatus 
The organization is now on 32nd 5 


Has Birthday Edition 


Celebrating the 200th anniversa!! 
of agriculture in Indiana, the Jndian 
Farmers Guide published Sept. 1 4 
Progress Edition, carrying 68 pages 
with a four-color cover. <A history © 


Indiana progress is included in the 
issue. 


Nias. 
CONVENTION 
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Since the last annual meeting of the National Industrial which will far exceed any probable expenditure of time 

Advertisers’ Association, American business and indus- or money. We are glad to cooperate with other N. I. 

try have been going through a most extraordinary series A. A. members, urging generous support, and good 

of changing conditions. attendance at the Cincinnati Conference. 

Certain formerly stable markets of long years stand- oe oe : 

.} The McGraw-Hill Publishing Company depends for 
ing, have disappeared almost overnight. But new ones : . * ae ; 
its profits—in fact tor its very existence—yjust as the 
} ° . 
have sprung up, or have been discovered and developed 
, other member companies do, on stable business con- 
. in their places. Industry Codes, with their emphasis 
ditions generally, and more specifically on the increased 
on higher wages and shorter hours, have created un- 
er , , sale of industrial goods and services. It is as much 
expected opportunities for the sale of labor-saving ma- 
ae ; ; To our responsibility, as it is that of the other N. I. A. A. 
j chinery. Elimination of price cutting and chiseling , 
+ members, to bend every possible effort tow: his 
) has re-opened the field for modern equipment to re- embers, to bend every px e effort toward t 
: place obsolete. end. Never before have we all been faced with so 
" Things have been happening so rapidly during the past many new and perplexing problems, so many new 
Ot 
0 year or so, that few of those who are in the thick of complications in business, so many rapidly changing 
om: 
1e! he ss h 4 had ° = : , <5 | id f: — ar safe « ae an sre > ~ 
“6 the fray, have had time or opportunity to sit down actors in markets and thei: requirements. 
ul : > e . a _ 
ne with their contemporaries and view the situation dis At this year’s N. I. A. A. Convention, we see an un- 
re . : 
7 yassionately, exchange experiences and plan new moves ; 
we ” os I paralleled opportunity for some of the most valuable 
rn for the future. 5 fae 
collective thinking and planning ever done, by those 
fs On September 20-21-22, the Cincinnati Conference of ny Ae 
: with intimate knowledge of the marketing and adver- 
i ~—e ° ° ’ eo . 
the National Industrial Advertisers’ Association, will 
nd tising problems of America’s foremost industrial organ- 
us bring together a group of men who have been in the 
ies ; : izations. The theme of the Convention “Making the 
Py fore-front of the fight for the survival of industry... 
shi a Most of Reconstruction Opportunities” is a happy and 
th the men who guide the marketing and advertising ac- 
wi ie ti : 7 ; : appropriate choice. 
yan tivities of our principal industries. 

Through them, industrial America will report! Representatives of our own group of industrial pub- 
ial Here is a meeting which certainly deserves the inter- lications will be in attendance at the meetings. Out of 
OC) 

- est and support of all who are concerned with the prob- a store of co-ordinated knowledge and experience, cov- 
Orn 

tila ‘ ; ‘ : ; — 
‘ats lem of selling industrial ering many diversified 
d St 

products. Here is a meet- SEPTEMBER 20-21 - 22 fields of business and in- 
n 


ing at which the partici- 


ian CINCINNATI CONFERENCE 


dustry, may come, we 


1a pants can be sure of car- hope, some helpful con- 

ages 

ry rying away information N A A tributions to the common 
. ® ? 4 


and ideas, the value of cause. 


at the Netherlands-Plaza Hotel 
x Cincinnati, Ohio ~ 


r McGRAW-HILL PUBLISHING COMPANY, Inc. 
330 West 42nd St., New York 


NEW YORK , BOSTON ” PHILADELPHIA - WASHINGTON ° GREENVILLE ° CLEVELAND 
DETROIT . CHICAGO ° ST. LOUIS . SAN FRANCISCO . LOS ANGELES ° MONTREAL ’ LONDON 
American Machinist Chemical and Metallurgical Electrical West 
Electrical World Factory Management and 
Bus Transportation Coal Age Electronics Maintenance 


Business Week 


Engineering News-Record Power 
Aviation Engineering Product Engineering 
Radio Retailing 
Textile World 


Transit Journal : 


Construction Methods Food Industries 


Metal & Mineral Markets 


Enginecring and Mining 
Electrical Merchandising Journal 
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September 8, 1934 


JOHNSON’S AID 
SINGS PRAISES 
OF LABEL DRIVE 


Visions Blue Eagle on Cans: 
As Housewives’ Savior 


Washington, D. C., Sept. 5.—Link- | 
il ing the Blue Eagle NRA label as used 
: in the garment industries to the 
standardization of labels on cans and 
packages, Frances M. Robinson, as- 
sistant to Administrator Hugh S. 


Johnson, used the radio yesterday to 
broadcast an appeal to the women of 
the country to support a campaign 
in their behalf. 


After citing the value of the NRA 


wear to cover much of the food we | to point out to the canners and to 
eat.” 'the general public that the housewife 
“The NRA is about to see the suc-|was entitled to know what she was 
cessful close of another campaign. It|getting when she bought canned 
may not be long until the Blue Eagle | goods, and that it wouldn’t hurt any- 
will stand for the grade and standard | one to tell her. 
of quality of food in cans,” Miss Rob- “Administration officials held long 
inson prophesied. “Oh, there have and frequent conferences, not only 
been labels before, pretty pictures,|with canners but also with grocery 
but too often they have stood for |distributors, wholesalers and chain 
promises unkept and unheeded. The |store operators. We collected infor- 
label on the can was lovely—but it | mation from all available sources on 
did not say anything—the food with-|the subject, and laid the results be- 
in was quite another thing.” fore the canners’ committee. 
“Finally, the committee reported it 
‘had ‘committed itself to the develop- 
Continuing this phase of her radio | ment of a comprehensive system of 
talk, Miss Robinson said: |descriptive labeling’ and would de- 
“When the canning code was sent vote the next month to ‘preparation 
to the President we urged him to/)of descriptive labeling requirements 
approve it on condition that the can-|for inclusion in the canning code.’ 
ners appoint a committee to study | This, we feel is a great step for- 
the subject of grades and standards | ward.” 
and honest labeling, for three months, 
and then recommend a clause for in- 
clusion in the canning code binding 
all members of the industry to rules 
of labeling to give the consumers a 


A Great Advance 


Garneau Names Ross 


The Jos. Garneau Company, Inc., 
|New York importer, has appointed 


CHICAGO FIRMS 
GET NEW IDEAS 
IN COMPETITION 


First Industrial Design Con- 
test Held 


Chicago, Sept. 6—The success of 
advertising men in developing new 
|designs and new types of advertising 
|was evidenced this week as winners 
'were announced in a competition held 
| by the Association of Arts and Indus- 
itries. Among those sponsoring the 
|}contest were Hill Blackett, president, 


Blackett - Sample - Hummert, 
|Charles Daniel Frey, 


Inc.; 


president, 


label on scarves and women’s wear as | break. 


| Albert M. Ross, Inc., New York, to|Charles Daniel Frey Company; John 
|place advertising of Clicquot Yellow | P. Roche, president, Roche, Williams 


indicators of the elimination of sweat | 
shop labor, Miss Robinson declared | 
that the label “becomes more than a| 
trade-mark. It is a symbol of pro- 
tection for all.” | 

In the view of General Johnson's | 
assistant this “protection” is soon “st 


be enlarged from “the things we 


“The canners almost unanimously | Label champagne and other wines. 


opposed the proposal. When the) 
With McCann-Erickson 


President demanded that the com- | 
Alton Ketchum, formerly in the 
{promotion department of the New 


mittee be appointed, they cooperated, | 
but apparently with the idea that 

| York World-Telegram, has joined the 
|copy staff of MceCann-Erickson, Inc., 


any change would be found imprac- 
ticable. 
“So the NRA opened a campaign | New York. 


& Cunnyngham, 
| Sherer, 
| Thomas, 


and 
vice-president, 


Albert 
Lord 


Ww. 
& 


| The winning designs, on display at 


|Kroch talleries, 206 N. 


|Ave., included the following: 


| 


Michigan 


| An electric iron for Chicago Elec- 
tric Mfg. Company, designed by J. | 


| Ware Lincoln, of Noank, Conn., $500 


ec, 
——$<—_= 


NO DIVIDENDS 


WAR DECLARED 


| HEARNS ISSUES ULTIMATUM FOR LOWER PRigEs, 
_ 66 OE NTs — OPENING GUNS 


FIRED! 
AICS THE NEW HEARN PLag), 


x 


; ' > 
HEARNS-14 ST... 5... 


One of the intriguing advertise. 

ments being run in New York pa. 

pers by Hearns, local department 

store, to herald "no dividends and 

lower prices" campaign, scheduled 
to last a year. 


Magazines Get 


Forhan’s Tooth 


prize, | 
Wallpaper design for Henry Bosch | 
Company, designed by Lyle M. Bai- | 
ley, of Lawrence, Kan., $250 prize. 
Overcoat tweed designed for Alfred 


Powder Campaign 


New York, Sept. 6.—Forhan’s toot) 
powder, introduced by the Forhan 
Decker & Cohn, designed by Max Zim-|Company, Inc., last spring, is being 
merman, of New York, $100 prize. advertised in a limited way in maga 

Pen and pencil boxing display for|zines. The copy appears in Liberty 
Wahl Company, designed by William |and a number of other mediums. 
K. Allen, New York, $500 prize. | Originally intentions were to pr 

New Candy Label | mote it only through outd oor 
|mediums, but recently a change ji 

Whiz candy bar label for Paul F. 


, . |plans gave it some of the space ex 
|Beich Company, designed by Frank- | pected to be used this fall for Fo 


ROVIDENCE 


onthe Cedar Rapids Area 


Perhaps you have felt that lowa’s well known tall corn wouldn't be so tall 
this year. Here is evidence that in the Cedar Rapids area the corn is 
coming along right on schedule. Pictured above is the Gazette farm editor 
inspecting a field on the Roscoe Blinks farm 9 miles east of Cedar Rapids. 
The picture was taken September 2, 1934. Splendid rains have made this 
area the garden spot of the world. As further evidence of farm purchasing 
power, Mr. Blinks is building a 20,000-bushel corn crib at a cost of $4,000. 
using building materials purchased in Cedar Rapids. The government 
estimate of corn in the Cedar Rapids area is approximately 32 bushels per 
acre, the highest in the entire state. Farmers in this favored area, now 
receiving twice as much for their butterfat and five times as much for their 
corn as they did a year ago. will have the largest cash income they have 
had since 1926! It is a market no advertiser can afford to overlook this fall. 


“Blankets Iowa’s Richest Market’ 


BS «6Gedur Rupids Guzette 


Represented Nationally by 
ALLEN-KLAPP-FRAZIER COMPANY 


Chicago 


New York Detroit 


St. Louis 


Ub anes 


prize. 

Campfire Marshmallow carton 
Chicago Carton Company, 
by William K. Allen, New York, $100 
prize, 

Newspaper advertisements for Fitz- 
patrick Bros., designed by Frederic 
Bager, Jr., South Milwaukee, Wis., 
$100. 

The Association of Arts and Indus- 
tries has established an industrial art 
school at the Art Institute, Chicago. 
To the $260,000 which it raised for 
the purpose, the Rockefeller Founda- 


for 


tion added another $100,000. Of the 
competition just concluded, Norma 


K. Stahle, executive director, said: 

“The chief purpose was to stimu- 
late interest in industrial art. 
of the designs received in the contest 
embodied interesting ideas, but in 
many cases practical application and 
presentation were weak. The mass 
of work received convinces us that 
a practical industrial art training 
based on fundamental principles of 
similar institutions in Europe is es: 
| sential.” 

Among those who contributed to 
was Mrs. Walter Strong, widow of 
the late publisher of the Chicago 
Daily News, whose gift was known as 
the Walter Strong Memorial. 


Change Outdoor Hearing 
The 


deadline, originally set for 
Sept. 6, for objections or criticisms 
of the proposed standard cost ac- 


counting system for the outdoor ad- 
vertising trade, has been extended to 
Sept. 21. Communications on the 
/subject should be addressed to Dep- 
uty Administrator E. E. McCleish, 
Rm. 4217, Dept. of Commerce Bldg., 
Washington. 


Discuss New Deal 

The Pennsylvania Newspaper Pub- 
|lishers’ Association has published a 
| booklet, “The Newspapers and the 
|New Deal,” which is the first of a 
— of booklets to be issued from 
the association’s headquarters at 209 
|Telegraph Bldg., Harrisburg, Pa. 
The booklets will discuss various 
| phases of the recovery program. 


Guest Changes Time 


Edgar Guest, on the ‘Household 
Musical Memories” program spon- 
sored by the Household Finance Cor- 
poration, will be heard at 7:30 EDST, 
starting Sept. 18. The program was 
formerly broadcast at 9 p. m. 


designed | 
| 


Most | 


the prize money in the competition | 


| The magazine copy uses a profes 
|sional appeal, with an illustration ( 
a dentist holding the package and 
| saying, “never before a tooth powd: 
\like this.” Dentists feel the diff 
/ence between it and other tooth pow 
ders, the copy says, and goes on t 
|urge a thumb test to prove its soft 
ness and freedom it affords fro 
|abrasive injuries to gums and en 
amel. 

| As in the postings, the econon 
|appeal is stressed in the magazi! 
|advertising. Used twice a day, 
‘lasts 14 weeks, the makers clai! 
'McCann-Erickson, Inc., is the agen 


| 


| New “Redbook” Card 


The cost of the fourth cover 

| Redbook, New York, is $3,850. This 
| figure was incorrectly stated in tb 
|Sept. 1 issue of ApveERTISING Aél 
/which announced a new card issue 
| by this publication to quote rates 4! 
| proximately 11.5 per cent higher. 


_ W. D. O’Donohue Killed 


William D. O’Donohue, 40, pres! 
dent of the W. D. O’Donohue Adver 
tising Agency, Charlotte, N. C., was 
|accidently killed Sept. 1 when bis 
gun was inadvertently discharged 0 
a hunting trip. 


Under the new 
FEDERAL HOUSING ACT 
AUTOMATIC HEAT | 
and AIR CONDITIONING 
Equipment Is Eligible for Loans 


During October automatic heat and wintes 
air conditioning sales are ordinarily tv 
the monthly average. This year Wit). 
powerful stimulus of the Feder«! _ fe 
Administration’s propaganda and casi oa 
nancing methods, October sales shoule 
considerably beyond the usual trend. 
Whether or not you obtain your shar 
this peak month’s business depends wl = 
things; keeping your present de “to ae 
their toes, and having proper acces* eco" 
sirable, potential dealers. The mort sce 
nomical way to accomplish this is 59 

ing your story in 


AUTOMATIC HEAT | 
and AIR CONDITIONING 


ae 
tw? 


The only paper in this industry Te 
all classes of dealers NING 
AUTOMATIC HEAT and AIR CONDITIONNG, HB NT gy 
1900 Prairie Avenue Chicago 
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| |D)ROUGHT RELIEF 


on Tit, pbROUGHT has destroyed capital and depreciated income in some 
fifteen states. The status of these fifteen states on the marketing map is going 
to be doubtful for some time. And the circulation of national media in these 
zi states is going to be of doubtful advertising value for the near future. So we 


suggest a sales-saving solution: 


j The New York Sunday News delivers most of its 2,200,000 circulation into 

This a territory that comprises only 1.3% of the national area but holds 13.8% of the 

y the . 

Re national population—nearly 17,000,000 people. ‘These fortunate seventeen 

8 al . . . . . 
million spend 41.1% more per capita for retail purchases than the rest of the 

led country. They spend 76.9% more for food, 119.8% more for apparel, and 4.5¢; 

ont 9° . 

ver > fe : > 

was more for drug products. They represent the largest market per capita of any 

n his 

ed on 


similar group of people in the world. And selling them saves salesmen’s time, 
shoe leather, sleeper Jumps and automobile expense. 

In this market the Sunday News averages 44% family coverage; reaches 
better than 20% of the families in 113 out of the 156 cities of more than 10,000 


population in the area. And costs so little that you can easily find a place for 


it on any national magazine list. 


Market and medium spell opportunity today! When are you going to 
i « « ‘ Cc 


{ winte start to use both of them ? 


asier 1 
ould £° 


THE a INfEws, New York’s Picture 


Newspaper - 220 EAST FORTY-SECOND STREET, NEW YORK CITY 
TRIBUNE TOWER, CHICAGO , KOHL BUILDING. SAN FRANCISCO 
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EHFA to Sell 
All Models of 
TVA Appliances 


Muscle Shoals, Ala., Sept. 5.—The 
Electric Home & Farm Authority has 
extended its financing program to in- 
clude all electric appliances sold in 
the territory served directly with 
power by the Tennessee Valley Au- 
thority, according to announcement 
by George D. Munger, commercial 
manager of the EHFA. 

Manufacturers who now have an 
approved TVA-emblem refrigerator, 
range or water heater may make ap- 
plications to have all models of these 


appliances, regardless of size, sold on. 


the EHFA customer-financing plan in 
the territory served direct by TVA 
electricity. The use of the emblem, 
however, will be restricted to the low 
cost appliances, as is the present 
practice. 

As an experiment the EHFA has 
been financing the entire line of 
models of approved manufacturers at 
Tupelo, Miss., where the EHFA pro- 
gram was first introduced. Because 
of its success it was adopted as anew 
policy through the entire area of 
TVA power operations. 

At the same time, it was announced 


that the new contracts with manu- 
facturers are altered so that retail 
dealers apply directly to EHFA to 
take part in the program. Manufac- 
turers are relieved of liability on the 
time-payment contracts. 


“Inland Topics” Starts 


Publication in Chicago 


Inland Topics, a new general 
monthly magazine for the middle 
west, an outgrowth and expansion of 
Tower Town Topics, Chicago, has 
started publication with the Septem- 
ber issue. 

Bernice Challenger Bost, for the 
past four years editor of Tower Town 
Topics, is publisher under the new 
set-up. Arthur Holt, advertising di- 
rector and general manager of the 
Chicagoan for the past two and a 
half years, is vice-president, and Wil- 
liam Dale Bost of the Orange-Crush 
Company, Chicago, and president on 
Bost, Inc., New York, is chairman of 
the board of directors. 

Offices are at 3209 Palmolive Bldg. 


Dotted Liners Meet 


A luncheon meeting of the Dotted 
Line Club, Chicago, will be held in 
the English Room at Field’s Mon- 
day, Sept. 10, at 12:15. E. T. How- 
son, president, Associated Business 
Papers, Inc., and C A. Musselman, 
Chilton Conipany, Philadelphia, will 
lead the discussion on “What Busi- 
ness Paper Salesmen Are Facing Un- 
der the New Deal.” 


DR. WEST SEEKS 
NEW CUSTOMERS 
BY ‘FREE TRIAL’ 


Follows Up Success in Tooth- 
paste Field 


Chicago, Sept. 6.—Now outsold by 
only two competing products, accord- 
ing to the company, Dr. West’s 
toothpaste will make a new bid for 
supremacy Sept. 15 when two tubes, 
accompanied by a third test supply, 
will be offered the public for 33 cents. 
“Try it at our expense,” the Western 
Company will invite readers in news- 
papers and the American Weekly, ex- 
plaining that anyone who doesn’t 
like it after a trial may return the 
tubes and get his money back. 

In accordance with the company’s 
assertion that dealers have a better 
chance to make a fair profit on Dr. 
West’s toothpaste than any competi- 
tive product, the company is offering 
the special deal to retailers for 
$38.88, this embracing 12 dozen 


A Merchandising Service that says... 


~ Here it ist?” 


Weak spots, inaccuracies, waste effort and other discrepancies in the 
execution of sales plans are pointed out by the WLW Merchandising 


Service. 


Dealer and consumer preferences are shown. 


Reports ob- 


tained through thousands of contacts with wholesalers and retailers 
in all lines give to W LW advertisers a cross-section of the WLW selling 


field 


in relation to their products. 


may obtain complete details. 


Address: 
JOHN L. CLARK 


Owners and major executives 


- 
+*¢he Nation’, Sta 


500,000 Watts 


Most Powerful in the World 


THE CROSLEY RADIO CORPORATION 


POWEL CROSLEY 


- Ur... Serontions 


ina 


CINCINNATI 


FRONTAL 


a, 
——. 


ATTACK ON HANGOVER MARKET 


» | Next morning, what 
a headache, what a 
stomach, what a taste, 
what a world! “Take 
Quick-Up Al, and you'll 
snap out of it.” Quick- 
Up ia a specific for 
overs. 


i 


the depression. He 
only human if 


is good 


=== 
apse 


Quick-Up, 
A. D. 


4 Mr. Al Cohol is cele- 
* brating the end of 


he in- 
a ae freely than 
r him, 


units. “They sell it for r $72. At the ex- 
piration of the special offer, 


3.2 Quick-Up eases 

® headache, soothes 

the nerves, sweetens the 

stomach, checks acidity 

clears the system, and 

“boosts” you back to 
© magic. 


is 


normal like 


There is no beating about the bush in this newspaper copy for 
designed exclusively to relieve that 2 age -after trouble. 


«| Chain See 


the 


minimum retail price for Dr. West’s 
will be 19 instead of 15 cents. 

In addition, the company is enlist- 
ing the aid of retail drug clerks by 
the use of P. M.’s. A sticker stamp 
is attached to each unit in the deal. 
This is removed by the clerk as he 
makes the sale and pasted in a rec- 
ord book. These stamps, worth two 
cents each, will be redeemed by the 
company up to Dec. 381. 


Third in Field 


According to statistics compiled 
by the Western Company, it gets 
14.24 per cent of the total volume of 
advertised dentifrices, being ex- 
ceeded by only two manufacturers, 
one with 20.37 per cent, the other 
with 17.14. Both of these companies 
are much older than Western, whose 
entry into the toothpaste field dates 
back only five years. 

Part, at least, of the company’s 
sensational success is attributed to a 
new formula adopted a year ago, 
cleansing action of which is de- 
scribed by the _ slogan, “double 
quick.”” However, Western was set- 
ting a fast pace even before this in- 
novation. 

In the campaign featuring the new 
deal, Western has assigned itself the 
difficult task of sustaining trade and 
public interest over a considerable 
period of time. A four-color adver- 
tisement in the Oct. 14 issue of the 
American Weekly will be the spear: 
head of the attack, which will be 
supported by less smashing adver- 
tisements in the same medium and 
numerous newspapers at fortnightly 
intervals. 

A considerable amount of store 
display material is included in the 
price to dealers and the size of the 
investment is sufficient guarantee 
that each retailer will make full use 
of the promotion matter. All of this 
advertising will carry the slogan 
which has aroused so much acri- 
monious debate in the industry: 
“Cannot scratch enamel.” 


Sales Form Proposed 


The advertising typography indus- 
try, has submitted to the NRA a 
uniform sales contract form, which 
has been adopted by the code author- 
ity. Objections, 
gestions must be submitted to Deputy 
Administrator M. D. Walsh, Dept. of 
Commerce Bldg., Washington, before 
Sept. 15. 


criticisms or sug- 


Assume Role of 
People’s Friend 


Los Angeles, Cal., Sept. 6.—Chaip 
stores, sometimes described as repre. 
sentatives of the vested interests, un. 
mindful of the public welfare, were 
painted in a far more benevolent 
guise this week when three chain 
systems employed newspaper adver 
tising to make public their protes 
against a further increase in milk 
prices. 

The complaint was given new point 
by reproduction of a letter from Moi 
ern Food Company to the local mat 
ket administrator asserting any ad: 
vance in milk prices is unjustified 
Modern Food Company is distributo 
for Lucerne milk, the brand sold by 
Sageway, Piggly Wiggly and Pay’n 
Takit, the chains financing the copy 

“We can pay the producer 61 cents 
per pound of butterfat; deliver a 
wholesale the best quality of milk 
containing four per cent butterfa 
at eight cents per quart; pay NRA 
schedule of wages, and make as larg¢ 
a profit as a dealer is entitled t 
make. If we can do this, other 
should be able to do it. Why, then 
do you seek to compel us to charge 
a higher price?” 

Thus read the protest of the milk 
distributors, to which the chail 
stores added a few vehement remarks 
of their own. 

The copy, appearing in the Lé 
Angeles Times, Examiner and Eve 
ning Herald-Express, created a col: 
motion among feminine keepers ° 
the budget. 


Cromier Resigns as 
General Manager, WOK 


A. A. Cromier, who has been wit 
the Bamberger Broadcasting Servic 
for eight years, has resigned as sé 
eral manager of WOR. Prior to that 
connection, Mr. Cromier was advel 
tising manager of the Ezhibitor 
Trade Review. 

Mr. and Mrs. Cromier will 1ea" 
soon on a cruise to the Caribbean. 


John J. Hurley Dies 


John J. Hurley, Boston manage? ° 
Bryant, Griffith & Brunson, ne¥® 
paper representatives, died sudden} 
Sept. 3 at the age of 40. 


= MASS PLAN ‘ADVERTISING 


HOME-TO-HOME DISTAIBUTION OF ADVERTISING AND SAMPLES 


CHICAGO'S POPULATION DECREASES 
Preliminary Chicago census figures for 1934 Indicate a decreas? 
in population of approximately 119,080 persons since 1930 

ected in families: 

1930 families 
1934 families (estimated) 832.210 
Decrease 10,368 
All the more reason why you should use Big 4 Service where 
population changes are quickly reflected in 
which are under constant check. 
570 W. Monroe St., Chicago IIll., Randolph 4432 


842,578 


“route estimates 
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OKLAHOMA RAINFALL, IN INCHES,FOR 
THE 10 DAYS ENDING AUGUST 29, 1934 
BLANK COUNTIES NOT YET REPORTED. 


RAINS SOAK OKLAHOMA 


ASN: of good fall business came to Oklahoma when 
soaking rains the week of August |9 revived all crops. Farm- 


ers and merchants are busy. Sales quotas are sharply increased. 


High prices for farm commodities will put Oklahoma's income ahead 
of recent years, in spite of reduced yields. Millions in federal crop 
bonuses are pouring in. Few other states will get as much total bonus 


in 1934 on cotton, wheat and corn-hog. 


Rains were invaluable. Unlike states whose growing season is over, 
Oklahoma seldom has frost before mid-November. More than two 
months are left for late feeds, pastures and hay to produce, cotton 


to grow and gardens to make. Winters are short and mild. 


Oklahoma wheat beat 1933 and was harvested earlier than in other 
leading states. Much of the grain was held on farms and is bringing 
higher prices. 

= Advertisers are following the rain into Oklahoma. Sales plans 


1 1eav§ 
pean. 


are moving on moisture. It is harvest time and better business points 


southwestward where OKLAHOMA COMES THROUGH. 


Powerful to produce sales in this market are the Daily Oklahoman and ie 
Times, The Oklahoma Farmer-Stockman, and Radio Station WKY. ee 
These cover Oklahoma thoroughly. 


THE DAILY OKLAHOMAN ano TIMES 
THE OKLAHOMA FARMER-STOCKMAN 
WKY RADIO STATION WKY 
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NEW TYPE CAR 
AIDS RAILROAD 
REGAIN MARKET 


Chicago, Sept. 6.—With the first 
ot 50 new coaches put into service 
mn trains running between Chicago 
and the Twin Cities, the Chicago, 
Milwaukee, St. Paul and Pacific Rail- 
way this week used 585-line adver- 


in dailies of the cities af- 
public of new luxu- 
using the 


tisements 
fected to tell the 


ries awaiting those road. 


and less revenue, 


The new chair 


cars, 


establish new stand- 


for comfort. The railroad is 


the being fewer chairs 
but far more ease 
for the patron. The overstuffed seats 
are wider than standard and they 
may be adjusted to individual re- 
quirements. Bottoms are set at a 
comfortable angle, the front being 
three inches higher than the rear. 
Seats are only one evidence of the 
new attitude of railroad officials 
charged with re-selling this form of 
transportation to the public. The 
new cars, Which will gradually be 
installed on all crack Milwaukee 
trains within the next three months, 
wide vision windows, individ- 


room, result 


boast 


available to | 
travelers with no charge above that 
paid heretofore, 
ards 
giving each passenger one-third more 


| 


| Minneapolis 
| peated as the 


ual suffused lights and larger and 
more accessible luggage racks. 

They are equipped with 
ventilation which renews the air 
throughout each car every five min- 
utes. Complete quiet is insured by 
the use of rubber mounted trucks 
and silent roller bearings. 


The announcement copy which ap- | 


Milwaukee-Chicago- 
will be re- 


the 

territory 
new 
available over a wider area. Roche, 
Williams & Cunnyngham, Chicago 
placing the advertising. 


peared in 


are 


Gavin Young Passes 


Gavin W. Young, 74, pioneer 
industrialist and _ president, 
water Paper Company, died 
at his home in Neenah, Wis. 


Aug. 31 


paper 
Edge- 


service is made | 


| * 2 ‘ 
, campaign of the Boston Edison Com- 


|suburban dailies 
throughout 


BOSTON EDISON 


forced | 


ADVISES PUBLIC 
ON LAMP BUYING 


Sept. 5—A new 


Boston, Mass., 


tomers of the dangers of buying sub-| 
standard and wrongly-sized lamp| 
bulbs appeared yesterday in all met-| 
ropolitan Boston papers, and in the) 
and weeklies | 
territory which is 


pany, aimed at informing its cus- | 
| 
| 


the 


FAMOUS OLD MILWAUKEE BREWERY 
Joins KANSAS CITY BRIGHT LIGHTS 


WE DO OUR PART 


Coal oil lamps and tallow candles provided the most brilliant illumination 
known to mankind 80 years ago when the Miller Brewing Company first 
began to make its since famous brews—Today the Miller Message is flashed 
to a thirsty world in dazzling electric lights in most of the Metropolitan 
Centers of the Country. 


The Federal Electric sign pictured above, recently erected at the corner 
of Main and Twelfth Streets, Kansas City, is one of many used by The 
Miller Company to impress its name on the Public Consciousness as well 
as to identify its Product at the Point of Sale— 


Age old the company—but intensely modern and progressive 


and advertising methods— 


n its sales 


Federal Electric is Nationwide in its facilities, equipped to offer choice 
locations and effective service in any of the Metropolitan trading centers. 


The cost is surprisingly low. 


FEDERAL ELECTRIC COMPANY 
CLAUDE NEON FEDERAL 


225 NORTH MICHIGAN AVENUE, CHICAGO, 
BALTIMORE CINCINNATI DALLAS DULUTH HOUSTON INDIANAPOLIS LEXINGTON 
MINNEAPOLIS NEW ORLEANS PHILADELPHIA ST. PAUL 
Subsidiaries: 


FEDERAL BRILLIANT CO. 
St. Louis and 
Kansas City, Mo. 


INC 


COMPANY 


ILLINOIS 


LOUISVILLE MILWAUKEE 


CLAUDE NEON FEDERAL CO. SOUTHWEST 
Oklahoma City, Okla. 


Tulsa, Okla, 


Wichita, Kansas 


ee | 
= 


GIVES ADDED ZEST 


es 


ORI 


snc 


CELE 


ee ee eee 


New metal and Bakelite cocktail 
shaker now being introduced by 
West Bend Aluminum Company, 
Weet Bend, Wis. 


served by this large utility company 
Beginning Sept. 1, the company 
had discontinued the practice of 
furnishing lamp bulbs free of charge 
to its customers, in conformity with 
an order of the Massachusetts De. 
partment of Public Utilities. 

This change of policy, coming 
after 40 years of free lamp service 
shifts the responsibility for main. 
taining good lighting standards 
largely on to the customers’ shoul- 
ders. 

Until now, no opportunity existed 
for customers to have anything but 
the highest quality, American-made 
lamps furnished free by the company 
in correct voltage sizes. 

Faced with the unaccustomed ne. 
cessity of purchasing their lamps in 
the future, however, it was feared 
that many customers might purchase 
unsatisfactory, inefficient, or incor- 
rectly sized products. Hence, the 
new informatory campaign. 


Three Basic Points 


The first advertisement, in the 
form of an announcement from the 
company, outlines these possibilities 
and stresses three points for cus 
tomers to bear in mind in purchas 
ing lamp bulbs: 

“1. Buy only lamps of standard 
quality, bearing the trademark of 
an American manufacturer whose 
name and reputation you recognize 
“2. To insure maximum lighting 
efficiency as well as freedom fron 
premature burnouts and early black 
ening of bulbs—use only lamps 
marked ‘115 V’ (volts). 

“3. Be sure to purchase lamps o! 
a size adequate for your needs—and 
thus avoid eyestrain and fatigue.” 

The campaign is being placed 
through the Boston office of Doremus 
& Co., Inc., the company’s agency. 


Sperber Joins Studio 


Nathaniel H. Sperber, former) 
with the Boston Post and advertis- 
ing manager of the Franco-Americat 
Corporation, has joined Kasper Gor- 
don Studios, Boston radio program 
producers and station representatives 
as assistant commercial director. 


Moves Editors 
The American Agriculturist has 
moved its editorial offices from New 
York City to the Savings Bank Build 
ing, Ithaca, N. Y. 


CONTRASTY 
PHOTOSTATS 


Right size. Fast service. 
Can anyone want more? 


RAPID COPY SERVICE 


New York: Vanderbilt 3-3680 
For All Branches 


Cleveland: Main 9335 
Chicago (State 6013-4 


) State 5980-! 
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ADVERTISING AGE 


PENSUS CHARTS 
REVOLUTION IN 
FAMILY BUDGET 


Washington, D. C., Sept. 6.—-How | 


the necessities of life increased in 
relative importance, while luxuries 
jeclined between 1929 and 1933 is 


revealed by the report of the Bureau 


of the Census for 1933 which are now | 
peing released. 

The “Final Retail Census for 
Maryland: 1933,” for example, 


shows that food stores, restaurants, 
filling stations, drug and general 
nerchandise stores secured a 


greater Share of the total business 
than in 1929. The percentage of 
total Volume of other retailers de- 


‘lined as the margin above a mere 
subsistence level was wiped out. 
“The report shows sales by 53 
kinds of business for the state and 
for Baltimore,” explained the Bu- 
vreau of the Census. “It includes 
analyses by 13 kinds of business for 
\nnapolis, Cumberland, Frederick, 
Hagerstown and Salisbury and totals 


for counties and smaller cities 
within the state. 
“The food group, which in 1929 


accounted for 27.1 per cent of total 
sales of the state, has ,advanced to 
0.6 per cent in relative importance, 
about equalling combined sales of | 
general merchandise, apparel, furni- 
ture. household appliance, jewelry 
and drug stores. 


“Apparel” Sales Drop 


“Sithough apparel stores, such as | 
men’s stores, women’s specialty | 
shops, millinery and shoe stores, | 
jropped from 7.4 per cent to 6.2 per | 
ent, the general merchandise group | 
ncreased in about the same degree, | 
having advanced from 16.2 to 17.3} 
per cent of total retail sales. This 
group consists of department stores, 
iry goods, general merchandise, 
variety, 5 and 10 and dollar stores.” 
Sales of new and used motor ve- | 


| 
‘icles, which in 1929 exceeded $60,- | 
0,000, decreased to less than $30,- | 
00,000 and sales of automobile 
accessory stores decreased in pro- | 
portion. But filling station sales | 
show an actual increase in dollars 
of more than ten per cent and a 


considerable increase in relative im- | 
portance in the retail field, having | 
advanced from 2.8 per cent to 4.9 
per cent of total retail sales. | 
Furniture and household appli- 
ance stores decreased about’ the 
same percentage. The lumber, build- | 
ing materials and hardware group 
decreased from 6.7 per cent to 5.5) 
per cent of total sales, a drop of) 
more than $20,000,000. | 
In 1929, Baltimore accounted for | 
8’ per cent of the total stores in | 
Maryland, 65.5 per cent of total re-| 
tail sales, 73 per cent of full-time | 
employes, 55 per cent of proprietors | 
and nearly 75 per cent of retail pay-| 
roll. The percentages were almost 
inchanged in 1933. 


Staff Changes Made | 
At Ronalds Agency 


Louis Moen has been appointed art 
lirector for the Ronalds Advertising | 
\gency, Ltd.#Toronto and M@atreal, 
succeeding the late E. F. Smiley. 
Ralph A. Pepper has been made as- 
‘stant to Mr. Moen. 

Marshall M. Foss has been promo- | 
‘ed to the post of assistant to the) 
resident, and will continue his for-| 
“er work of managing new business 

Ntacts for the agency. 


Norman Joins Fawcett 


e i E. Norman, formerly with 
‘te Blackman Company, New York, 
Pontiac Motor Car Company, and 
‘atten, Barton, Durstine & Osborn, | 
a Joined Faweett Publications Ince., 
‘advertising promotion manager, a | 
Sition newly created following the | 


‘Noval of the advertising head- | 
: oni s from Minneapolis to New) 
York | 


Ve Veen to McJunkin 


Medunkin Advertising Company, 

‘leaeo, has been appointed to han- 

“advertising of Ve Veen, Chicago, | 

ae of proprietaries. Newspapers | 
be used, 


'the Edward W. Zabel Company, 
| cago. 


HOW SALES SHIFTED IN MARYLAND 


Other Sponsors’ 


1933 1929 
Pe reent Percent St F t d 
to to a rs ea ure 
Group Sales Total Sales Total 
i . .$384,384,000 100 % $619,573,000 100 % On New Pro ram 
RN INO 6 ee $117,561,000 30.58 $167,863,000 27.09 g 
Restaurant Group a 5,000 4.93 16,721,000 2 70 ——_ 
Farmers and Country Ge n 1. 29,000 5.44 39,687,000 6.41 
Gen’l Mdse. Group ...... 52,000 17.31 100,613,000 16.24 New York, Sept. 6.—For what is 
MPORSOL CIOED oc cicocivnve ,000 6.24 45,544,000 7.35 ae ’ “ae , - . 
Automotive Group ........ 5,000 15.69 100,672,000 16.25 probably the first time, stars of lead- 
Furniture and househoid... 50,000 3.66 35,027,000 5.65 ing radio programs will be brought 
Lumber, bldg., hardware.. 5,000 5.48 $1,554,000 6.71 . ; : 
Other (balance) ........ 7,000 10.66 71,893,000 11.60 into the limelight of another spon- 
Bureau of the Census sor’s broadcast when RCA Radiotron 


Tattersfield’s New Work 


J. T. Tattersfield, 


| Lord & Thomas and Erwin, Wasey & Morris 
|Co., Chicago, has joined the staff of | Baltimore, 
Chi- | ¢ 


formerly con: | 
/nected with the media department of 


Company, Ine., starts a new series, 
“Radio City Party,” on Sept. 15. 

The plan calls for cooperation 
among advertisers and their agencies. 
Pian Bankers Association. | Already Lord & Thomas, who have 

to handle a cooperative the RCA Radiotron account, have 
‘ampaign in national bank journals Completed arrangements with Benton 
jand direct mail. & Bowles, Young & Rubicam and sev- 


| . 7 . 
_ Association Appoints 

The Merill Anderson Company, . 
New York, has been appointed by the 


Bt, of Light — 


HESE items plus the 4,440 electric refrigerators, 5,149 elec- 

tric washers and the $163,937.00 worth of dentifrice which 
will be purchased in the Greater Louisville retail trade area, 
according to the Major Market Newspapers’ Sales Potential 
Survey, give an index by which you can estimate the value of 
this territory as an outlet for your product. 


This market has come to be recognized as one of the most 
responsive in the nation and alert advertisers are taking advan- 
tage of the fact that it can be reached and sold at a single low 
cost by concentrating their message in the one medium which 
effectively covers the territory— 


eral others to carry on the work 

First stars to be interviewed on the 
RCA Radiotron program will be Cap- 
tain Henry, Molasses and January 
and Conrad Thiebauld of the Maxwell! 
House Show Boat. Featured regu- 
larly on the Radiotron program will 
be John B. Kennedy and Frank 
Black’s orchestra. Commercial credit 
will be given the other programs. and 
possibly the products which they ad- 
vertise. 

The series goes coast to coast over 
the NBC-WJZ network each Satur- 
day for a half-hour starting at 9 p. n 


WJIM Goes On Air 


The new radio. station, WJIM. 
Lansing, Mich., went on the air for 
the first time Aug. 29 from the top 
of the City National Bldg. 


The influence of The Courier- 
Journal and The 
Times is felt throughout a vast 
territory. 
includes practically all of Ken- 


Louisville 


Kentuckiana, which 


tucky and a large portion of 
Southern Indiana. 


Che Conrier-Zournal. 
THE LOUISVILLE TIMES. 


Major Market Newspapers, Inc.—Audit Bureau of Circulation 
REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 
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ADVERTISING AGE 


September 8, 1934 


* Tooth Paste Picks Gray 


a Wrigley Pharmaceutical Company, 
Atlantic City, N. J., maker of Spear- 

mint tooth paste, has placed its ad- 

vertising account with Jerome B.| 


Gray & Co., Philadelphia. | Dies Suddenly 
was the Pandolfa case, in which the 


Cabler Joins Distiller defendant was sent to the peniten- 
George F, Cabler, formerly district New York, Sept. 4.—Richard H. tiary. The case attracted national 
sales manager of the Allied Mills,| Lee, general counsel and executive |attention, and perhaps did more 
Fort Wayne, Ind., has been appointed | director of the National Council of | than any other single event to estab- 
general sales manager of the Century | pusiness Mail Users, died suddenly | lish the Better Business Bureau as 
Distilling Company, Peoria, MIIl.,|, 


. - i: is > in Pelha Mz N. Y., | a force i he “tru advertising” 
owned by Allied Milis, Inc. His offices | at his home in Pelham Manor, N. Y.,/a force in the th ina tising 


lance Committee, forerunner of the 


. 
R. H. Lee, Mail 
| Better Business Bureau movement. 


> ] 
Users Counsel, | One of his most famous cases, car- 
|ried to a successful conclusion in the 
federal district court at Chicago, 


are in the Board of Trade Bldg., Chi-| 4¥8- 29, of a heart attack. Burial | campaign. 
cago. took place Saturday at Kensico| Following his work for the “truth 
padlalaciaetesiimaaasiat | Cemetery, Westchester. \in advertising” movement, Mr. Lee 
Death of R. L. Kraus | Mr. Lee, although an attorney, |became associated with the New York 


Robert L. Kraus, 79, vice-president | was widely known in organized ad-|Tribune and subsequently joined Lord 


of the Consolidated Water Power &| Ye'tising circles, his first direct con-| & Thomas as a vice-president. 
tt Paper Company, died Aug. 31 at his|/nection with advertising resulting For the past eight years he had 
aa home in Marshfield, Wis. | from the aggressive prosecution of |directed the activities of the Na- 


——— — =— — = es 


|fraud cases for the National Vigil- | tional Council of Business Mail 


| Users, and had become a recognized 


‘authority on postal rates, rules and | 


|operating costs. 

The Council will elect a successor 
to Mr. Lee at its regular board meet- 
ing next month. 


Blaney Leaves Rollman 


Harry E. Blaney, who has been 
with Rollman & Sons Company, Cin- 
cinnati, for 14 years, has resigned 
as sales promotion manager of the 
jcompany, to enter the engraving 


| business. 


Places Feed Copy 


Advertising of the poultry and 
dairy feed made by the Quaker Oats 
Company has been placed with Gale 
& Pietsch, Inc., Chicago. 


Chatelaine Shows the 


in Canada 


monthly magazine. 


And 


June 30th A.B.C. Publisher's Stateme 
Shows Average Net Paid first six months 


The Largest Paid Circulation ever reach 
by any Magazine in Canada 


of any national magazine published in Canada; a total gain of 


Head Office: 


481 UNIVERSITY AVENUE, TORONTO 


MON 


A Maeatine for Canadian Women 


the lowest page- 


Largest Net Paid Circulation 
of Any Magazine Published 


Also the largest single copy sale of any 


per-thousand 


delivered rate of any monthly. 


nt 
1934 


Chatelaine . . . . 210,396 


ed 


Chatelaine also has the largest advertising linage increase in 1934 to date 


42,404 lines 


over the first nine months of 1933 —an average of 4,712 lines per issue. 


This period contained no special issues — the linage is entirely made up of 
tegularly scheduled campaigns from advertisers who by experience and 


investigatién have proved the exceptional reader interest of Chatelaine. 


Branches: 


TREAL, NEW YORK, CHICAGO 
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NEW THEME 


MENTHOLATUM 
| for Nasal 


Irritations 


||. Why let nasal irritation rob 
| |you of comfort and rest when 
| |Mentholatum is so helpful in 
checking this condition? 


| Just a bit in the nostrils before 
going to bed soothes the irritaied 
| |mucous membrane, helps open the 
| 
| 


nostrils, and assists freer breathing. 


| First advertisement in the new 
Mentholatum series. 


Stress Comfort 
in Mentholatum 


Drive for Fall 


| Atlanta, Ga., Sept. 6.—A concerted 
|drive on the discomforts of head 
|colds, chapped hands, skin and lips, 
|}and other seasonal ailments will be 
‘launched by the Mentholatum Com- 
| pany, Buffalo, N. Y., late this month 
in newspapers and magazines. Dil- 
lard Jacobs Advertising Agency, At- 
lanta, is in charge. 

Magazine copy, using 90 lines on 
one and two columns, will be dom- 
inated by photographs, and will 
stress as its principal theme the fact 
that Mentholatum restores comfort 
to the sufferer from fall and winter 
ailments of the type mentioned. 
| Newspaper copy is principally of the 
‘reminder type. 
| All of the magazine advertise 
‘ments carry a new slug announcing 
ithat Mentholatum “gives comfort 
daily,” and the comfort theme is also 
used liberally in headlines. One of 
the larger pieces of copy, for ex 
ample, is illustrated with a photo 
graph of a mother gazing at her sick 
son, while the headline points out 
that “Mentholatum aids freer breath: 
‘ing and restores comfort’ for 
stopped up nostrils. 

Another advertisement, showing 4 
woman applying the pfoduct to her 
‘chapped lips, is headlined, “For 
chapped lips Mentholatum brings 
‘soothing comfort,” while the brief 
/copy goes on to say that “when your 
‘lips are sore, irritated and chapped. 
Mentholatum gives them a delightful 
sensation of coolness and comfort. 


| 
| Extend Program 
Inaugurated a month ago, the Har- 
‘old Sherman human nature and = 
duct broadcast three mornings a wee 
‘entitled “All About You” and spon 
/sored by Emerson Drug Company, is 
‘now going out over six stations 
addition to WABC, New York, . 
which it started. The new statioa§ 
‘are WNAC, Boston, WDRC, Har 
ford, WEAN, Providence, WOR: 
| Worcester, WCAO, Baltimore, 
WCAU, Philadelphia. 


Dog Food to Kaufman 


Derwood Mills, Derwood, M ad 
_maker of dog food, has appoinit! 
‘Henry J. Kaufman  Advertisi?® 
Agency, Washington, D. ©. 
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15 
oo | 
| Popular Science Monthly, New York.|Hooven Letters, Inc., New York.| ware Mutual Fire Insurance Com- Five Appoint Kiernan 
NAMES DOT Departmental sessions, 2 p. m.:|“Keeping Dealers Sold by Direct | pany of Minnesota, Minneapolis; George P. Butterly, Jr. account 
|Industrial—R. L. Gibson, manager | Mail”—Ernest G. Swanson, sales pro-| “New Trends in Business Letters”— | ..ooutive of Frank Kiernan & Co., 
/market research division, General|motion manager, 


EARLY PROGRAM 
FOR MAIL MEET 


Raymond Completing Plans 
for Boston Conference 


| 
| 


goston, Mass., Sept. 6.— With | 
arketing executives from almost 
very field contributing their experi- 
nces in behalf of a highly practical 


Russia Cement | J. C. Aspley, president, The Dartnell New York, has been awarded five new 
Electric Company, Schenectady, N.|Company, Gloucester, Mass.; “Sell- | Corporation, Chicago; “Let’s Start a 


. - | accounts: Standish Arms _ Hotel, 
Y., chairman; Direct Selling—J. E.|ing a Habit by Direct Mail”—J. S.|Mail Order Business” — Maxwell) Rrooklyn; La Cremaillere Roof Gar- 


Blackburn, Jr., manager of mail sales,| Roberts, advertising manager, Re-|Droke, associate editor, Sales Man-|den, New York; Woodward School, 
'McGraw-Hill Publishing Company,|tail Credit Company, Atlanta, Ga.; | agement, Indianapolis. 


Brooklyn; Timm and Behrens, 
New York, chairman; House Organ|“The Unknown Sales Formula”—_ Friday, October 12th Brooklyn real estate organization; 
Thomas Dreier, Melvin Village, N.| James Mangan, advertising manager, ys and the Garden Country Day School, 


'H., chairman; Social Service—Mrs. | Mills Novelty Company, Chicago. | Exposition open all day—9:30 a. | Jackson Heights. 


Natalie W. Linderholm, Extension| Better Letters Session, 2 p. m. /m. to 10 p. m. for study of exhibits. —— 


Sec., Family Welfare Society of Bos-| chairman, John C. Sweeney, director | GToup meetings of advanced adver-| Nussbaum in New Post 


ton, Boston, chairman. ‘of mail sales department, Interna. ‘ising classes. 


M. E. Nussbaum, Jr., has joined 
7:30 p. m—Annual Banquet and/|tional Correspondence Schools,| ‘ the Moultrie, Ga., Observer, as as- 
Entertainment. | Scranton, Pa.; “The Human Element | Hobart Benson Dead sistant to the advertising director. 


in Letters”—H. G. Weaver, director, ,, metas aa 
Thureday, October 11th ‘customer research, General Motors PR ened yg rcery eee | Agency Expands Space 
General session, chairman, Hor- | Corporation, Detroit; “Current Expe-| were held in Boston this week. His| Gottschaldt-Humphrey, Inc. At- 
ace H. Nahm, member board of gov-| riences with Sales Letters’—D. F. death came suddenly at his home in| lanta agency, will occupy new offices 


jeeting, the 17th annual conference 
nd exposition of the Direct Mail | 
iivertising Association will be held | 


| 
— 


Eliot L. Wight 


i the Hotel Statler, Boston, Octo- 
er 9-12. As general chairman, Leon- 
rdsoJ. Raymond has established 
fices at the Statler, where the 
rogram has virtually been com- 
leted. »» 

\s in the past, those attending the 
uvention will hear addresses of a 
zneral character before turning to 
epartmental meetings, where spe-| 
ialized problems will be discussed. | 
There will also be outstanding speak- | 
rs at these meetings. | 
The program follows: 


Tuesday, October 9th 


Opening luncheon (combined with 
\dvertising Club of Boston), chair- 
man, Eliot L. Wight, president, D. 
M. A. A. and advertising manager, 
United States Envelope Company, 
Springfield, Mass. “It’s Time for 
Plain Talk’—Roy Dickinson, presi- 
lent, Printers’ Ink, New York. 
Continuing general session, chair- 
man, Paul T. Babson, president, 
United Business Service, Boston. 
The National Advertiser Looks at 
Direct Mail’—Allyn B. McIntire, 
resident, A. N. A., and vice-presi- 
lent, Pepperell Mfg. Company, Bos- 
‘on; “What Do We Expect From Our 
Advertising ?”—Arthur H. Brayton, | 
ales promotion manager, Marshall | 
Meld & Co., Chicago; “A 73% In- | 
fease in Business”—Clifford E. Ball, | 
vertising manager Skelly Oil Com- | 
iy, Kansas City; “What Is in 
Sore for You!”—John A. Smith, Jr., | 
airman, conference program com- | 
‘“ttee and advertising manager, 
ank E. Davis Fish Company, Glou- 
*ster, Mass. 


30 p).m.—Annual Business Meet-_ 
Sand Election. 


0 9:00 p. m—‘“27 Industries” 
ip Meetings. 


Wednesday, October 10th 


eneral media session, chairman, | 
A. Bethge, vice-president, Chi- | 
8 Mail Order Company. “How | 
fect Mail Ties in with Radio Ad- , 
‘ising —E. P. H. James, sales | 
Notion manager, National Broad- | 
tug Company, New York; “A | 
“anced Diet of Newspaper and Di- 
Advertising” — Spencer Huff- 
advertising counselor, Balti- 

* News-Post and American; “Co- 
“Mating Direct Mail and Outdoor | 
_‘‘ttising” — Leonard Dreyfuss, | 
“ident, United Advertising Cor- 
‘lon. New York; “Building | 
“tine Circulation by Mail’— | 
‘k Herbert. circulation manager, 


| 


|Raihle, advertising manager, Hard- | Hastings-on-Hudson. | in the Norris Bldg. about Oct. 1. 


{Low 


30,000 
Circulation 


Monthly 


COMMERCIAL CAR JOURNAL 
Leads Again With Monthly Circulation of 


25,000 Truck Fleets 
5000 Truck Trade 
30,000 Total 


And there you have Blanket But in addition it provides 5,000 
Coverage of the truck field. Truck Trade readers, to round out 
Not only does Commercial Car the picture and present COMPLETE 
Journal now provide you with the COVERAGE of the motor truck field. 


most complete TRUCK FLEET Commercial Car Journal has gone 
COVERAGE ever available in a ALL THE WAY on fleets. Here is 
monthly business publication— where to reach them! 


COMMERCIAL CAR JOURNAL 


A Chilton Publication 


Chestnut & 56th Streets, Philadelphia, Pa. 


Thine 
era 


Pe a a, ee ae ener ae -, ee — a % Pn lee Oe a Bal Oe _ yy oy I 7, ee SS vey Tie ol B, ——-_ T. ae if ~— a le anwar. £2,449 hee gpl — a i 
Re ey b a Pals : a a i a = ip Bae np fe . ed » Teale eS i t: ee wa? et SR Ngee et ae: ieee ee aoe pay ser a Pee er ig le ne So eee. righ) skh ane mn Pe ig a - 
enh ee eee of ee Ba ies Beil Nida sia 8 Pupil he: Ee 3 = sane, 5 oN fas Spree, ae ° et. Aa ay ee a , ae Ys cer ie > ian Sc oe eet a 
i ws ~ ea Se : 5 ~ . 4 ' th: ‘ Rk 
- Po ‘ed 
. gor et, 
TM 
INE 
S & 
ees ‘one 
7S, : 
ee ' 
—— | 
Pape th 
a ernors, D. M. A. A. and president, [Iq aie 
ne ee RS. ds re aa iis 
———— $< See ———————— = = wn : = ~ — 8 eon oe ees 
ee 
boo. ee 
fe 2 
et ae 
“ee . os Sat) se : 
eg Se a ian, eas 
: * My, i ‘ 4 tA 7 “a i : * , 
" — e a! ie a 
s, is vs ‘ . ‘ ea: Se 
* *" pig 4 or) he es i 
si a ~jAL - 
8b of . a ; oh re BS 4 : Pei, es, 
; a? ci. 5 ey Wye SN) ere aa: 
- i. : he Oe ae ie Wea Sali ; 
i i ‘ ae ree 3 oF NX es VI 2 ee eg wl dA eee z 
Ee 4 . P 5 ‘ oo rs er ) a, 4 ae ri <a - eF- \ AD bx: ISN 28 5 ~~ i i “ee c 
bg? Le ae = ea ee ¢ *. : fe) mo ve as } — aes . i 
as | “| ZN DCD Va pe ee wg 
aie co ih a et fs ee a * om : Benny eae 
: ee : ee Be: t (Rae -- se gee J eis trae 
we _. * Fe = i sh a ee we : ; Dele to 
* Wis xe ie Swe 7 a \ a ee ; ca ss - ‘ eo es eee 
: a SF ae “sce 5 Sey sh a a 
me - f s 2 [+ 5 ae: “ae \ ve - :B am, ae ee 
Re ee j Baa me ies — Re ea 
A Sees oa ee ney fen ME en a ok ie Pan 
‘y be “ie es ee wie Ys. Ae Oe is ; ont << aa res 
‘3 ig Ber a \ Cp Os a =: oe A\\\ Gee ne 
ee " * 58 ‘ = il . « 2 ao Ts \ “a > age. : 
Al rs ae -. \ est : \s\\ olen 
i i ,. - \ ’ 7 ” \ \ eke Sey tee 
Bie ‘ :. i \ f ( a . \ ear 
s ’ i” ‘ earn a | \ "4 d aooore”” ens ws \ 
rg , ae ae eden ees 000 Seabee \\\ 
. . eee OSA, } asia V4) 
. ae \ L Vi\\ 
é fe i 2 \ f REO spECIA ERS \\ 
—s —_— | i oe pEAL \i\\ | 
| ig see = “a iit ~* AL her i \\ 
oe > Mies BP ie TS q > = t ¢ dealers @ b" }\ \ 
‘ete \ Cem -&) to you 10 O°" ot euch amastreted i | a Aa 
—ooooooeeeTSTS \ Se Reo * equipped yen evet petore ye engineered tor i \ a » pe — 
a | et enna | a 
a oe eo wn ey an 4 ‘\ is 
\ tee Per tate ~ in only on* ace in this field ofters ext avs hich \}\ s Pet 
lore, ates hc mee Or ypgrtot peo vot ont ing te: © ' ie as! 
Sob Oe Saini. FOR et ain el sity RONMD es A \4 | > 
eine sin OM or Ce nn too gh do undet er er 
one Y aso grack * \ fos 3 
waren Meee wet tte, bt thy what © | a 
ve ot ow woe neon oro vance on \ g. 4 
= e a nen ‘ oe 
: Tha ‘eee 
{ wr ont . i a 
\ B| . uae TH - 
\ \ spr nave oe veal \ 
|| \ \ write Me \ \ ee 
\ i, Wee 
‘ age nw \\ \ i ~ bea ae 
tT wicnicA® Vi Ps: 
gent ee i re ad wsins HAA} i a ee 
co Orono" os LA Wy Cri ae sh 
we oe ° AWY, i -_ 
' ote comP - a a 
2d { ’ oR caAR _ a- —— ‘ 
| \ mot ee 
ad | geo = ed 
8, <= > ee 2 
be : Tig Mae ae. 
m- (eer 
i we 
i | < e 
At: ee man ae 
on m" ee ss ae 
ym- Dees 
vill uae 
act ; ; Be ise 
ort saber 
ter aoe 
' Foe ee a a 
ed. aio 
27 het aad 3 
the 
ise- 
ing 
is 
fort 5 4 ee. 
M a 
also a ae 
» of 7 Daa 
- - : ‘a pe 
ex: : os 
0to- - a oN 
sick & eee 
out Perera 
Pye Ste te 
rath: 4 a peas 
for oe eee 
ng 4 
| her 
“Ror 
ings 
prief 
your 
ped. 
tful 
” 
ort. Po 
Hat’ — 
con: 
reek 
spon: 
y, 8 
»3 iD 
, on : 
jons 
{art \ 
RC, 
. ee 
n 
Mi. ee 
inted @ 
™ ee 
soy Sat Rete 
‘ : 2 as ron 
E Ree i SRE 
(arraee ae ear. < 2. 2e aememiiema ies a hi a Wie soa bee ene “8 oh Mice a Poy 3 7. foo poate Hee, 4 So 9 es al ree ae Fe edo ahs & poate. i ase i Pak Cus nm = Fete a ge en i Page een 7 prague ay 
Be ed LS apne AN oe ee SI = aa SE a i SUE Vn os cork es, Ege a tarp ee a ae een ee 3 Sey Lanne Wea ee) 12 a MRT Or aaa he Der Woe Wir sheet een Se NS ee ef oY. ee - absa™ Ree fi. Be ee 
Bay Ooo tats a Na sola OV Ree ee pee Brat aed nese oes SP aby bye. - Rie elvan on”, Vege 4 at . Fh ea Pa ea Deere tame BN beg OP enh Dt pte Aon sp cad oes Nettie a ae oe ee Pee fa Py sf 
ae Ts at Wh a) Se ae RSS Tae eyes eomene oe ees BT ae ogee ene Say.” sar’ 7 faa! J ies BE Ss BS gh ar emai se aSily nae Aa ES Ne J lp > ck eld Ea ce Mee ‘he so aa eis amaee DE Ae aaa S ES 
BORNE Te OSE A Ge Ra Sie atc tag ce ae Sere Ca ee Se a eo pe Ae Meee ay es agin GSE ie Ss OR aes eee” ae Paneer ere teen er) fren ey 
Boe enc: cay ct is. ae Ge hn aee eenciaatst Tete Mian tga dah Stig ORs eet Re CUR ST Range Dae SIE OE Re Ti Te ato i ees ae jae ae a arte Oe a Oe 


“THE NO.1 BUY | 


“| Want Fawcett Women’s Group 


Smart Advertisers \ 
FIRST on Our List!’”... 


YES..AND 
IT'S FIRST IN 
IRCULATION BONUS 

AND FIRST IN 

CIRCULATION GAIN! 


keen 


IT S SHOWN THE 
HIGHEST PERCENTAGE 
OF LINEAGE INCREASE 
T00- 92%! IT MUST 

BE A PRODUCER! 


IT HAS THE 
LOWEST PAGE RATE 
PER THOUSAND 
IN THE 
WOMEN'S FIELD! 


exac’ 
leade 
only 
gives 
000 
type. 
wome 
with 

circul 
held, 

tion k 
nish 
why j 
Wom 
tered 

of lin 


In | 
Fawce 


HE LOWEST PAGE RATE PER 
HOUSAND IN THE WOMEN’S FIELD! 
Guaranteed A. B. C. 


' 


10 Cen 


4 fave © 


ollyw oO 


enc irae Ea ne ee a Ay EE eee aS ee ee ee ee ee Re ee ee ee ewe ee i re oe oP amy Ter? Es Ws ee ee gf. Pt age: St ee, Le me Pee ee a ee adn A as a At ts ven sy >} 
"ey ia! Se “ SN ig E See f 3 a ae m ae if Les ee ey a ay oe Y Cre aoe > ae. ar BP OA Fs ry oe a) ® I te ee ee oe eee Ri a ee ee Ble _ bees Ls big + ar 7 “eee or +. Jit: Li iS ae a ai 
=x 54 Ka : ‘ : F pata a si i? by aah _ pia mest ey? eee ‘ if SAL er : . got a oe owes pe, See eee ee a! se oS ee oe ae lla. 
ig tear : a ‘ : ST ; cae. ‘ s 4 > gr ae Oo Re G = eat Vite. ch 
TP ie / i a aid A 
D4 ee 
% a4 i. 
Se x 16 ADVERTISING AGE September 8, j9- 
~ id 34 S 
ore. 2 
a si . — = = 
RCO TES) 
ee 
news 
st ae 
‘0 te 
a ree | 
Se, oe 
eee i 
Breet 
Ay ei ie 
ae 
: pees 
RE Be itn: 
REN 
eS ee 
ee eae © 
sts 
Bee 
no io, mea ; ; Dye ot ee ee 3 ee F ’ 3 2 <5 ae ; f. ‘ ——s : hr : . 4 * c » 
a2 . H . a. ye 26 : cS ee ; 
SN ? 7 . . nd get A= Tas 
peat? +a" x, «<r x eo ae - sea 
I. . |! Sle \ 
i 4 a 2 * use oa? 
deg “ 
gee 2 J 
ee 4 . 
Beat tt : > 
a eee hs 
uae = : $ 
wee : 
igs <a ras 
ae : 
a 5; 
‘oe | 
eee i 
ae 
— ao) rag 
eee Ps 
rire ‘ 
ac'9 ‘ ‘ 
ee 
We - . 4 ; ’ veoh 
fe ne 3 i . es 
ne eG Pl ‘0 Kas 
eet le it ap igs D8 , P 
ee i ag ie wedi oe ‘ieee be” i. 
oe .. Se A ey mn 
Riese ‘ ‘ “4 wie re eee & af S th, A 
~"< % x * 4 eae ome * f . # Riga ity aos “Sy. Sees rt 
ms ete \ ‘ yi s oe “eee wee ee fy: ae gee ene 
‘ * “4 ; > - aie fe ical 3 > “= . G TA: me Sr ae ‘Se . 
“OS Fabs : fe ar ei pie: 3 Pete! 4 vig ; . Mh, , Joerae 4 eS oe ge ae 
“ ; ait Roe ome . Re ee a HN sige ak eee ‘ a Pe ' : reeee hgh. cae hes ee Nate : 
3 Magee te. eT gee =m ; es ler eee ae ‘ ‘ . , ai ; : “e Se eee UN y ie —-- A ee oO 9 ; 
a. e q Pe Bean ne = 4 Peg oe ah ors zr w Pad Meare") om ; ae { GN ua : “te Om OR am, Mme a lO shes oa 
J a ll eee Me ES Toes.’ 2 ? ie .' yo - 5 is AUR ged ote ah OP "Ss eas sas ay Pe 4 ES P ‘ : ae Be tes ide 
ge ha eis gies Ree a. felg ry ‘ ; Es Bs by hoe Bete pak * ie » : A is le a 5: Pe A Peta es Lise: S 
ol tink ws * ie be eos a ae I eds Sis ro oy Se ee ee : oe. rr eR. ke . oe Ss 
ne SS Wha St File. Pea Se ae a eteae > ; Co a eae , Ne ORS ee ae a —~ a ee ae ad de. SSS a eae 
+e ae Fie Re ty i et i he ial Nea Ae Res, ae a a ie Boss > 7 Seieias > a . ee Se nO FR ia! = ae Pe: Mies 3 y ghee * poe x > 
at aE ela ee Fe) god. iz ees oN gs ye pe ee pe a Me “pagabeetye Re hes ema Mie rs Tie aoe ee a i . % es Mee ae Pe Be ae SB & 
» OY Gh Un. teed es ee é : .. Se ae ae pM cae Spee ey eon: Rae — ee ee ee 
vile ~ oe gale Se oe *: (pe Co ee = se es Frees 24 3 ee gee 8. ON es ORE tae hee te ee ed ee fh i Pa # RES 4 »* & . a ze ~ sae ee de a 
7 F Ae a4 ot Wa Asie P i es il ed Or a ee Ke Shee. AN ey Dae Sus a ke — sf pins ne? wa : a - = i cS * > Sa : 7 
. Me te tt Te 2S eo ee a ee ee ——. 4G ‘jeroee = — ae 
A a Be col OS ad = Vy € Pgh ee) Co Neo OT ee Gla) amin ia as, Satie Ey Pk ee ¥ jee ee .  —_- Bee as? eae 
; Fe gale ae OO fy ee x! ” ; ae wes gf ati Bie, co PE in hal (ot: SR AED 2 et ie, , aan He ‘ ag Os ae ae F ee ee ae £ 
ie a eager ae wees : oe A ee Wie be ees Sg a (3 Ee” Oh MMR aghetnd Ec Aemettome ae ie fad a ape ete a ea yt ye Se ch asl! Gv, 
see ! SS eee oe (he r sae i eae te RT ree eae ee ea ae se > r J , ’ meme Eig. f . ? ;@: oe ay Ta a co ie 
Ae ee - bE ew = Bes is , Pe Kee ar ct i Pe ON RNS Ge Ais ee BT tees Si ante eo i i i 2 ne A , ee i ae aoe hy td Pe FS si 
eh a ; "eee ee ee ‘ * Oe a Te Sos Be oe GE ae ee ei ee iis Mie eee ha vs ee Beak | an es e Re, eo » ae Cen pea! ‘ 
ee e Min at ae - oe ae Bie althd 3 | Be es Ne pl ah Ale Nhe oe Ree ce ‘ ees. at  . ’ Yo meee ™ oe ae ie . La 
af 3 BRS Tei nee ue . : : ; Rae at aa Lo [oat Se : ey Re ee eS a ‘ ne od er. : : 
: wie as ay ge, sar iar es By ng ash, ped Riots a ae ae Pipe 3 ee Sp ee ee ee te Be a eee Me a Bee ss 7 - AN i 5 3 ees . p im ; 
oe la eRe a i ae PA ‘ ' re Fs ee gy ot ed jaa ag eme oie thy a Se ie re, Os Oe 0 Sei Sa She MY or 
s: Oe tay pe ees 4 -_—— P M ey es Die pa Br Mae tae, cep ro po Ne ae, = dee ee | 2 Bi Se ee, Be een Ce Ae go 2 ead ee 
: ac Wee aes 4 ce oe 4 WF ’ < ‘See ee f miias igs " Be 8 5 nla aree We ex, % om ‘ -. en SMR EY PRES foe ‘ 
a i Bs As eae cise Ob ME ei. Mee ee ger es 8 BD Se SP on a > ae see : “sie “a Bs *% 3 »* ry oa i ie pipers 5° Pa a $A 
a: Fi iil ie Ec ee Phyee yt) Beis. Pe - 0 OSES RE RY SS eas ee er eam iy ty ia. Sle Ges cael ae Z se ee, tee % ; ; F et RB et age nie re 
a giana eae eae et Sane 8 oe te aa ee Fag ee equa a cel , ae CREE ae gaan.» soi 9. Be ee he ts eg ‘ ras ne . Pai * pp 
, Re Mee ee, ‘ eae a ee e<% aie ee ee” ae igh Me en? ihe s Me a J - , pay i an 
aa Bag gn a Sy ade , ESS ES ae ae as a ye ar wee be weet k : j F > SRE 
5 a a ae. i Pad 4 - Eg 2 he be a a, ae ee i eae ean se oo hg a . Oey ies 
me A al Biche o hee ¥ ened eae Seow ok Ay ee Sees .. See ea ee # pe a ae é re 5, ee ; 
Bere? Pee ee. fs + Wee ‘ Ree a nm. ee oe —< 2” a a a ae 
oi < eats ee es gt a Ss ae <a Pike iad AM <> . re Ba Lee fee : Pog — ae a> 
oy dies hase: " Go. eee se hae " hia a ee |) oe. ae sweet Oe ae ee _— : “4 crqny 
= RS Pi bis se pins Tee is pee ; . ie a Se BO of oss - re a Et 4 eo eke on 4 me 7 eo Pie ; ie 4 aah ii: ees 
ote ; i, > a 3 ae eM Cea Sarasa ie Bay ian Be aed a BS? aR Go SS Sig " es & aS igs =a ve oe oe 
eke nq Tae... > ow pw iees os, aimee: ei ic ee ares Ces, < a fe Sg BN Ra :. fae ag fe a 2 ” a es |, 
ets x a es. ee 2 2 P: pect ca ites cea oss sj Saige 6. oman Re SF re j 7 [A lees i. : ee ee ‘~ ae 
ra i ‘ ie bet? << A ee ° a ya aon Porgs i” ine <a . Bas oa as ines ira ae 9 3 ae é ‘ ue Ss 
aa 4 ; Sak Sy . tes ee . eae , Saas <a = oy ite 4, es vag ~ a ts ; era A 4 a be 4 Ry Moe & 4 ‘ ae F ge coe 
"She Te an Ss a eee et gd : “Se Co ele iy. eae ee rT aa ae a Pot tl! ae mo ce 4 Reels : fre Be oe al ee 
Erie. <) ale Be 0 ISS SG ee a ‘ A a A2e ; iat fe ~ pana ae : ‘lle i ee a Pa # | es ‘ gee . ‘ 4 e = 
aly . i cael RES Teeth yon Te ee se. ee te ie eat pa abe: ries oo ee. Fee ae 2 C OS oe 2 eter es we Fe i % i oe 
—— en IR ee Ree eae eee Nes ye eee 2 ila | fe, Lae ¢ Be eee ee Bat : § ine ae 
Z . “ i ’ aes ee 5 ayy, Py " : ee Maree ta | < ase fos. SS aed ‘ Bee “ 4 e ss P He 
EM 1 gaa Mle 8 i hah — ¢ Pe : 4 Moe gigi er ase i €58 é ie: he: 
ee iene : a : “Ee : ‘ e o i is. ae 
% ey ; erg, eo Be se , : i eailatie ee 7: i. ae ‘St a » oe cae a ide 3 sie a : F. 4 ik HE 
be on ce eee wis cue a a MR a e ak 3e aay i i a ~ pape ao, ee é mh as ee 4 Mal ai. 6 : ¢ 
B42 Seale nee d ee: a ii al ben Ne <- 2e e ; oi 3 ae one Ad a ae : , % F ‘ , 
Ke a tas tegen 2 a Ak wis Raa ce % eo BRK sc ae Pah: (a ox Sele Py tla apes: Z ed ie a a ‘- > a ree ake = es i 
Lee a ol Cas ie ‘oeghg et . a NA . = & a ' re ee , i P ‘s ee na oe meri > es i ‘s ee * Fi eRe ® ete " Ee ae i 
Fe enig #3 ao m2 eee: ace gk Siar SS ae DUM haed geass ‘cl re 9 a a Ae ' in... ’ 
Dir ti ‘ | ee id ie i ee ae iar Ot oer A ame k ieee i eS: Rl a J) fas ” es ; 
Rs ae ; ss . he? SS a ae as i e ES nT al nn 4 : a af oe te E a wea & i 5 Uae A 
- 3 i eo eee ae ay oe 2 ae Y i se 
z i % a . Oe ae ee oe = ni kn Beat yl a : a ; er ek a eS ee <4 jae ; a Be eS “5 
* N4 - h * rot arn PML eh - f a va * T - eu ss _— 2 oi ad Z Pee Sag Pras Se SS eee a am 
Mf 3 5 f » p - ¥? Re E a . ig Ss oy, 6 - or. ah e ee ee Gs ie hes ee ” 
° > aes y e Hs wf, Pi a Pei * one s , Sd ie 3 rota ag fs a oa hg oe Cas : a ‘3 ‘se ‘ ee 
Vil sg * 2 = ; : 2 eae aie eer te i ae Be, ’ a ane 
; ‘at : ; > ey nae eee ; 4 ; ed : Fe Ose ; j ¢ ies 
+ Ay 4 Pe ao i Ms : , ae vr, Pio ate é 2 ¢ oe ¢ : A ae as A a < _ -. San r 
saa d Fe > er od nee : 5 ee Opi wes ae get i Pisa: jae Fo, id aatau a SNe . ia seo yal sina Bie 5 
me Renae sete Fer Ss Pt ae os _ © ee Oe whee ae, ee ee We a 2 22 is a, “Wile pe le hse cy Gelli is at ai 
pa Sc eS ee e ’ RARE Fete re, Se *& en a Y ri ae ee me a 4 e « Bis ‘i . dau : . — 
= ee t ; ys : . lara ie ett bas Bra ets ee i a sg Se a en Oe ar : ; i r . en © ; 
ea o> ae aS ‘ ee 1 z ot iis Sa BTS a0 a, eee om <r oe ee ciate eed 4 ee en : 2 eee pis Se ee git eal a tk a. tae 
at oy : . si i Wire «1a . ye a ae idee ee ee oY = of pies . mnt e Gite eee ae i Peis 3 pty ere, eae : 
ae it OF Ps, Ss eae i ae age a - RE EE ee eT ee <a 
. ‘ ™ Rie AN : bic, CP's pe . fer 4 Soe .. ae i ie a an we Ri Me 2 Ree ee ee “a ‘a 2 Pee ae OPN eee ek 
’ Nie oa eages — et ae .) Tae $ cacy BE we ieee ae ial i pane. +S Me: ihe ml 4 Bete hs 3 wie 
Ae yes" nme: rT i i SAN a ; 5 : \ i hl Shite” MMS? ayo oe oe : : a Ron eee Ne a eae gh rs _ . : 
aie | ep ge ae pag SE te aya 4 Pee aE oe ees aes ss Bf a lah eet ri ae : il ¥ es a P cee 
i ay 2 St, 7 Eo are NS we tag t te a E ie i ch Siti u | ade aot el a “ap aa : + ah hie OL ” 7 ’ 5 eee i ee % 
oat — ti De eee NE i 2 ar Rae ves awe ae — ae ae “ ina ee gl re 
ee -” we ae =a i se bea Rist Hg “a =e bia cna a ay) Bai hs a eis ph ay a rue eee ‘ — ae al Toad = es ae 
STO _ as eae Riana Shee eek |: Me Ties eS wre Ce je Gane = ei oe Eee mA St dead itn sgl Fy ei 
sO EE Shinra » bins. SRR TA aOR ARS ee oe pee |e, Sa eToys Lins oa Be oe he emia 2 ata ewe a «i eee OS 
i os <n a oe ie. ae a a ae oo re Ao ai 
ae me ; “ , a ee. eke a a pet fy ed a eee fe So ae fe ew er ones lene ck I. 5 Grae is ' . , Cy Se ey 
ie i, - . 4 * . gyi ieee Bei ge ae ” ie ie PD epee oe ir “1 ie ri ae Se vee aa hg a a AANA i). ee a med mM ‘ —— git 2 fe ee & fe “ee . 
; ee” Sa z ee i. ees = i. ae \ cca a Sine, See 3 ee ee. saree R oO en ae ier ewer ey) S8tia " ae peer ee 
a Ria, 3 a , : ee ee rae : °° laren See Same 2 ie ees ah ny ~ or ne f 4 * ie 
“a i a te es "per nee Se Tae We ae eae a eee lll peas ap oe a vt % Ata liee ae ; geen ‘ 
ther: eas a id ey tl toile ares LF *% aie Saeed & as shi ogee €. a ‘a a sh Ta 1 NOES a aie ae F ay 
: af an “UES ES ae ' To ee ea agile teas 2 Re os ce ee oe area aly MEN 6 5 ig es OE as es Hae ] 
: ne, ee : Soe) pou i — RR es era 7 en ee Pa ma ee Pc psc he ee ae aan a ae en 6 Ped, reget so le . 5 
mH = sib : Fis, cit rat ale Ce a? ee RS, ee ea eae aa 2S a +3) a Lo Eke er Bo re a eS alle Pas ‘ 4 
rf —— eae a Fe ee i 
x i SRS 
"2 sa 
PS ea : 
ue _ Pip 
_ 
ne 
- 
= 
ae 
aap . P 
aa ig 
ay os, 
eo. , 
‘ bi 
f sail . | 
at a 2 
ore ‘ 2 
Pig 1 a 
= “ao Biss ae am Ba \ u Ms 
% aoe 3 pop ag 
Po - ed le | Ds fe ne 
ra Ee a 1 Pt Pate) ae : ek 
Tak mates { y abel nya ” 
ee, Rg ko, te ' a. ren : 
rad pa bee \ : ] 
i sie Pre 
oa iy we “see j @) 
& a ee a 
te J october | “a Le 
: eee 1 co Pr : 
ag _ \ 3 * ' \ 
ad “cei! 4 . i Pa 5 
4 er ee + \ & _ iy : 
’ Me es. Es * Ye \ ie t } 
i 7 ee" os adi . ‘ 
4 _ . ‘ } 7 ” ; r ss os : & 
yy ' e 10 ks 4 > 3 
. . . Fe: 3 3 " . i k 
a ; 2» * ee cam ee : ti F 
wee ¢ P a A. . i ¢ 
eases ‘ ei tn Conede « & e 5 a y 
Meg t:: es Ve +3 , : cay : 
ae Wert: ns e fy a 3 
aia S S i“ e@ ft fe. 
ne. ° ; ’ _" a5 
eo t ‘ : f ¥ 
oh ees re J iad . , 2 
. er hin a 5 
eRe . 
adi as SRD 
pi Zoe 
ene ie 
Ei rig’ arts zg 
aoe EF as eee a 
axe) eee, 
as Tae 
gM age Tiana : 
BSED: fac aR NERDS SY ace Pee, ons oe by a ae fe Ae «Sa , : i é Paar F : 
ue Rtn oh Seen . SRE Ah) ret wag ate me ae Vee Sapien Bee Bs Eeditea Sb sg hs Oe Pe aa i Pee Re ah oD tae Seen ei 3 x ine sh 5 ‘ : ve y : t ey Pa hte * 
; Catena ae et pee is Ai EON Pea eS, { SS oR Ane Meo: Ae eee ay aa ar, Uae ee ene gt racist ee nh IG gl se 9 a So ale aia PEA o> eae ep Nee Pe ape oe Tae Mees a. ar at oa ah tae ee HC a aE Cf chs, ¢ 5 a teat Fath ig mt ak a ae Br 
ay ft Stale we ; pha, Mee eT Rene t,o broke eer a ise spe ame! a ae aati pe ie ee rg ot et RRO > py 8 Ce ra ATEN tata aR IPERA er 0d Lr oy Cea | ae dae 8s YON eee = Seer Ret i b2 dee tae cab Ris, TE ; ar Ba ae r ‘ “al si Ae ata a te aa Sea ate ye 
ae ANS A og Se get: et, ners Fee ase reek PEF 4 hae Gy Ger Ben ke O we eh decs Tes sg a Se Ratt lee Oped Cog met oR. Ap cae ? ee eer, BRS oa ke, PO ON a Ge ey aa FR ael aa me «eh Seta 
5 ee soaae: Bey. ea ee tis aetna BAS AVES pe IG ce cm ah aA ne ae Peis Tot tia RL sono Peeves sare teh liner gw lel a Sn. pated Soin ey Ae Mee SMG Pere: Bees res) oh Ye eae Pra ISOS Reisen Rees eee a 
= en At 5 el eR esi Gi NPR Pa ot a ie Seek (oc og Pub. z 1 oe a EGER MOLT Se ee aE NR RNS Ueto, 2 ces eget Oh om . oe : bbaige «10, aitare Sh VL Saal : iat, ae E zal : een Ven Pane gle eer aka “Canetti as Ege Be 7 apc Mop ge Pea Rate Po 
SeRoe f eo igo men Pee eet eee Jp Seo ae ane aaa ee Ae cae OE Ra A Se ea lg Sy NN TERMED MONE OTE Tee orion 3 wari Ja oe ae Siar Pais ar : Re ae ee aie PE Br ae ree gop cacao Ae 
EEE Rae SO OR a Sto RE te Pee. hes ee hy te Bt a aa car, ae BaD. calle’ Geico Ramene eae, Oe ee ake oy ees Sana at ee ee ee 
a ee tee ie aah: 7 nay A eh eh ae leah late ea i MR ta TN El lt ae we tao cya Nee te on SOC aS es eee ne 
re ow = Dt i OD he 0 ee ee a Poe ee “ots: See y 4 A Anopheles garetts A Dy tac i Sark LEPES. S 8 ESAb a EAU AMR Werk atc.” aetna TRUE a Parana CO C9 Ree olapeta ice oy, Biante tS SERIE Se We aig oe ae Rag ag cle ir sls Sem Na hy SU eS ed 


September 8, 1934 


ADVERTISING AGE 


17 


THE 


Call This Gro 


Lip... 


SHIELD 


Check These Reasons Why / 


ERE’S 
group that meets the 


the magazine 


keenest space buyer’s most 
exacting requirements for the 


leader of his list! It is not 


(00 of the most responsive 
type of buyers—young, active 
women—every month. These, 
with the largest newsstand 


irculation in the women’s 


field, and the largest circula- 
ion bonus to advertisers, fur- 
ish two outstanding reasons 
why in the last year Fawcett 
Women’s Group has regis- 
tered the biggest percentage 
of lineage gain—92%, 


In little more than a year 
Fawcett Women’s Group cir- 


only the lowest in cost! It 
gives you a guaranteed 1,700,-_ 


culation has increased at least 
70%—the largest circulation 
gain in the women’s field. 
Here’s conclusive proof again, 
not only that Fawcett Wo- 
men’s Group’s market is gain- 
ing in responsiveness and buy- 
ing power, but that this group, 
above all others, has the maxi- 
mum of editorial punch which 
that mass market demands. 
It’s a clear explanation of 
those RESULTS which have 
led leading advertisers to call 
it “the Number One buy in 
the women’s field.” 


Decide now to put Fawcett 
Women’s Group FIRST on 
your list—it has already won 
five “firsts” 
value! 


in advertising 


700,000 CIRCULATION GUARANTEED, 
A. B. C.—$2670 Per Page 


NEW YORK 


52 Vanderbilt Avenue 


LOS ANGELES 
705 Bendix Building 


FIVE “FIRSTS” 


Awarded To Fawcett Women’s Group 


By Readers 


FIRST 
FIRST 
FIRST 
FIRST 
FIRST 


“Fawcett Woman's 


FAWCETT PUBLICATIONS, INC. 


CHICAGO 
360 N. Michigan Avenue 


and Advertisers 


In Guaranteed Low 
Cost 


In Circulation Gain 


In Newsstand Cir- 
culation 


In Circulation 
Bonus 


In Percentage of 
Lineage Gain 


MINNEAPOLIS 
529 S. Seventh Street 


SAN FANCISCO 
1642 Russ Building 
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Fi d ‘i t O t to miniature reproductions of prod- | | cently inaugurated here by Ford and | picture as a merchant of automobiles 

in ut- uts jucts advertised, such as oe = MOTOR DEALERS Chevrolet and which promises to be| 4nd their accompanying parts, ac. 
units, shoes, spark plugs, et the most radical departure from the | CeSsories, tires, gasoline and oj), 

More Numerous “Trick” folds, “pop-up” devices, old sales and service methods that| Such factors as flow of traffic, ap. 

7 Di M 71 jumbo letters, turn-back corner ef - the industry has ever known, is evi-| Cessibility and density of population 

in rect QUE | tects, shortened page arrangements, |denced by the flood of reports and | have been investigated intensively t, 

and similar attention - compelling ‘queries pouring into Detroit from all | @etermine in each case the suitable 

Boston, Mass., Sept, 6.—A survey |£T™S seem particularly popular. location and type of building tha; 


of thousands of specimens of promo- 
tional literature, submitted for the 
new traveling exhibit of the Direct 
Mail Advertising Association, reveals 
a definite trend toward the use of 
cut-out effects, especially for con- 
sumer literature, according to the 
committee making the study. 

Many novel pieces, including cer- 
tain patented forms of make-up, are 
much in evidence among the abund- 
ance of material examined so far. 
A large majority of the cut-outs run 


Practically all of the material ex- 


me of the country. 
Reports indicate that more than 


amined has been submitted by el i, 000 dealers, alert to the new profit 
manufacturers, whose promotional /opportunities, have already adopted 
activities run largely to the collec- the new idea and as many others 


‘New Type of De; Dealership Be- 


}are coming to Detroit to study the 
|/new plan in anticipation of changing 


Within the 
however, the edu- 


tion of such specimens, 
next few weeks, 


- 
cational committee plans to circu- Ing Evolved | over, 
larize advertisers in 27 major lines | The new dealerships vary in de- 
of business. They will be asked to} ta sign from the small corner filling 


send samples of their current promo- Detroit, Mich., Sept. 6.—Increasing 
tional literature for possible use in| popularity of “neighborhood §sta- 
the new traveling exhibit of the| tions,” the newest type of motor car 
D. M. A. A. to be shown in 15 cities. | sales and service establishments rel to 


station to the more elaborate super- 
service and sales branches. Each 
type is dealer operated and designed 
to project the dealer into the local 


[a 


Recognition 


that before 


——— 


ational Advertising Records made important improvements for the 
year 1934 and has maintained its enviable record for the accuracy, regu- 


larity and completeness of each issue. 


of this fact by Advertisers, Agencies and Publishers, as 


evidenced by an increased subscription revenue, has encouraged an ex- 


Pansion program for 1935. 


New and important features will be added to the Service. We suggest 


contracting for any lineage service for the coming year you 


thoroughly investigate N.A.R. 


Watch for further announcements. 


The Advertising Record Co., Inc. 


43 E. Ohio St. 330 W. 42nd St. 
Chicago New York 


would not only be inviting in appear. 
ance but would afford adequate jg. 


play for new and used cars as wel) 
as service equipment. 
Manufacturers Interested 
Motor car manufacturers have reg. 
istered their approval and in some 
instances have detailed groups of 
merchandising experts to study 


those stations already in successfy 
operation so as to provide dealers 
planning to take up the new moye. 
ment with actual facts and ful! {p. 
formation as to the type and size of 
building best suited for proposed 
locations. 


The movement appears to be al. 
most a natural one and in keeping 
with the new deal under which the 
motor car dealer has been operating 
this year. Provisions of the code 
liberating the dealer from the vexg. 
tions of fighting for trade-in deals 
have given the dealer an opportunity 
to study his own particular mer. 
chandising needs. As a result, he has 
emerged with new ideas and a new 
deal for himself as well as the com. 
munity he will serve. 


Dealers who heretofore considered 
the plan just another experiment are 
now studying it with an eye to the 
added profits obtained by those who 
had the foresight to anticipate the 
car owner’s desire to have service 
brought practically to his door. The 
dealer becomes the source of all 
automobile information and the man 
that the community looks to for the 
solution of its motor car troubles. 


Bring in Prospects 


The addition of oil and gasoline 
sales to the dealer’s program has 
been found to not only increase 
profits but to be a formidable step 
in the sale of a new car. Gasoline 
and oil sales to owners of all makes 
of cars including the particular car 
which the dealer is handling, manu- 
facturers say, is the easiest way yet 
found to establish contacts for the 
sale of service and the next step 
after performing the service re 
quired is to get the owner interested 
in a new car. Any car owner driving 
in for service, the manufacturers 
contend, is a logical prospect for 4 
new Car. 

Motor car manufacturers are nol 
the only ones to sense the poten 
tialities of the new service plan 
Several of the prominent oil and 
gasoline, tire and accessory com: 
panies, foreseeing the stations 4s 
huge supply outlets, are putting 
forth vigorous efforts to get thet 
products in on the program. 


Bullseye! 


"Hits" in Window Display 
are an Einson-Freeman habit. 


FREEMAN CO.= 


Starr and Borden Avenvét 
e Long Island City, N. 
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HASY PASSAGE 
OF ‘COPELAND’ 
BILL VISIONED 


Washington, D. C., Sept. 
war expressed to ADVERTISING AGE 
gst week by representatives of the 
anne s and wholesale grocers meet- 
here to discuss labeling and 
vading that administration forces | 
| make a determined effort to re- 
e and pass the Copeland- 
bill or another bill of a 
jnilar type at the next session of 
ggress Was confirmed this week 
- government executives, who ad- 
gitted that plans for pushing such 
sgislation were being given serious 
nsideration. 
Government officials, who re- 
sted that their identity be not 
iisclosed, pointed out, however, that 
tivity on behalf of the legislation 
soposed Was not to be considered as 
, , threat to the industries affected, 
: yt rather as the culmination of a 
riod of “education” through the 
nies and the order of President 
? Roosevelt requiring action on quality 
. sandards and labeling. 
It is understood that the consum- 


gtrod ut 
tugwell 


1 os’ counsels of the NRA and the 
e \AA are now considering the situa- 
e Mton and the possibility of making 
0 ertain changes in the bill which 
e [gras before Congress at the last ses- 
 fsion. The extent of these changes 
e [and the scope of the new Dill are 
1) _Hjiependent somewhat upon the situa- 
1» (gion as it finally develops in refer- 
ne Mgence to food labeling in packages 
ad cans and other containers. 
Forecast Easy Passage 

ne official pointed out that the 
he Mithcoming Congress will have for 
a8 Hi: main consideration certain defi- 
ise te types of social legislation. Pro- 
eP Mnents of the re-writing of the food 
ine Mini drugs act believe that this will 
Kes iin making possible quick passage 
Car Gat anew “Copeland” bill. 
nu sch a bill will now encounter 


yel Bier little opposition, officials be- 


the Hire, because grocery interests and 
te? Mining interests have committed 
Te Biemselves to standardization of la- 
ited BBs thus eliminating many of the 
ing BBsrs of such officials in these indus- 
Pers s that such a movement would be | 
rr 4 Mevolutionary and difficult, and wom- | 
ns clubs and consumers’ groups | 
not Mave had the opportunity of making | 
ten: Meir wants known to members of. 
lan. Mongress. This “educational cam- | 
and @igzn” has been helped, it is said, | 
som: Hough club programs and through 
, a8 Be various efforts of the consumers’ 
‘ting Pnsels of the NRA and the AAA, 
heft “ongpinag-tscieer thought is being 


nto broadening of the require- | 
‘od of such a bill, the official de- | 
ured. The probability that adver- | 
‘ng would be included along cer- | 
in definite, specific lines, “is very | 
bly In other quarters there is a | 
kgestion that the President him- | 
{make some reference to the) 

for such legislation in a mes- 
2? to Congress at its opening. 


hade Promoted by 
Best Foods, Not General 


iffcials of Best Foods, Inc., cor- 
“ng an error in a report Sept. 1, 
* that Palmer W. Shade, Vice- | 
“ident and former general sales 
ager with his headquarters in 
* York, is not vice-president of 
ural Foods Corporation. 

". Shi ade’s promotion with Best 
“s involved his transfer to At- 
n Where he has taken charge of 
leWwly created southern division, 
ted to facilitate expansion in that 
‘teting area, which comprises all 
Slates from North Carolina to 


( 
| 


tacher and Staff 
Handle Cigar Drive 


* advertising campaign for Nati- 
“Cigars is being placed in Cali- 
4lewspapers for the Petri Cigar 
‘ny, San Francisco, by Emil 
Sher and Staff, San Francisco. 

risacher agency has been ap- 

4 to handle advertising of Mil- 
Lux, Ine., owner of 500,000 acres 

‘fornia farm lands. California | 


‘eders and the Country Gentle- | 
being used. 


6.—The | 


Ingram Promoted by 
Mid-Continent Petroleum 


. Ingram, assistant divisional 
sales manager of the Mid-Continent | 
Petroleum Corporation in charge of | 
fed or district, has been pro- | 

to divisional sales manager | 
pon aed A. P. McGrath, who is| 
now sales promotion manager, at the 
| home office in Tulsa. 


Amos ’n’ Andy 
Resume Radio 
for Pepsodent 


i. G. Ridley succeeds Mr. tearan. air for Pepsodent after a summer’s | 
and will direct operations in the In- | vacation, wreeman * nese end 
|diana territory from the Terre Haute| Charles J. Correll will chalk up 
| office. | broadcast No. 2,956 over NBC net- 
ieuiaepimmbices | works Sept. 17. If one wishes to 

Richfield to F. & E. | know the number of broadcasts in- | 


volving the Fresh Air Taxicab Com- 


Fletcher & Ellis, Inc. has been pany, he is informed the total is 


|named advertising agent for the = 
| Richfield Oil Corporation of ite | considerably higher—3,390. s 

York. Newspapers, outdoor and radio| Meanwhile, Frank Buck, of “Bring | 
will be used. |’em Back Alive” fame, who has been | 


Chicago, Sept. 6.—Returning to the 


ling from their bookings. 


‘entertaining Pepsodent followers 
daily during the summer, will con- 
) tinue to enthrall the radio audience 
|in behalf of that company. He main- 
tains his 7:45-8 p. m. period, but will 
|be shifted to the NBC-WEAF net- 

work to make room for Amos 'n’ 
| Andy. 

Goldbergs Are Dropped 


This seems to be the radio line-up 


on which Pepsodent will depend dur- | 


ing the winter. 
ment, 


It marks the retire- 
as far as Pepsodent is con- 


cerned, of the Goldbergs. This radio | 


| family has spent the summer in per- 


| Sonal appearances at theaters and its | 


| popularity is still at its zenith, judg- 
However, 
Harlow P. Roberts, Pepsodent ad- 

| vertising manager, feels that Amos 


i7 p. m. 


‘n’ Andy and Buck are 
drawing power. 

As for some time past, the taxicab 
operators will make two broadcasts 
nightly, staging their adventures at 
E.S.T. for eastern listeners 
and again at 11 for western audience. 


unique in 


Mapel Joins Papers 
William L. Mapel, until recently 
director of the Lee School of Jour- 


nalism, has been made executive edi- 


tor of the Wilmington, Del., News 
and Journal. 
Circulation Men Meet 


The annual meeting of the South- 
ern Circulation Managers’ Associa- 
tion will be held at the Jung Hotel, 


New Orleans, Oct. 11-12. 


She buys more gas than her husband! 


Tell her about your car, your automotive products 


on NBC's Daytime Radio Hours 


She is mighty important when the choice of a new 
car confronts the family. Ask the manufacturers! 
What is more, a new survey shows that she is just 
as important after it has been bought— women 
average 5.86 gallons of gas to the purchase against 
5.65 for men. Reason enough for having your gas, 


your oil, your tires in her mind 


hours. 


Also, the number of listening homes 


during the day averages 53% of the number in the 


evening. 


percentage materially ! 


And a good program can raise this 


But, enough of figures. As George M. Slocum, 


Editor of ‘‘Automotive Daily News’ 


*, Says: 


‘*What a time—when wives, 


when she rolls into a service station. 

Further figures, garnered from 
another survey, disclose that during 
the daytime hours from Monday 
through Friday there are 94.9% 


as many radio homes with listen- 


ers present as during the evening 


LONLY MARK THE Daytime HOURS 
2.2. Golden Hours voR You! 


mothers and sweethearts relax in 
front of the faithful little radio— 
what a time to whisper into mil- 
lions of waiting ears the suggestions 
for enhancing the joys of those 
week-end automobile trips over 
“The Road to Happiness!’ ”’ 


NATIONAL BROADCASTING COMPANY, INC. 


A RADIO CORPORATION OF AMERICA SUBSIDIARY 


NEW YORK, WASHINGTON, CHICAGO, SAN FRANCISCO 
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ADVERTISING AGE 


September 8, 193, 


WEISS EXTENDS 
FRIENDLY HAND 
IN NEW VOLUME 


New York, Sept. 6 
elves.” As 


“Enjoy yvour- 
spoke to His chil- 
dren in “Green Pastures,” E. B. 
Weiss, New York advertising man, 
and Louis L. Snyder, teacher of 
journalism and advertising, give this 
advice to business men in general 
in their new book, “Keeping Young 
in Business,” to be published Sept. 
10 by Whittlesey House, division of 
McGraw-Hill Book Company 

In this friendly little volume, the 
authors advise their co-workers in the 
advertising vineyard to have a good 
time as they go through life. Eat 
wisely, take enough exercise to keep 
fit, get a reasonable amount of sleep, 
and they will have no difficulty in 
keeping on top of their jobs, they 
suggest. 


“God” 


Weiss and Snyder think 
business men are prone to neglect 
play while building up their bank 
accounts. They list the favorite 
recreations of many business lead- 


Messrs. 


ers, Which helps them to keep body | Better Business Bureaus 


and mind ready for the 


done. 


job to be 


Gerard Swope, president of Gen- 
eral Electric, is a nature enthusiast, 
enthusiastic horseman and farmer. 
Gardening is the hobby of Walter S. 
Gifford, president, American Tele- 
phone & Telegraph Company. 


Have Many Hobbies 


P. D. Saylor, president of Canada 
Dry Ginger Ale, Inc., is a widely 
known yachtsman. Bruce sarton, 
chairman of the board of Batten, 


Jarton, Durstine & Osborn, relaxes 
with music. George B. Richardson, 
another agency man, forgets his wor- 
ries in a little shop where he tinkers 
around. 

Henry T. Ewald, of Campbell- 
Ewald, combines business and pleas- 
ure by Operating a Chevrolet sales- 
room and service station in a De- 
troit suburb. Lawrence Valenstein, 
Grey Advertising Service, is equally 
fond of golf, ping-pong and handball. 


The underlying philosophy of the | 


volume is that a man can be what 
he will, within certain limits. 
the authors do not scorn financial 
rewards, they think they can be won 
without the sacrifice of a sane, nor- 
mal, happy life. In fact, sensible liv- 
ing makes financial recognition more 
certain, they pointed out. 


Printed simultaneously with the label, 
| recipe folder has the seme design and colors 


utility, this 


exce well in store 


design." 


CINCINNATI 
320 BEECH STREET 


While | 


52-V E. 


| 
| 
. 
Re-elect Karl T. Finn 
Karl T. Finn, Cincinnati, was re- 
elected president of the National As- 
sociation of Better Business Bureaus 
at its annual convention in Milwau- 
kee 
TM. Indianapolis, was 
named _ vice-president; Robert J. 
Bauer, Los Angeles, secretary-treas- 
urer, and Col. C. O. Sherrill, Cincin- 
nati, chairman. 


William Watt Dies 

William Watt, advertising repre- 
sentative of the Woman's Home Com- 
panion, died at his home in New Ro- 
chelle, N. Y., August 31. Mr. Watts, 
who was 76 years old, was at one 
time publisher of Public Opinion, 
which was later merged with Liter- 
ary Digest. 


Lists Useful Words 


Overley, 


A. A. Archbold 3102 Home Ave., 
Berwyn, Ill., has published a_ book- 


let, “Compendium of 1000 Useful 
Words for Advertisers,” containing 
lists of words arranged according to 
thought outlines. The price of the 
beoklet is 35 cents. 


Blunt Named Rep 
Blunt, 604 Fisher Bldg., 
Detroit, will represent the McCand- 
lish Lithograph Corporation, Phila- 
delphia, Pa. 


Charles 


BECAME A 


WINDOW 


DISPLAY 


"Our label, recipe folder and display container 
were instrumental in our success. The dealers gave 
Redi-Spred an opportunity to sell itself, and it was 
partly due to the attractive packaging, in addition 
of course to the merits of our product. Your labels 
make very striking store and window displays.” 


B. MEIER & SON, Brokers, 
Bronx, New York. 


"The 'US' people think of the sales effect and 
ease of packing in the factory, as well as artistic 


ARTHUR M. BETTMAN, Pres.. 
Liberty Foods, Covington, Ky. 


(MAKERS OF REDI-SPRED) 


This “US” Service Is At Your Disposal. 


THE UNITED STATES PRINTING 
& LITHOGRAPH CO. 


NEW YORK 
19th STREET 


BALTIMORE 
420 CROSS STREET 


OOD PROOUCT FOR SANOWICHES 


do a selling job and constructed for practical 
carton is a ps ta | eye-catching object which 
optionally 


i) 


and window displays. 


Getting Personal 


Kenneth C. (“Casey”) Hogate, g.m. of the Wall Street Journa) 
starred for the nine which opposed the baseball team of Brain Trusters 
at President Roosevelt’s picnic party Labor Day. Professor Rexforg 
Tugwell, pitching for the Brain team, performed so badly when kK, ¢, 
was at bat that he was yanked from the mound in the sixth on Pregj. 
dential order. 


ee 
ae 


Al Messing, Peck president, has returned from a bivouac with 
nature in the northernmost Canadian wilds, bringing with him a fy); 
beard, six muskies and a boatload of other big fish. He has fished jp 
every civilized country in the world and likes best of all the lakes 
and rivers of northern Canada. 

Herb McCracken, advertising director of Scholastic and Scholustip 
Coach, departs next week to begin his eleventh year as football coach 
at Lafayette College. 

Don Bridge, advertising director of the New York Times, returyp. 
ing from several weeks abroad, tells humorously of being treateg 
rudely in a German newspaper office where he was mistaken for an 
Englishman. 

Arthur Hirsch, Tracy v.p., who is prominent in the leadership 0; 
the Sea Scouts, has been spending most of his vacation at the s 
Scout camp near Wingdale. 

An article written by Fred J. Bollmeyer (Maxon) for the July 
issue of Electrical Merchandising has been reprinted in the current 
issue of the pretentious periodical published by the sales department 
of the General Electric Company. 

A. H. Marchant, advertising director of the Boston Post, is one of 
those gardening enthusiasts whose idea of a perfect vacation is one 
which never takes him away from his own flowers, shrubs, birds. 
bees and fishes for more than a day or two. Those who have seen his 
beautiful place near Boston get the idea perfectly. 

Sam Guard, editor of Breeder's Gazette, was a guest at the recent 
celebration of the tenth anniversary of WLS, Chicago, which he built 
and formerly managed for the Rosenwald Agricultural Foundation. 
One of Sam’s youthful assistants in those pioneer days 
Tony Wons. . 


ea 


was 


George M. Kohn, Jr., son of the well-known Atlanta rep. will! be 
married soon to Amalie Frank, of Washington, D. C. Paul Huey, 
Chicago representative of Progressive Farmer and Southern Ruralist, 
is recovering in St. Catherine’s Hospital, Omaha, following an oper- 
ation for appendicitis. 

Jim Mangan, Mills Novelty Company adman, will make his third 
presentation of his favorite oratorical subject, “An Unknown Sales 
Formula,” in Milwaukee Sept. 10 before the utilities association. Qual- 
ity is demonstrated by repeat orders. 

Stuart Phillips, of Dole Valve, Chicago, is one of the few adver- 
tising managers who are also credit managers. It must be the Scotch 


in him. Harlow P. Roberts, Pepsodent advertising chief, is suf- 
fering from hay fever. Maybe there’s a new Pepsodent market 
here. 


Ed Payne, originator of ‘Billy the Boy Artist” in the Boston Sun- 
day Globe, has returned to his studio in the Hotel Brunswick, Boston 
‘ Sylvester Blish, of the John Budd Company's Chicago office 
suffered a fractured toe in a recent swimming expedition in Lake 
Michigan. Orders by mail will be most acceptable. 

Allyn B. McIntire, ANA chief and Pepperell v. p., is spending his 
vacation golfing.at Lake George. His companions, four medicos, in- 
clude one neurologist, one surgeon, one pediatrician and one obstetri- 
cian. But it’s only an old McIntire custom. 

Philip Morris, president of Chicago’s new advertising agency, 
Morris, Windmuller & Enzinger, started his business career by learn- 
ing the photo-engraving craft with the Franklin Company. His old 
alma mater is now out of business. 

Albert Schiller has resumed his old job as art director of Adver- 
tising Agencies’ Service Company, New York. Friends of 
H. V. Jamison, advertising manager of the American Sheet & Tin 
Plate Company, Pittsburgh, and chairman of the Steel Corporation 
advertising committee, have been delighted to know that he is again at 
his desk after a siege of illness. . 

Bill Walrath, of Brewers Journal, who recently tied for low gross 
in the E. A. A. golf tournament in Chicago, won the club championship 
at Kildeer the other ay. He doesn’t say what brand he trains on. 

The attractive lady you glimpse in her private office when you are 
entering the portals of Erwin, Wasey & Co., Chicago, is Margaret 
Stevens, than whom there is no whomer when it comes to copy. Ask 
Hoover and others. . . 

A. E. Aveyard, executive vice-president of L.&T., Chicago, is back 
on the job after ninety days in the Canadian woods. He’s in great 
shape again. . . 


Window Display Installation 


Information 


\ permanent file has been compiled for 
your convenience giving detailed in- 
formation about our services. 


THIS IS FREE FOR THE ASKING 


sl 


This file gives you all the facts about 
window display installation 
and display materials. 


FISHER DispLAY SERVICE, INC 


CODE 
ae 560 W. Lake Street 
oe CHICAGO. ILLINOIS 
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information 


Russel Woodward Joins 


Free & Sleininger, Inc. 
Russel Woodward, who has been 


born and Benton & Bowles, has joined 


A . | with Batten, Barton, Durstine & Os- 
tor dvertisers the New York staff of Free & Slein- 


the following documents may be 
yeured without charge by any na- 
mal advertiser or advertising 
gency from the companies sponsor- 
o¢ them, or through ADVERTISING 
cE 

How to Sell Direct. 

4n interesting and attractive little 
klet described as “a case study of 
husiness Which made the greatest 
eress during the depression years 
any period in its history,” Pub- 
jed by How to Sell. 


Yo, Q 


635. Oklahoma Comes Through. 


, decidedly unusual book which 
ws, through the medium of 58 
pictures, identified as to 
ne and place of taking, the actual 
udition of crops in 23 Oklahoma 
inties seattered about the state. | 
the photographs were made by a/| 
gaff photographer of the Oklahoma 
iblishing Company, by whom the 
ok is issued, in a quick swing about | 
ihe state between Aug. 11 and 18. | 
Please accent this evidence of con- | 
tions as they are in Oklahoma, 
‘ith the assurance of the Oklahoma 
“blishing Caqmpany that it is an | 
mest portrayal of ‘the other side | 
ithe story’,’ the introduction says. | 


Metropolitan Markets, 1934 | 


l|-page 


No. 592. 
Edition. 
A volume of some 270 pages issued 

yy the research and plan division of 
ytdoor Advertising Incorporated, | 
aud containing a comprehensive sur- 
ey of the 96 largest markets in the) 
yntry which are defined as metro- | 
yolitan districts by the bureau of the 
ensus. Replete with maps, market | 
jata, and details on the size and cost 
{outdoor showings. 


\0. 428. The Song of the Hammer 
mi the Saw. 

Where will it be heard first?” this 
rochure of Household Magazine 
sks, and answers with statistics 
showing the number of homeowners 
mong its readers, how and where 
‘they spend their money, ete. 


No. 617. Cherchez la Femme. 


This story, issued by the Literary | 
jigest, relates the adventures of an | 
ulvertiser of a line bought only by | 
omen. This advertiser, according to | 
le survey, is getting more inquiries 
han ever before at lower cost. And | 
per cent of these inquiries are | 


averted into sales. | 


‘0. 604. A New and More Effective | 
Approach to a Proven Market. | 
A booklet published by Street and | 

‘mith Publications announcing the} 
itroduction of a new four-color serv- | 
¢ for advertisers in the Street and | 

‘mith Group. A unique feature of | 

‘de plan is that plates for four-color | 

tages in the publications will be fur- | 

‘shed by the publisher without 
large, 


| 
| 
| 
| 
| 


‘0. 585. Behind the Charts. 

Lives up to its billing as “some 
‘ts presented without charts about 
‘¢ preference for NBC facilities by 
“e bulk of big radio time buyers.’ 
itains also a number of advertis 
'S case histories. Published by Na- 
tal Broadcasting Company. 


612. There’s a Turn to Color in| 
agazine Advertising. 
‘ fascinating contrivance that | 
‘Qts out the value of color in ad- | 
“Using, and especially in Cosmo- 
“an, through the medium of a 
‘Rtable,” upon which college pen- 


's, national flags, ete., are de- 

*d, as well as the products, in | 

S, leading advertisers. 
NO. 539, 


. Charts Showing Consumer 
‘Teference for Various Products. 


__ hese charts, prepared by station 
uW, Cincinnati, show consumer 
“trences for various types of ad- 
“8d merchandise, such as coffee, 
Tettes, autumobiles, etc. Because 
“eir confidential nature, they are 
“ed upon request of major 
“Wlves only. Only charts deal- 
“With the inquirer’s own industry 
*UDplied 


inger, Inc., radio station representa- 
tive. He will work on sales and sery- 
ice for the stations represented. 

Martha McCabe has also joined the 
New York staff. 


KPO Made Key Station 

Station KPO, 50,000-watt station of 
the National Broadcasting Company 
in San Francisco, is now the key sta- 
tion of the western network. Changes 
in program time will become effective 
Sept. 30 at the conclusion of daylight 
saving time in the east. The former 


Corps of 5,000 
Wages War for 
Better Light 


Cleveland, O., Sept. 6—The most 
intensive industry-training program 
ever attempted by the lighting in- 
dustry got under way this week as 
twenty seasoned lighting instructors 
of the incandescent lamp department 
of General Electric Company left 
Nela Park on a series of lighting 
schools to be conducted in more than 
60 cities during September, October 
and November. 

Five each 


corps of instructors, 


key station was KGO, San Franciseo. composed of four lighting and sales 


years of training to render straight- 
from-the-firing-line instruction, com- 
prise each corps. They will be aug- 
mented in the field by the staffs of 
the 17 territorial sales divisions of 
the incandescent lamp department. 
An estimated 5,000 engineers, serv- 
ice workers and sales people of utili- 
ties and associated local interests 
will receive comprehensive instruc- 
tion in the scientific aspects of the 
new “science of seeing’ at these 
schools, and will learn how to apply | 
this knowledge most effectively in 
their lighting sales and service work 
during and following the current 
“Better Light-Better Sight” activity. 
Several carloads of demonstration 
equipment, complete stage settings, 
and scientific apparatus are being) 


at which the schools, officially desig- 
nated as General Electric lighting 
sales institutes, will be held. 


. . . 

To Direct Distribution 

The Eagle-Picher Sales Company, 
wholly-owned subsidiary of the Eagle- 
Picher Lead Company, and com- 
prised of the personnel of the former 
sales department of the manufactur- 
ing company, has taken over the sales 
and distribution of the company’s 
products. 


Two Appoint Martin 
Martin, Inc., Detroit agency has 
been named to place advertising of 
Alkatrate, Inc., Cleveland, and the 
Liquid Sulphur Corporation, Detroit. 
Newspapers, national publications 
and direct mail will be used for both. 


114 EAST 32nd ST., NEW YORK @ 


THE PARENTS’ MAGAZINE 


Automatically Pulls out for Advertisers 


THEIR BEST PROSPECTS= 


Conscientious Mothers with Growing Children 


T is the only women’s magazine that enables advertisers to con- 
centrate on those who should be their biggest and best customers 
—the intelligent, well-to-do mothers with children who buy for 
expanding homes—and makes available to advertisers selective, 
elass circulation at little higher than mass rates! 


A THIRD OF A MILLION CIRCULATION 


230 NO. MICHIGAN AVE., CHICAGO 
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ADMEN’S VIEWS 
ON PURCHASING 
STILL POUR IN 


Much Interest ‘Evinced in 
Discussion of Topic 


Chicago, Sept. 6—That the sub- 
ject of purchases of materials and 
supplies for use in advertising is a 
live subject in the advertising de- 
partment of national advertisers is | 
evidenced by the unusually high per- 
centage of advertisers who expressed 
their opinions on this subject to! 
ADVERTISING AGE in answer to a re-| 
cent query. 

An equal number of advertising 
managers and purchasing agents of 
national advertisers were asked to 
outline the procedure governing the 
purchase of advertising materials 
and supplies in their organization, 
such as printing, art work, engrav- 
ing, etc., and to express their opin- 
ions as to whether all purchases 
should be made by the advertising 
department or by the purchasing de- 
partment. 

Comments of some two score adver- 
tising men on this subject have ap- 
peared in recent issues of ADVERTIS- 
inc AGE, and the opinions of a repre- 
sentative group of purchasing agents 
will be presented in these columns in 
a future issue. Here are some addi- 
tional comments from advertising 
men: 


An Unusual Arrangement 


W. F. Stumpfig, advertising man- 
ager, Dow Chemical Company, Mid- 
land, Mich: “The purchase of print- 
ing, engraving, artwork, etc., for the 
advertising department of our com- 
pany is supervised by the advertis- 
ing manager and the advertising 
agency. 

“We have a rather unusual ar- 


rangement whereby our local printer 


DO YOU READ FIRST 
IN THE MORNING? 


and has built up an organization 
which is particularly well adapted to 
take care of our printing require- 
ments. Printing costs are, however, 
carefully checked on a competitive 
basis and occasional jobs placed out- 
side where there is any great amount 
of variance in a quotation. 

“The engraving and artwork is 
placed by our advertising agency in 
Detroit also on a competitive basis; 
consequently all of the work com- 
prising the publication of printed 
matter for advertising purposes is 
in the hands of the advertising de- 
partment. Likewise, the invoices are 
received, approved, and recorded by 
the advertising department. This 
arrangement is working out very sat- 
isfactorily.” 


Aids Creative Work 


W. L. Rubin, General Cigar Com- 
pany, New York: “Our advertising 


| department is in complete charge of 


the purchasing of printing, engrav- 
ing, etc., used in connection with 
our advertising work. This has been 
the practice for a great many years, 
and the writer’s long experience 
with such matters leaves him with- 
out a vestige of doubt that the ad- 
vertising department should have 
complete control of anything and 
everything in conjunction with its 
activities, because it stands to 
reason that the personnel of that 
department is more thoroughly con- 
versant with its activities as well as 
the aims and objectives of its adver- 
tising campaigns. Such a first-hand 
knowledge and contact is bound to 
place the purchasing department at 
a great disadvantage if it were 
charged with the purchasing of ad- 
vertising material. 

“I am also firmly convinced that 
by centralizing the purchasing of en- 
graving, art work, dealer helps, etc., 
within the advertising department, 
it is bound to stimulate the creative 
ability of those upon whom this re- 
sponsibility rests. To my way of 
thinking, it also supplies a much 
needed incentive towards the exer- 
cise of the necessary initiative and 
efficiency on the part of the adver- 
tising staff as a whole.” 

S. Rouda, production manager, ad- 


YOu receive a number of letters. 


denty you stop—it is a letter which concerns your money 


invested in a certain business—which 


You go over them casually—sud- 


money you have 
will give you vital information about 


the markets and prices of that particular industry —the industry from 


which you receive your main income 


The answer is easy, isn't it? 


which letter do you read first? 


Just as you seize that all-important letter first, every member of the 
Dairymen’s League seizes his copy of the Dairymen’s League News first 


each week. Why? 


Because it concerns his pocketbook—because it tells 
him what he wants to know about his own money 


the money he uses to 


support his home, his wife, his children. Other farm papers are interest- 


ing, yes——but he owns this one 


he is part of it 


its his—it concerns his 


chief means of livelihood, milk production. Why wouldn't he read it first? 


There’s a tie-up between the reader-members of the Dairymen’s League 


and the paper which they themselves 
reader interest you can’t find in any 
will cash in on it. 


NEW YORK 
11 West 42nd St. 
R. L. Culver, Bus. Mgr. 
Tel, PEnn,. 6-4760 


own and publish which makes for a 
other farm paper. Wise advertisers 


CHICAGO 
10 So. La Salle St. 
J. A. Meyer 
Tel. Franxlin 1429 


“The Dairy Paper of the New York Milk Shed” 


|does all of our letterpress printing | vertising and display department, 


Kroger Grocery & Baking Company, 

| Cincinnati: “The question you ask 
|in your letter is receiving consider- 
lable attention at present in our de- 
| partment. Our previous practice was 
|/to purchase everything which went 
into our advertising and display 
| services, in this department. How- 
/ever, inasmuch as we buy consider- 
|able raw material for building our 
|own displays, we are giving a great 
'deal of consideration to the possi- 
| bility of having our purchasing de- 
| partment buy material such as lum- 
ber, composition board, cloth, etc., 
which we, in turn, will build into 
finished displays. It is very probable 
that the buying of this material will 
be turned over to our general pur- 
chasing department. 

“We have our own art department 
where art for newspaper advertising 
and displays is prepared. Very little 
of this is bought on the outside. En- 
gravings, electrotypes, mats, etc., we 
are buying in this department, and 
no doubt will continue to do so. We 
feel that ordering of this material 
requires a very close contact with 
the engraver, and therefore feel we 
should continue to buy this our- 
selves. 

“We buy various types of printing 
both of display material for use in 
our stores and small pieces for gen- 
eral distribution. We will continue 
to buy the former here for the same 
reason that we will continue to buy 
our own engravings. The latter type 
of printing, of which we have very 
little, we may transfer to the general 
purchasing department.” 


Hal Johnson, advertising manager, 
Blatz Brewing Company, Milwaukee: 
“We buy probably 90 per cent of all 
material used by our company 
through the advertising department. 
The only purchasing done through 
the regular purchasing agent is for 
re-runs on display material where 
there is no change in design from 
the original.” 


P. A. Buys Re-Orders 


Dale Wylie, sales promotion man- 
ager, Iron Fireman Mfg. Company, 
Cleveland: “On routine printing and 
other jobs, where no creative work 
is involved, it is our practice here 
to have the purchasing department 
get quotations, samples, etc. This 
they then present to us and they 
follow our suggestions as to the plac- 
ing of the order. This procedure 
applies especially to reprints. 

“In the case of new material, 
where creative work is involved, it 
is our custom to deal directly with 
the artist, engraver, printer, etc., the 
purchasing department merely doing 
the paper work of issuing the pur- 
chase order. 

“Inasmuch as the advertising de- 
partment is responsible for the final 
results, we feel that it should exer- 
cise pretty close supervision over all 
purchases of advertising material.” 

Guy C. Core, advertising manager, 
Sparks-Withington Company, Jack- 
son, Mich.: “The advertising depart- 
ment of this company now and for 
many years has placed all purchase 
orders for everything used by this 
department. We find that this is not 
only desirable but necessary because 
of the purchasing department’s lack 
of technical knowledge on many 
subjects.” 


Depends on Personalities 


| Turner Jones, vice-president, Coca- 
Cola Company, Atlanta, Ga.: “It 
seems to me that the question of 
purchasing advertising materials 
raised by you is one that can only 
be answered in terms of the person- 
alities involved, i. e., the personality 
of the purchasing agent and of the 
advertising department representa- 
tives involved will vary in all cases, 
consequently no one rule is appli- 
cable. 

“In our particular case, all of these 
purchases are made by the advertis- 
ing department but pass through the 
| purchasing department.” 
| Marcus Conlan, advertising man- 
ager, Waitt & Bond, Inc., New York: 
“Our advertising department, work- 
ing with our advertising agencies, 
originates, designs and prepares copy 
and lay-outs for all advertising ma- 
terial except 24-sheet posters. The 
material is actually purchased 
through our purchasing department 


on the recommendation of the ctve | 
tising department as to the sources 
of supply. On 24-sheet posters our 
advertising agency originates and 
purchases the posters, submitting to 
us the estimates of the various litho- 
graphers. 

“In our opinion the advertising de- 
partment should have full control of 
the purchase of all advertising ma- 
terial but in the normal functioning 
of most large corporations the actual 
physical ordering of the material 
should be done through the purchas- 
ing department.” 


Buys All Materials 


Allyn B. Mclintire, vice-president, 
Pepperell Mfg. Company, Boston: 
“All purchases of advertising mate- 
rial and supplies are handled by this 
department. On certain types of 
large purchases these are confirmed 
by our purchasing department in the 
issuance of a formal order, but all 
questions of estimates and details 
are handled by us.” 

E. D. Sigal, Ex-Lax, Inc., Brook- 
lyn: “In this organization, we have 
no such thing as one purchasing de- 
partment which orders everything 
regardless of what it is. 

“This does not mean that our pur- 
chasing is scattered all over the 
place. The great bulk of it is in the 
hands of the advertising department, 
but a few items are purchased by 
other departments. Our arrangement 
solves the problem which you raised, 
at least for us. 

“Anything which in any way re- 
lates to advertising—and that goes 
for the package in which our prod- 
uct is packed, as well as anything 
else which is even indirectly related 
to advertising—is purchased by the 
advertising department. We have 
never tried the arrangement of a 
central purchasing department to 
which the advertising department 
would direct its requisitions, but we 
do know that our own method works 
out very satisfactorily, and believe 
that it takes people trained in adver- 
tising to buy advertising material. 

“It does not seem as though a pro- 
fessional purchasing agent could buy 
advertising anywhere near as satis- 
factorily unless he were also a 
trained advertising man.” 


Allen A. Wright, assistant adver- 


—— 
tising manager, Kraft-Phenix Chees, 
Corporation, Chicago: “The Dolies 
of our department for a good Many 
years is to place all orders fo, ad 
vertising material. However, ,, 
make up requisitions and have t,,, 
cleared through the purchasing de 
partment as a matter of course. 

“We believe that the advertisin, 
department is properly qualifieg ,, 
place orders for advertising », 
terial. Our advertising departmey, 
is responsible for the finisheq », 
terial supplied by  lithographe), 
printers, engravers, and therefore it 
seems logical to us to deal dire, 
with the companies who furnish the 
material.” 

A. C. Seyfarth, assistant adver, 
ing manager, International Harvest, 
Company, Chicago: “The advertigip, 
department of this company buys q 
advertising space in  periodicas 
newspapers, and exhibits. We py 
our engraving, art work, signs, ¢, 
We also buy printing when we han 
occasion to secure outside help, Ty 
Harvester Company’s print shop , 
directly under this department ay 
our facilities are ample for a yen 
large portion of our printed matte, 

We also buy all lithographed pos 
ers, calendars, etc. In fact, our de 
partment buys practically everything 
except the paper stock. We specify 
to the company’s purchasing depart. 
ment the amount of paper stock we 
will probably use during the year and 
the type of stock we require, ang 
they make contracts for our annua! 
requirements. 

We find this has worked out very 
satisfactorily and the company’s gep. 
eral purchasing department finds no 
objection to this procedure.” 


“Advertising News” 
Has New Policies 


The “Advertising News,” publica. 
tion of the Boston Advertising Club 
has come out in a new format of § 
pages, 514,x8¥/, inches, and announces 
two new policies regarding editorial 
content. 

Each future issue will carry a sp 
cial article on some important loc 
advertiser, giving history and bac 
ground; and a complete listing 
all advertisers, including advertisix 
department, agency, and contact ma 
will be compiled and published. 


Palmer House - 


to be there. 


Send your reservations 


to Mr. Jack Tarrant, 


8% Annual Convention 
Advertising Typographers 
of America 


Odfober 15,16 & 17 + 1934 


A cordial invitation is extended to 
Advertising Typographers everywhere to 
attend our convention this year. A fine 
program has been arranged, and much 
educational and informative material 
will be presented, as well as a full dis- 
cussion of the Advertising Typography 
Industry Code. We expect this to be the 
biggest and best convention we have ever 


held, and you simply cannot afford not 


Secretary Committee on Arrangements, 


Room 1752, 20 North Wacker Drive, Chicago 


Chicago 


today for hotel accommodations 
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NEW KENTUCKY 
WINNERS COPY 
TO BE STARTED 


Test Newspapers for Cigar- 
atte; Continue Radio 


New York, Sept. 6.—The first reg- 
jar neWSpaper copy on the new cig- 
yette, Kentucky Winners, which 
yhieved outstanding success in 
ities Where it has been introduced 
scently as a milder, freshness- 
yaled-in smoke, will appear within 
,few days in 12 metropolitan news- 
paper's. 

The cigarette is manufactured for 


NOW HE CAN SMOKE AS MANY 
CIGARETTES HE WANTS TO 


me ao 


ENTUCKY aan 


- ——— + 
— pai THEYRE mo) || Sete remenr| | | [ THAT MEARNS THE | 
wure ~\ MILD AND FRESH WANNER STAYS FIRMA 

yre MUCK 


BECAUSE OF THE 


AS LONG AS HE SMOKES KENTUCKY 
WINNERS I'LL KNOW HE'S SMOKING A 


hen, aur " te, 
: — 
{ MOTHER. OAD sD 
WON'T HAVE TO CUT 
\OOWN ON SMOKING 
——— 


MILDER. WMD FRESHER CIGARETTE THAT 


\WONDERF ULLY MILD CIG: — TTE. 
_ can’t get stale—can’t get harsh 


One of the pieces of ee in the 
new campaign for Kentucky Win- 
ners featuring the waterproof test. 


the Penn Tobacco Company, Wilkes- 
Barre, Pa., to sell at 20 for 15 cents. 
The account is being handled by F. 
C Ryan, Jr., of Ruthrauff & Ryan, 
Inc, 

Insertions will run 600 lines once 
4 week, and are in the nature of a 
‘est. Four Boston newspapers, two 
Indianapolis and six in New York 
are on the schedule. 


During the past several days, the 
ompany has run advertisements 
Vice. One was 1,000 lines. Its pur- 


hose Was to announce the new cig- 
‘vette to newspaper readers. The 
ther consisted of four 150-line inser- 
‘ons placed on different pages of 
‘ue newspapers used. 

The new copy carries five or six 
‘loons and a few paragraphs of 
ext, A test to prove that Kentucky 
‘inners actually seal in their fresh- 
“8s is featured. 


Solves the Problem 


Kentucky Winners claim to ban- 
= Cigarette troubles. One of the 
“W advertisements unfolds the story 
- 4 father and son, the former 
“ming that the young man has 
“2 smioking too much and must 
“down. The son’s reply is that 
‘brand is really mild, and he pro- 


“ts to prove the point. Conversa- 
“0 is carried on in the conven- 
“nal balloon method. 

The 9) 


er man claims that many 
ettes become harsh when 
Y lose their freshness, but this 
, Olntered with the argument that 
‘ucky Winners do not, because 


ld ejg 


“Y are made with a “humidor” 
“i The running water test is 
‘Stated, showing that the new 


Poduet, held under a faucet along 
. any other brand, repels the 
‘d, While others soften and break. 


The Kentucky Winner stays firm,” 


the story continues. 
arette gets soggy and falls apart 
when you snap it. That means the 
natural tobacco moisture in the cig- 
arette can’t dry out. The paper 
seals it in.” 

In conclusion, a family scene re- 
veals that the parents agree their 
son need not cut down on smoking, 
because the milder, fresher cigar- 
ette will not hurt him, nor make him 
nervous. 

Another sequence of cartoons tells 
how a man, fallen below par by 
smoking too much, regains his pep 
by switching to Kentucky Winners. 
The feminine appeal is threefold, 
combining mildness with the fact 
that they do not stick to lips nor 
stain fingers. 

The 1,000-line announcement copy 


“The other cig- | 


cited some of the remarkable results 


jalready achieved by Kentucky Win- 


ners. In New England, 30,000,000 
were sold in the first ten days. In 
Chicago, 50,000,000 were sold in two 
and a half weeks. 

The Penn Tobacco Company. 
which manufactures many local 
smoking tobaccos and higher priced 
cigarettes, is said to have experi- 
mented with cigarette papers for 
three years before discovering that 
the new “humidor” paper would 
work great changes in a cigarette. 
The paper is described as whiter 
and purer than any heretofore used 
in a cigarette, one of its chief vir- 
tues being its ability to withstand 
moisture, and therefore, to retain it 
in the tobacco. 


Natural moisture, the company 


claims, 


As a consequence, 
tastes milder, 


the cigarette 
burns more slowly, 
and is cooler. The paper is trade- 
marked “Humidor,” is patented and 
is exclusive to Kentucky Winners, 
the annvuncement said. 

The company is avowedly out to 
satisfy one type of smoker, the per- 
son who wants a mild smoke. It 
frankly advises those who want a 
strong cigarette to buy some other. 

Twenty-eight voluntary’ testimo- 
nials received from Kentucky Win- 
ners smokers were reproduced at 
the foot of this announcement copy. 
To give effect to them, the company 
offered a reward of $5,000 to any- 
one who can prove that any of the 
letters or extracts are not genuine. 


is sealed in, even after the | 
Cellophane package is broken open./|radio, as reported in the Aug. 11 


Initial advertising was done by 


issue of ADVERTISING AGE, and the 
company is continuing to use this 
medium. In New England, Kentucky 
Winners have been on the air with 
a two-hour sports broadcast every 
afternoon for eight weeks. Fred 
Hoy has been giving play-by-play 
descriptions of ball games over the 
Yankee network. 

In Chicago, Pat Flanagan is doing 
a similar sports job. The program 
is for two hours each afternoon 
capped by a summary and supported 
by music. It has been going four 
weeks. No newspapers have been 
used in Chicago yet. 

Clem McCarthy has a _ similar 
radio task in New York, devoting 


considerable attention to racing. 


DO YOU WANT “FISH STORIES” 


AAA Cash 


OR FACTS ABOUT NEBRASKA? 


Facts Show Nebraska’s 
Farm Income At Highest 
Point In Past Four Years 


Benefits Plus 


Double Prices Boost Farm 
Buying Power By $24,056,337 


August Retail Sales and 
Bank Clearings Show Big 
Gain Over Same Month1933 


Do you know the real truth about Ne- 
braska’s buying power? Do you know 
that, in spite of reduced yields, Nebraska 
farmers will have $24,056,337 MORE 
from their planted crops than they have 
averaged the past three years? 


This does not include $26,500,000 from 
corn forage and $12,000,000 from straw— 
crops never sold in past years. 


In addition, estimated 1934 marketing 
of live stock will bring $95,000,000. But- 
terfat, poultry and eggs wili add 
$27,000,000. 


BIG BOOM IN RETAIL 
SALES 


Ask any Nebraska merchant. He will 
tell you that folks are buying like in ’29 
and ’30. He is ordering new goods. 
Stocking his shelves. Turning his mer- 
chandise faster than in the past 3 years. 
His customers are in a buying mood. Co- 
pious rains in past few weeks have made 
them optimistic. Furthermore, bank clear- 
ings are up 31% in August over same 
month 1933. 


FACTS SAY: 


[ NEBRASKA HAS 


So geld 00 


TO SPEND! 


CHART SHOWS MAMMOTH 
GAINS 


These U. S. Gov’t figures show the tre- 
mendous increase in crop values. We 
publish them to put a stop to certain 
“fish stories” that have been whispered 
about Nebraska by misinformed people. 


BIG OPPORTUNITY FOR 
SALES 


Sales and advertising executives: will 
find Nebraska one of the profitable mar- 
kets this fall. Go after it hard—now— 
and get your share of Nebraska’s extra 
money—because Nebraska folks have the 
money to spend. 


These oes ‘cae by 
PUBLISHERS 
NEBRASKA 


“NOW IS THE TIME TO ADVERTISE IN 


EBRASKA 


CASH GRAIN FIGURES® 


AVERAGE 
FOR 
"31, °32, ’33 


SOURCE 


1934 


Market 
value Aug. 30 


$57,660,333 
959,666 
15,455,333 
8,643,000 
2,935,666 
3,917,666 
13,985,000 
8,250,333 
4,736,333 
3,635,333 


SUGAR BEETS 
OTHER CROPS 
CORN-HOG BENEFITS ... 


$16,000,000 
1,076,000 
16,500,000 
4,341,000 
1,920,000 
4,032,000 
35,347,000 
10,080,000 
3,500,000 
2,500,000 
30,230,000 
5,759,000 


12,950,000 


$144,235,000 


NET GAIN—1934 OVER PREVIOUS 3 YEAR AVERAGE 


$24,056,337 


NOT INCLUDING FOLLOWING CROPS 
NEVER PREVIOUSLY SOLD: 


Corn Forage 


. $26,500,000 
12,000,000 
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Ruralist Press Has 
Graphic Arts Exhibit 


The Ruralist Press will hold a 
graphic arts exhibit at the Henry 
Grady Hotel in Atlanta, Sept. 10-15. 
The purpose of the show to ac- 
quaint buyers of sales literature and | 
other forms of printing with the 
printing and other facilities available ! 
in the section. 

Invitations to participate in the 
show have been extended to printers, 
publishers, artists, ete 


Exhibits Art Work 


A collection of free lance artists’ 
originals, unpublished and published, 
is being exhibited by the Artists 
Guild, Ine., New York, as a new fea- 
ture of the organization's service. 
First and second rights are offered 
tor sale. 
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ADVERTISING AGE 


September 8, 1934 


M-G-M Turns to 
Newspaper Color 


New York, Sept. 6.—Following a 
test last June, Metro-Goldwyn-Mayer 
Pictures Corporation, as an added 
promotion of its Gable-Crawford at- | 
traction, “Chained,” is using colored | 
newspaper advertisements in all key 
cities. This is in addition to 24-sheet 
outdoor advertisements in more than 
1,000 cities. 


; 


| 
| 


Donahue & Coe, New York, pre- 
pared the 1,100-line color advertise- | 
ments, said to be the first of their | 
kind scheduled by film producer 
on a national basis. Where color is| 


a 


'amusement pages. 


will run. The company, it is under- 


| ; 

4 ’ 
| stood, plans to continue using color | 
in future newspaper advertising of | 


its more important pictures. 

The June test was made in adver- 
tising “The Thin Man.” Under the 
direction of Howard Dietz, M-G-M 
advertising director, half-page space 
was used in Indianapolis, Houston, 
Columbus, and Dayton, introducing 
the color medium to newspaper 


IN TIRE COPY 
IS SATIRIZED 


Fisk President Gives Views 
to Dealers 


“Architectural South” 
Is Southern Monthly 


Architectural South has _ been 
launched at Atlanta as a monthly er . . ; 
for architects in 17 Southern states. |. . hicopee Falls, Mass., Seps. 6. 
George S. Lowman, Jr., is advertis-|"“"antastic advertising will never 


take the place of business brains— 
and salesmanship,” said Edward D. 


ing manager of the paper, published 


We Demand Power 


Power is a basic necessity of modern 
living. Every material possession 
depends upon it. Every step in our 
economic progress demands more 
and more of it. 


The manufacturer of products for 
the power field is fortunate. His 
market is constantly moving. Wear. 
tear. obsolescence and new inven- 
tions are busy every day of the year 
ereating fresh demands for new 
equipment. 


Month after month POWER pro- 
vides thousands of responsive 
power men in all industries with 
effective ammunition for stimula- 
ting power plant improvements. 


Four more times in 1934 POWER is 
available for carrying your sales 
message to these power equipment 
buyers. 


First October forms close Sept. 25. 


POWEI 


330 WEST 42ND ST. 
M™NEW YORK, N. Y. 
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| anes, president of the Fisk Rubber | 


| Corporation, in an open letter to tire 

dealers criticizing the current treng 

| of competitive tire advertising 7), 

letter appeared in the form of g Fisk | 

advertisement in trade Publications 

this week. . 
After stating that Fisk is “fog up 

on the type of advertising With 

which some of the leading m, mbers 

of our industry are now flooding th, 

country,” Mr. Levy remarked tha 


“apparently the conclusion ha been 
reached that your mental ag; and 
mine is about nine years. F ankly 
I do not feel complimented ang I x 


am not grateful to the officials of 

other tire manufacturing co cerns 

who have O. K.’d the copy and per. 

haps had something to do with wry + 
ing it. Personally I don’t like th, 
thought that millions of adult Amer 

cans are still in grade school. Isp; 

it dangerous to permit them to driy, : 
cars? 

“Or does this decrease in the aye; 
age age date from the time tha 
somebody discovered that  yeag shea 
cures chilblains, or that to appear 
to the best advantage in polite com ult 
pany it is first necessary to mak; i 
a date with the coffee pot? Toast an 
ing, baking—all the culinary pro. grat 
cesses have been advertised to the eal 
tune of millions of dollars. Persona} 
privacy has been invaded until there 
is nothing left to the imagination. Ue 


é 


Publishers and Radio Benefit 


“And now the tire industry has he 
gone upon the rampage to the great hail 
benefit of publishing houses and ra na 
dio companies. Now, we learn that 
tire manufacturers are interested j 
our safety and consider it safe for 
us to venture forth in our automo. 
biles (despite our tender age) only he | 
if we use their products. Others are iar 
concerned with our _ pocketbook: 
(maybe that should not surprise us) 
and show how much longer their jan} 
tires wear. And, for accuracy ani OU: 
because they are conscientious, they ni 
express the savings in exact per subier 
centages, forgetful of the fact that 
most youngsters abhor mathematics 

“Advertising, properly done, is a 
great force, but the class of drive 
that is being handed out under tle 
guise of advertising is not believ#é 
in by the reading public any mo 
than it is by the men in whose fe 
tile brains the ideas originate.” tling 

The copy goes on to point out th 
difference in merchandising set) ba 
between the tire industry and other aa 
fields, noting that the tire dealer has 
an intimate relationship with bi 
customer, while in the sale of cos 
metics, for example, the dealer acts 
merely as an intermediary. The ' 
average tire dealer does not handle R, 
a number of different brands and he & 
knows his customers well. 


Ink Doesn’t Help gislat 


The present tire advertising situ 
tion is termed by Mr. Levy a “war 
of meaningless words,” and he goes 
on to comment that “tread stocks 
are not improved by the addition of 
printing inks to the compounds ané 
tire mileage never yet came out 0 
an ink bottle a pound of *ho- , 
loney’ weighs just as much as 4 ©! 
pound of tread stock, but there ' 
a whale of a difference betweet 
them.” 

Mr. Levy shies figurative rocks 4 
the “blowout-proof” claim for com 
petitive tires, stating that the Fisk 
company is not troubled by blow 
outs because it uses cord instead © 
cord fabric. Other points of the Fis 
product are quietly discussed in thé 
copy, one statement being to the é 
fect that “our tires are just as Dié 
and just as round.” ' 

The time-honored Fisk trade-mark 
a sleepy boy in pajamas holding SHB *bity. 
candle and standing beside @ ure lele 
with the slogan “Time to Re-tileme 1.4 
Get a Fisk!” appears at the pottoml ined 
of the trade paper release. 


, 

; 
4 

et 


Lists Furnishing Buye' , 

The Merchandise Mart has ly 
a homefurnishing registratiol ”"y i 
giving the names and address®) gal ‘ry j 
the 7,471 buyers who register ial tL 
the summer 1934 homefurni'" ting 
markets. se 


Wisconsin Affiliation 
The Marinette Eagle Star Meco ey 
Two Rivers Reporter have “vg t 
affiliated with the Wisconsi? id 
kets, Inc., group, members © og 
are newspapers in leading VW 
cities. 
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r0PY REGULATION <2"71ci',cx" Market Logs 12300 mun ‘oming tno com Directors for Outboard = 


| Has Special Meeting ae The board of directors of the Out- 
| weighing about 8 pounds. These tim- . .-n arr : 
The Advertising Club of Kansas Manufactured ; |Doard Motors Corporation, Milwau- 


2 A q we) j | . . 
. pees + A ; bers have been endowed with the | kee, has been increased to nine mem- 
City held a special luncheon meeting name, “Pres-to-logs.” oa sea +—*- 
Wednesday, Sept. 5, to plan for fall rom Sawdust ame, € Ogs. bers with the addition of W. C. Clau- 
sessions The ‘tentative wearam The machine, costing about $1,100,|sen, general sales manager, F. T. 
| schedule includes seavieten o weak Bie | has been featured principally in |Irgens, chief engineer, and Hugo 
§ bs § 8 ° _ ~ > ve » : | ierenac . r ; ‘ ‘ . n 
ers to express consumer mene Ts rl St. Paul, Minn., Sept. 6.—-With the | trade papers of the lumber industry. | Biersach, advertising manager. rhe 
ivertising, as a clergyman. a house. Pi?d8 already beginning their south- | However, where enough dealers in |C°™Pany has added portable centri- 
/advertising, as a clergyman, a house- ~~ . 2 Ph eM : aes "See ead fugal and high pressure pumps, power 
wife, a stenographer. a doctor, a ward flight and old inhabitants pre-| any community provide themselves | lawn mowers and home worksh 
° ‘ gre  & ctor, amt , a : ; : i S ¢ ome workshop 
lawyer. This plan was carried out dicting a winter of unusual severity, | with this equipment, the company equipment to its line 
successfully by the New Orleans Club Weyerhaeuser Lumber Company is | does some newspaper advertising to scaieasiaiiiainiionin 


tinued from Page 1) last year. pushing a campaign designed to aid | apprise the public of the fact that ° 
; ; ved fr Denied New Trad k 
ro encourage the fullest discussion Speakers at fall and winter lunch- lumber dealers add to their profits | the clean new fuel is available. t ew rademar ; 
e matters, the rule closing the eon meetings will include Arthur H. while making cold weather more en-| The logs are economical in com-| The Loose-Wiles Biscuit Company, od 
yeclive session to non-members | Brayton, Marshall Field & Co., Chi- qurable for home-owners. parison with cost of competitive | ong Island City, N. Y., has been 
cago; C. P. Oakes, foreign newspa- 


ill enforced for the first time. igh é Weyerhaeuser has developed a/ fuels. Advertised as three times as denied permission to register the 
i ; : per correspondent, now in Germany; 
William B. Warner, of the McCall | 


s é . ; . ‘ word “Sunshine” as a trademark for 
W. W. Wavm: ph engin papas machine with which retailers may /|dense as wood, they give a highly ord unshine” as a demark for 
sid el blishera’ | V. W. Wayman, associate editor, Des A Rg NE a oucesdloe } 'Y | bread. It has been pointed out that 
mpany, presic ent of the publishers’ | yoines Register & Tribune; A. J. ane a é 1eir own ogs from | conce ntrated, intense heat. This there are six prior registrations of 
= tion. said there was no agen- | Kendricks, vice-president, World Shavings and sawdust. This device | makes them ideal for either heating the word, including one for wheat 


m beyond the presentation of re-| Broadcasting System, New York. puts the waste under pressure of | or cooking, copy asserts. flour, which would conflict. 
rts by the officers and committee 
airmen, and that he was unable to 
edict What action the members 
ild take. 
He remarked, however, that there 
as never a time in his experience , 
: shen publishers were more willing | 
‘ work together in solving the diffi- 
ar ilti¢ confronting publishers and 
. ivertisers, and surmised that this | 
" »yirit would be reflected in the pro- 
: ram. to be adopted for the coming 
he = No. 4 of a Series 
al Self-Regulation a Topic 
a Consideration of systems for ina 
F ifreculation of advertising will fol- 
w the report of Lee W. Maxwell, of & 
nas he Crowell Publishing Company, 
eat yairman of the special committee @ 
ra i advertising legislation. 
hat Mr. Maxwell's report will not make 
Lit ecommendations as to courses to be 
tor sidered in setting up a system of Care 2 =e = 
mo- vifregulation to be administered by 
ynls je publishers, being chiefly a sum- 
are ary of measures taken in past — 
yoks ear to COmbat adverse legislation. | the Indiana World War Me- 
us) However, the report will outline the | morial, Indianapolis, Indiana, 
heir langers threatening advertising | looking South from the North 
and ough forthcoming federal legisla- | end of the Mall, showing the 
they 1 in such a way as to make the Cenotaph, the Cbelisk and the 
} 7 ; ‘ : Shrine in the distance. The 
per subject’ of self-regulation highly per- Indiana World War Memorial 
that went. The committee believes that will occupy five city blocks. 
ities epening of the next Congress will The Plaza is approximately 
is 2 ver in a more determined drive to 500 feet wide and a half-mile 
rivel i advertising under the control long. This is one of the many 
r the ffederal bureaus. important projects designed 
jeved \canvass of members made by Ap- by the prominent architectural 
mot lisiNG AGE this week reveals a ee 
d : Cleveland. 
p fer jority are in favor of promptly 
* ‘ling up a publishers’ cooperative 
it the verlising censorship committee. 
set-U} is committee would work in con- 
other netion with those industries which 
or has ( eady set up their own copy 
h his hip committees and devise ad- 
f a lising standards to be followed by Walker & Weeks say in response to these questions: 
r acts ga tai * in iaees ; 
The : sic appt anh wnie® Dave mot as Name Do You Read Architecture ? Do You Read the Advertising Pages ? 
andle Reports to be made by Guy L. Har- F. R. Walker, Member of Firm ¥es Yes 
ind he igton, of Maecfadden Publications, H. E. a as Rs 
uiman of the committees on labor = ~ ope nat » Ps 
sislation and paper, will paint a Seven edeen ra - 
situs re Peaggiesecoy picture of rising Dana Clark 2 y 
; be During the past year Mr. Harring- oh sieht ” ” 
stock “2c his committee have worked I. J. Witmer ” ” 
ion of ‘the paper situation with consider- 
js anda Success, and have sought to safe- 4 . 
out of cui greek ge cg a ie t (§ natural that the buyer of space in the heavily covered architectural field should select on the basis of 
“7 ' conneetion that publishers are readership-plus. Here is the fourth important architectural firm to attest to their readership of ARCHITECTURE 
nere ig’ Most apprehensive. from one cover to the other, and by all the office force from the men with their names on the doors on through 
etweetm ‘le paper committee made a vigor to those in the inner office. 
‘ protest July 1 when the NRA 
ocks a ® authority suddenly ordered an , F , 5 ad —: , ; ; , 
r coma” tease of $3 a ton on finished pa. ARCHITECTURE’S editorial superiority lies in the fact that the magazine deals solely with Architecture. Side 
ie Fist the second increase since codifi- issues are not allowed to detract from that main interest of an architect—design. ARCHITECTURE has 
y ee oe wee te ~7, a chosen to disregard the temptation of side paths and to push steadily forward, always on the main highway of 
a. il try initiated ag ae pie cnctae has design in the broadest sense, which is the thing closest the architect’s heart. 
in the ‘NM supporte , F De . ¢ A 
a ef tcture: — p Ave priya ties cond The justification of such a policy clearly stands out in the A. B. C. Statements. As Al Smith would say, ‘‘Let’s 
_ as DIM le for the pulp and paper industry look at the record:”’ 
low heing rewritten. Assurance A. B. C. Statement A. B. C. Statement 
je-matly ‘ Deen given the publishers that 6 months ending Dec., 1933 6 months ending June, 1934 
yiding * tra price-fixing provisions will 
a tire leleted. and that thev will be con Architect subscribers 4909 5016 +107 
Retin lel before price increases are au Renewal rate 55.38% 63.00% +7.62% 
, potter ized 
Join Chicago Academy 
yers | ‘ted Mizen, Chieago illustrator, is 
1S isn the new faculty members of 
on Oe ng: “0 Academy of Fine Arts. 
tered MMLaRoss Studios, will assist in in. TO KNOW ARCHITECTURE IS TO USE IT... 1T JS DIFFERENT 
yrnish” tine the a « vartteinge ar 
er CHARLES SCRIBNER’S SONS, Publishers 
T es NEW YORK CHICAGO CLEVELAND BOSTON PITTSBURGH LOS ANGELES SAN FRANCISCO 
_ lakes More Space 
“Beverage Sales-Promotion 
‘Daly. maker of beverage adver- 
© Specialties, has taken over the 


Ta fire 


Yor 


floor at 239 W. 30th St.. 
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NEW CAMPAIGN 
IS BEGUN FOR 


DR. LOCKE SHOE 


Unusual Success Scored by 
Health Footwear 


New York, Sept. 6.—The fall cam- 
paign of the Lockwedge Shoe Corpo- 
ration of America, Ine., Columbus, 
O., manufacturer of the M. W. Locke 
laying the most 
product, achieves the 
called unusual in its plac- 
ing of major emphasis on the man, a 
Canadian doctor six miles 
from the railroad station, 


shoe, instead of 
stress on the 


right to be 


country 


nearest 


who has spread the telief that all 
can enjov health if their feet are 
well and has started a “revolution” 
in the selling of shoes. 


The man is Dr. M. W. 
Williamsburg, Ont.. about 40 
from Ottawa. He is a general practi- 
tioner, devoted to the needs of his 
own little community, but neverthe- 
less is credited with the largest pri- 


Locke of 


vate medical practice in the world. 
“Toe-Twister’” to those who do not 
know his work well, “miracle man” 
and “wizard to those whom he has 


he is always ready 
present at 


relieved of pain, 
to leave the throng ever 
his front lawn clinic to 
cal patient. 
The M. W. 
larger demand 


Locke shoe enjoys a 
than the factory ¢can 
supply. Since its introduction to the 
United States, the Columbus firm has 
been unable to catch up with orders. 
In an era characterized by a prepon- 
derance of distribution problems, the 


manufacturer of Locke shoes finds 


that his major concern is in produc- 
tion. 
Last vear, the Lockwedge Shoe Cor- 


miles | 


serve a lo- | 


| poration devoted its copy to the shoe. 
A warning that as there was only 
— Dr. M. W. Locke, there was only 
ioe M. W. Locke shoe, and shoes of- 
fered as substitutions were at best 
;only imitations, was featured. This 
year, the man responsible for the 
shoe is in the spotlight; the warning 
is secondary. 

The plan this fall 
lof magazine, newspapers, window 
display and direct by mail. The prin- 
cipal national advertising is appear- 
ing in September, October and No- 
vember issues of Cosmopolitan. In- 
sertions are two columns each. 

In the October an unusual tie- 
up occurs. Rex Beach, who wrote an 
article on Dr. Locke’s clinic that ap- 


includes use 


issue 


peared in the August, 1932. issue of 
Cosmopolitan, revisited Dr. Locke 
during the past few months. His 
second article, like the first in that 


it reflects the author’s impressions 
and is published for its human inter- 
est value alone and not as carrying 
an endorsement, appears in the Oc- 
tober issue of this magazine. 

The magazine advertisements carry 
pictures taken at Dr. Locke’s clinic 
in Canada and in the case of the 
|September copy, 
iment that “if everyone had 


/worn M. W. Locke shoes but few 
|would have to visit my clinic.” 
| In the text, readers are bet- 


iter informed on Dr. Locke’s services 
‘to foot sufferers in particular, though 
it does not mention the fact that he 
\is treating some 1,500 feet a day, av- 
|eraging three people a minute. 


“In a tiny village in Canada,” the 
October advertisement says, “there is 
a simple country doctor whom neithe 
nor money can lure from his 
|obsecure cottage where he 
‘the largest ‘one-man medical practice’ 
lin the world.” 

It continues by telling that he is a 
graduate of Queens University, and a 


|fame 


|post graduate, with Triple Degree, of | 


the Royal College of Physicians and 
Surgeons in Edinburgh. His patients 
come from all over the United States 
and Canada. 
“After treating 


tens of thousands 


Straight talk 


on the 


‘Earnings f 


six months in 1933.” 


the 


481.898 sales the first six 
371,,' 


1933 - 
ports 


The 


Company, 


S1.486.956 
195-4, 


first six 


Goodyear 


Aleron, 


contrasted 


Akron market 


fact one 


‘or the first half of 1934 five 


times as great 


as for the corresponding 
$70,808,502 sales 
1934 — $51,- 


months of 


months of 


« sales increase so re- 


Tire & Rubber 


fact two 


net profit the first half of 


with $870,577 net 
profit the first six months of 1933 


net profit 


Goodrich Company, 


gain of 71° for the B. F. 


Aleron. 


AKRON BEACON JOURNAL 


Major 


Member A.B.C. 


Represented by Story. 


A.N.P.A 
Market Newspapers. Sase, 
Brooks & Finley 


conducts | 


contains his state- | 
always | 


| 


} 
| 


| 


pea by 


| New York, 


1 500,000 of 


FOR AILING FEET 


Will You Join 
THE THOUSANDS IN THE 
| CIRCLE AT DR. LOCKE'S CLINIC? 


OR WILL YOU TAKE HIS ADVICE AT HOME? 
Dr. Locke bas said that if all people wore the 


M. W. LOCKE SHOES 


correstly fitted, eventually but feu would 
nerd to visit bis clint 


| 


_ SHOES a sts 


VISIT A COMPETENT FOOT SPECIALIST REGULARLY 


One of the magazine advertise- 
ments for Locke shoes. 


of patients at his Williamsburg, Ont., 
clinic, this famous specialist decided 
|} he could help many times that num- 


the foot in correct position. 
}more than 350,000 
shoes have been fitted and sold in 
the United States, bringing grateful 
relief to those who had almost given 
up hope of ending foot troubles.” 


Already, 
pairs of these 


designing a shoe that holds |} 


'the cure themselves. 


| kenge 


normalities, straighten bones and | 
get the feet in shape to complete 
A remodeled 
barn next door serves as a _ store 
where a Canadian manufacturer sells 
M. W. Locke shoes made to the doc- 
tor’s specifications, the same as those 
manufactured and sold in the United 
States. 
Of the 
or cured 


troubles he has alleviated 
probably the most out- 
standing are rheumatism, joint and 
nerve disorders and even arthritis. 
Dr. Locke’s proven theory is that 
foot disorders travel to other parts 
of the body, which are made to stand 
extra strains, such as those produced 
by improper posture brought on by 
failure of the feet to support their 
load properly. 
Arrangements 

cember, 1932, to 
sell the M. W. 
United States. 
Company, 


were made in De- 

manufacture and 
Locke shoe in the 
The Julian & Ko- 
Columbus, manufac- 


| turer of Footsaver shoes, secured the 


'sues a similar 


the Locke 
Shoe Cor- 


contract to manufacture 
shoe for the Lockwedge 
poration. 

Many other manufacturers began 
making similar shoes, employing the 
wedge and cookie. construction. 
Since the Locke shoe is the only one 
endorsed by Dr. Locke, though he 
has absolutely no financial interest 
in it, last year’s campaign featured 
the substitution ian imitation warn- 
ing. This year, the advertising is- 
admonition, but it is 
less prominent in the copy. 

The first national advertising in 
the United States appeared in April 
and May, 1933, issues of Cosmopol- 
itan. Because of the importance of 
the development, dealers gave the 


/new shoe a tremendous amount of 


Each advertisement contains a cou- | 


pon. The September advertisement 
was in the publie’s hands Aug. 10, and 
immediately returns began to pour 
in. These, according to F. G. Mettee, 


| the case of Bamberger’s, 


newspaper advertising, all of it done 
locally. 


Much Local Copy 


This 
widely 


local advertising has 
diversified. 


been 
Some of it, as in 
used large 
space to point out the extent of foot 
troubles. In New Jersey, a large 


Bamberger advertisement announced | 


vice-president of the United Advertis-|some time ago that 1,884,084 adults 


ing Agency, which handles the Lock- 
wedge account, are the largest in his 
experience. 

Booklet Tells Story 


The coupon calls for a 
booklet and the name of 
Locke dealer in the sender's city. 
booklet is “The Pain Killer, 
print of Rex Beach's first 
Dr. Locke and his unusual healing 
by means of manipulating the foot, 
healing many subtle aches and pains 


copy of a 


The 
~ @& Pe- 
article on 


throughout the body. Persons who 
questioned that this could be pos- 
sible, as did a woman with a pain 


behind the shoulders, get Dr. 
viewpoint when he asks, 
on a dog’s tail, which end of him 
yelps?” In the last 12 months, ac- 
cording to Mr. Mettee, more than 
booklets have been 


Locke’s 
“Tf vou step 


_ 


these 
distributed. 

One of the advertisements 
out that no other has such a 
background of medical and practical 
experience as the M. W. 
and urges readers not to wait 
foot trouble becomes serious. 

This week, public showing 
reel talking picture was 
the auditorium of R. H. 


shoe 


until 


started in 
Macy & Co., 
which was jammed on the 
first day at each of the four exhibi- 
tions. Next week it moves to Bam- 
berger’s department store in New- 
ark and after that will be featured 
by 300 dealers throughout the coun- 
try, including such large stores as 
Marshall Field & Co., which have 
Locke departments. 

Like the magazine copy, 
to impress the story of Dr. 
work. Produced by Castle 
“The Story of a Country Doctor” is 
a simple picturization of his blood- 
less treatment at the clinic. 
It is filled with interest and 
is amusing in 


it serves 
Locke's 
Films, 


of feet 
human 
spots. 


Fight Substitution 


Among 
Dr. T ocke 
shows him 


other things, it tells how 
conducts his practice. 
seated in the center of a 
circle of patients, quickly passing 
from one to the next while chairs 
of those treated are immediately oc- 
cupied by others. Each patient re- 
ceives two treatments daily at $1 a 
day and remains as long as 
sary to decrease swellings 


neces- 
and ab- 


of a two, 


the M. W.| 


points 


Locke shoe | 


suffer in this way. 
conservative 
space 


Macy 
advertising, 
consistently. The 


has done 
but used 
store sent 


on es 


13 salesmen to W sibiceledaale to stud) 
'Dr. Locke’s methods and learn }, 
|to fit shoes. 

One of the most effective serie. 


run locally was the ball and Chain 


20 


copy, which asked whether 4, 
reader was shackled by ill-fittin, 
shoes. Much of the dealer arlyer;, 


ing has featured store Visits of Loc,, 
specialists, among whom are H, w 
|Gilhooly and J. E. Maginnis. Pergo», 
responding to these advertisemey;, 
have been known to wait hours ; 
their personal attention. 


A 40 by 30-inch window piece f,, 
dealer use will soon be Aavailabje 
| stating that “when you buy a py 
of M. W. Locke shoes it’s like py, 


ing a new pair of feet.” It features 
a 28-inch photograph of a beautify 
woman reclining. The feet of th, 
figure point to the word “feet” in th, 
caption and the formation of 
bones of the perfect foot are show 
fluoroscopically. In another pa; 
|graphs of the four stages of fo 
correction are shown. 

One of the most effective dea} 
aids heretofore prepared was a dis 
play featuring an enlargement , 
the hands of Dr. Locke, the captio, 


being, “These hands treat hundreds 
of feet daily—tens of thousands eac! 
|year.” Of it, one critic said, “His 


beni are as strong as a gorilla’s 
‘paws and as sensitive as an electri 
| eye.” 


Radio Station Expands 


Station WRR, Dallas, oldest muni 
cipal radio station in the world, has 
occupied the entire tenth floor of the 
| Southland Life Bldg., for headquar 
| ters, increasing its floor space 30) 
|per cent. Three broadcasting sty 
| dios, a theater room for the public 
|a musical library and lounge are ji 
ithe new offices. 


Lee Directs Sales 


G. J. Lee has been named director 
i distribution sales and advertising 
‘for the Waterloo, Ia., division of the 
| Mid-continent Petroleum Corporatio: 


Moves to Bicwiihuaten 


Station WJBC, La Salle, II1., 
Sept. 1 to Bloomington, IIl., where it 
will resume broadcasts within ty 
weeks. 


move 


| IT DARES TO 


BE DIFFERENT | 


POINT OF 
DIFFERENCE NO. 5 


I7VO18 °«TIE-IN”’ 
Advertisements 


These local advertisements were 
placed in The Christian Science 


Monitor 


merchants — at their own 


during 1933 by retail 


ex- 


pense — and featured products 
also advertised nationally in the 


Monitor. 


191 national advertis- 


ers thus received additional pub- 
licity at no cost to them. This 
unique merchandising service — 
calling Dealer-izing — greatly en- 
hances the value of space in this 
unusual advertising medium. 
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known as the 653, while the new TWENTY GRAND RUNS CONTINUOUS RACE when he took the Kentucky Derb, 


AUBURN READY — 


FOR ACID TEST 
OF 1935 MODELS 


Complete Preparations in New 
York, , Chicago 


Chicago, Sept. 6.—-With engineer- 
ing and production departments hav- 
ing completed their contributions, 
Auburn Automobile Company this 
week turned to its dealers in New 
York and Chicago for the answer to 
the question of whether an independ- 
ent manufacturer can compete suc- 
cessfully with the “Big Three” of the | 
industry. 

Under 


the inspired leadership of 
Roy H. Faulkner, freshly returned 
to the Auburn fold after adventures 
in other sectors, Auburn gave deal- 
ers their first glimpse of the sleek 
1935 models, seemingly more flesh 
and blood than mechanical in their 
thoroughbred lines. 

H. T. Ames, president of Duesen- 
berg, Inc., assisted in the christen- 
ing, stating the reasons which in- 
spired Auburn to bring out new mod- 
els in September for the first time 
in its history. Auburn’s enterprise, 


eight will be identified as 851. 


The key to Auburn advertising on | 


behalf of the 1935 car, at least in its | 


initial stages, was revealed in a 
booklet distributed to dealers at the 
meetings. “Above the Mass Class”’ 
was the significant headline of the 
handsome little brochure, produced 
in color by the Lincoln Printing 
Company. 

This slogan reflects the company’s 
attempt to appeal to that cross-sec- 
tion of the public which resents the 


| attempt to squeeze every person into 


same mould and which has the 
for and means to buy some- 
distinctive. 

Advertising, to break in the im- 
mediate future, will describe the 
Auburn as a finer car, available to 
the discriminating driver for only a 
small sum more than he would pay 


the 
desire 
thing 


for one which met his tastes less 
completely. 

Initial copy will probably appear 
|Sept. 9, with full pages in color 


scheduled in newspapers during the 
announcement period. 


“Hand-to-Mouth” Policy 


P. P. Willis, Auburn advertising 
agent, emphasized the fact that copy 
will be released in any city only as 
cars are rolled onto dealers’ floors. 
This gap between car advertising 
and the attack of retail salesmen has 
been too pronounced in some cases 
in the past, Mr. Willis said. 

Likewise, advertising will be 
bought on a hand-to-mouth basis, the 


incidentallv, has been shared thus 


far by Graham and Packard. 
A Definite Advantage 
Mr. Ames asserted that there is 


a definite sales argument in being 
able to offer 1935 cars at this time 
of the year, and one on which sales- 
men should capitalize. The buyer gets 
some 16 months’ service with the | 


usual 12 months’ depreciation, a con- | 


siderable advantage contrasted 
with the average 8 months’ driving, 
with depreciation remaining fixed at | 
12 months. 

The new Auburn will be available 
the same prices quoted hereto- 
$695 and up. The six 


as 


at 
fore 


will be! 


appeal being varied or adjusted ac- | 


|cording to reports brought back to 
the advertising department by star 
| salesmen in actual contact with buy- 
ers. Auburn newspaper advertising, 
therefore, will ‘virtually constitute a 
sales manual for the sales organiza- 
| oe, answering objections or ques- 
tions which rise in the minds of pros- 
pects. 

Promotion probably 
stress on any one feature than here- 
tofore, emphasizing the beauty as 
well as mechanical excellence of the 
1935 5 models. Dual ratio, for instance, 
| Will be available at a slight addi- 
| tional charge, but it 
vehicle around 


will lay less 


Which the entire 


46% 


of this year, 995,121 automo- 
biles were sold and delivered, 
compared with 682,431 during 
the same period last year, ac- 
cording to R. L. Polk. Com- 
mercial cars recorded a gain of 
110% during the same period. 
Since better than 92% of all 
cars are made in Detroit and 
southeastern Michigan, adver- 
tisers need not wonder at the 
optimism of Detroit and De- 
troiters. Employment is better 


THE HOME 
New York 


I. A. KLEIN, Inc., 50 E. 42nd St. 


MORE CARS SOLD 


First 7 Months 1934 Than 1933 


During the first seven months 


The Detroit News 


Member Major Market Newspapers and Metropolitan Sunday Papers 


than it has been since 1930. 
Advertisers will do well to re- 
member that 10 million car 
owners are still driving auto- 
mobiles five years old or over— 
that these must be replaced, and 
that Detroit does the replacing. 
America’s fourth city will do 
well by an advertising campaign 
this fall in The Detroit News— 
read in more financially able 
homes than both other Detroit 
newspapers. Fourth in Amer- 
ica in advertising. 


NEWSPAPER 
Chicago 
J. E. LUTZ, 180 N. Michigan 


| 
| 


will not be the | 


One phase of the unusual spectacular recently erected for Axton- 

Fisher Tobacco Company in Louisville by General Outdoor Adver- 

tising Company. The movements of the race horse and jockey are 
7 simulated. 


sales story is wrapped. The ensem- 
ble will give Auburn its story. 


for the new models is substantiated 
by unusual color schemes. 


the picture altogether. Most of the | 
shades are unusual, some altogether | 
new. Burnt rust is one 
For the conservative 
shudder at some of the 
the company has developed one color 
resembling silver, and a_ second 


which would be dubbed “olive drab” | 


by the uninitiated. 

The company has devoted much | 
attention to making the interior of | 
its cars match the exterior, borrow- 
ing this fashion note from Duesen- 
berg. Emphasis has been laid on de- 
tails so highly prized by feminine 
buyers. And the feminine appeal has 
been furthered again by some of the 
colors, one of which is a cross he- 
tween lavender and violet. 


Meigs Foresees 
More Commerce 


With S. America 


Chicago, Sept. 6—Merrill C. Meigs, 
general manager of the Chicago Eve- 
ning American, predicted today, fol- 
lowing his return from a record-mak- 
ing twelve-day flight to South Amer- 


ica on the new Pan American 
“Brazilian Clipper,” that this new 
fast passenger service will greatly 


stimulate trade between the two con- 
tinents. 


“South Americans,” he said, ‘‘pre- 
fer our automobiles, business ma- 
chines, electrical appliances and 


other products. All we need to stim- 
ulate business with them is to know 
them better. Now that a business 
executive can fly to Brazil or the 
Argentine in five days, so that the 
time factor is less expensive, we 
shall have more personal contacts 
and hence more business.” 

The 
a large group of newspaper publish- 


ers who made the flight on the new | 


ship as guests of Pan American Air- 


ways. 


On Air for Blatz 


Joseph Dunn, Marquette Univer- 


sity’s 1923 All-American quarterback | 


and present backfield coach, has been 
signed by the Blatz Brewing Com- 
pany, Milwaukee, for 
minute broadcasts over WTMJ to 
precede University of Wisconsin and 
yreen Bay Packer football games 
starting Sept. 16. Blatz has recently 
added ale to its line. 


Changes Comic Section 


The Express Publishing Company, 
publisher of the San Antonio Express, 
will change its Sunday colored comics 
to tabloid size effective Sept. 30. 
There will be 16 6 instead of 12 pages. 


Plan WAGA Densemiaet 


The fifth tournament of the West- 


ern Advertising Golfers Association 
will be held at Exmoor Country 
‘Club, Highland Park, IIl., Sept. 12. 


The drab | 
black of other days is missing from | 


who would | 
Auburn tints, | 


Hearst executive was one of. 


a series of 15-)| 


toe Grand 


The claim to distinctiveness made | 


Glorified in 


Spectacular 


new color. | 


| Louisville, Ky., Sept. 6—Following 
erection of electric spectacular signs 
in New York and Atlantic City, Ax- 
ton-Fisher Tobacco Company has in- 
|stalled a similar display for Twenty 
\Grand and Spud cigarettes in this, its 
tenitas city and hot bed of racing. One 
‘of the company’s warehouses on 
|Broadway, the principal traffic ar- 
‘tery, accommodates the new flasher. 
'General Outdoor Advertising Com- 
|pany erected the display. 

The Twenty Grand sign, showing 
| the famous race horse of that name 
lin action, is remarkable for its fidel- 
ity to detail. The smoothly moving 
‘horse, pictured in electric lights as 
he appeared the day in May, 1931, 


\< 


|Lansing, Mich., 
the first time Aug. 29 from the to, 


carries the number “8,” 
marked his post position. 

The famous Whitney colors are als 
reproduced on the jockey. A Close 
study of the action of a horse in ty 
motion was made in order to geq,,, 
lifelike effects. 

The horse first appears in a dpiy, 
Above it are then flashed the wo», 
“Twenty Grand” in red tubing, « te 
arettes” being traced below, Super 
imposed on this copy is a second , 
vertisement for Spud Menthol Cooles 
Cigarettes. 

Outdoor Lighting Controls dey, 
oped the technical perfection wh; 


Whicy 


|made reproduction of the horse Dos 


sible. 


Uses Psychology 


Catering to the feminine eleme, 


in the population, Conrad Hanse 
| Progressive candidate for the w 
consin senate from Dane coup 
carries recipes on the back of } 
campaign cards. 


WJIM Goes On Air 


The radio. station, 
went on the 


new 


of the City National Bldg. 


WJIM 
air for 


Tn 
\ 


45 MINUTE SERVICE 
. 
PHOTOSTATS 


RA P I DE 
COPY SERVICE| 


§ State 6013-4 
CHICAGO » State 5980- I 
j yetee 3-3680 
NEW YORK or All Branches 


CLEVELAND” Main 9335 


a gail 
ent. 

Won 
ures 1 
their 
501, 


ee 


ape c COVERAGE 


CTC 


New York 


1S a Summer 


45th STREET, WEST 


WRITE TODAY for illustrated folder, telling 
what to do and see in and around New York 
Fascinating tours planned without charé¢ 
by Piccadilly Visitors Bureau. 


YGROUND | 


Headquarters for a grand good time —this 
Summer! World-famous beaches, easily 
reached — excursions on land and water— 
golf, tennis, baseball, polo, deep-sea fishing. 
Cool theatres, sidewalk cafes, dancing on 
the Mall! 


THRIFTY HOLIDAYS 


Three days in New York—with pleasant 
accommodations and delicious meals at the 
Piccadilly — need cost no more than $12-$15! 
26 stories of attractive, modern rooms, from 
$2.50 with private bath. De Luxe Dinner 
and dancing at thrifty prices. 


DIL 


OF BROADWAY — NEW 
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| SEPTEMBER ADVERTISING LINEAGE IN MAGAZINES «(: _ _ Pick Best Programs 
rt ssi ig | Of 79 radio network programs 
Standard | 1934 =. 1938 |judged by Radio Stars’ board of re- 
1983 | Basers Megnmees _ gh view, consisting of 22 radio editors of 
» . 9 29 7 | vi irr " 8.90: 3.5 = 
jAmerican Mercury. .... SES S506 | TONED TERN. + +0 22 yt My » 8 | metropolitan newspapers, the Palm- 
|} Atlantic Monthly ..... 4,734 5,876 | Needlecraft ..........- 5,125 3,873 olive Beauty Box Theater was rated 
|Current History ...... 2,484 2,072 | Parents’ Magazine 17,564 13,826 Vv ] r | S § n 26 di my fr i > a th : oe 
Forum and Century.... 4,632 4,532 | Pictorial Review ...... 10,042 10,828 the outstan ing oltlering o ne pas 
Golden Book .......... 2,789 2,263 |*Screen Book ......... 9,176 7,461 month, followed by Rudy Vallee’s 
Harper's Magazine 6,591 6,602 |*Screen Play ......... 9,970 7,083 variety hour, Fred Allen and Jack 
shicago, Sept. 7.—Magazine adver- Review of Reviews.... 4,925 6,633 | Tower Magazines eesee 12,381 10,607 The rate for this department is 40 | Benny. 
chicago, » fe ; ee Eee 4,999 5,275|True Confessions ..... 6,287 8,104 t li (not agate line); mini- s 
ing lineage in September continues ——— ———|{True Experiences..... 5,923 3,883 | CBS & Mme (not agate ; P 
show substantial gains over the Total Groep... 66.5 ss 33.479 36,049| True Romances ....... 6,234 4,990 | mum, $2. Zemo Program Enlarged 
ane > % tty ey Aree 17,770 15,592 | 
gue month of 1933, the monthly fig | General cl eS SE aR Sot eee 90,574 59,085 | : : opepeciaien: Expanding the fall schedule for 
- es just released by Advertising |, nerican ............. 18,800 18,515| Woman's Home Com- Poeveens wane Zemo, E. W. Rose Company will use x 
‘ , | “ . AE — P : 2 9 2 ‘ el 
cord Company show. q.. |American Boy ........ ls +4) Pecan ae, Saas PUBLISHERS—ATTENTION! small space in 400 newspapers and . 
nuring the month every classifica-| American Golfer ...... 9,922 6,420 |Woman’s World ....... 4,758 = 3,315 E i d id t t women’s and weekly magazines start- 
L : dee ‘ an e Bee | - ‘e yes 4 s a-|. : pn ; : 
n of magazines showed lineage | American epsese iam. ere tas Total Group 501,787 403,296 — eee Saaeey Some psa ing in October. The company will 
ns over the same month of last a ane Decoration. .. phe ree Pe ee ee nae Ae ago gg 12 yrs. pubg.-advég.,|aiso sponsor the “Voice of Experi- 
fas rp U:lUPL ee ee oe ee a ee ee «,v00 4,19 > > ‘ . oe’? eek a ‘ - : ie oe = 
r with the single exception of the | Better Homes & Gardens 11,479 10,693 |. eemmund yrs. with one firm as west. mgr./ence” over a CBS network jointly 
up of eight standard publications | Boys’ Life ............ 10,585 9,641 | Field and Stream ..... 8,807 9,203 | leading business papers. 35, Gentile,| with three other Wasey products. 
sail FE BUD ites ceoncenca 5,330 5,677|Pur-Fish-Game ....... 6,129 6,144 married, college grad., good record. a 
eS sik wosisinitiebeie mais wen Christian Herald ...... 5,893 8,706 ca lila ge gl Het Hae Valuable contacts many fields adver- 
The highest pro Cosmopolitan ......... 25,482 21,009 ae ane oe Jimee+5 344. : = ‘ ' 
cull istered by the general publica-|Country Life .......... 17,941 16520 |National Sportsman.... 7,272 6,023 /tising agencies. Now employed. Hopper Appointed 
se as, their lineage this month being ac once ie . 24,915 ",,, [Outdoors ...... esses. 3,894  2,208|Seeks greater opportunity same type; Wendell & Evans Company, New 
Ww aie 31 head of the |FoTtume o-+s--see sees: 65,333 27,492 | Outdoor Life .......... 6,741 6,741 | position, asst. to pubg. or sales execu-| York, operating five large laundries, 
na a conn” cat "ween (ee & Field......... P0000 (F044 | ORITRE BOOM .« +265: 616 6,594) tive or on national magazine. Con-|has appointed A. Raymond Hopper its 
ptember, 1933, . 8, | se & Garden ...... 27 7,898 . , ig A SE ie P ill oc . 
yptem per, & i ire Garden ere aren Total Group ...... 51,692 49,458 \fidential. Box 494, Apvertisinc Ace, | advertising agent and will conduct 
se August figures were released | re cpeescere ss) 5715 4 496| | Chicago. |an extensive program of direct adver- 
cera singss yp hilt. wince | Yi rene 91334 6,708 Mat Guber = —— | tising. 
ely the same percentage of gain | Modern Mechanix...... 13,797 6,021|Comfort ....... 1164 3,225) ADVERTISING REPRESENTATION —— = —— 
that month. | Motion Picture Unit.... 13,467 15,209 Gentlewoman ...... 3,742 4,051 . ; = - 
JIM The standard publications carried | National Geographic 8,050 4,781 e068 Stories Rt sa'ean Western Representative — Experi- 
"for “79 lines i 26 ¢ : |Nation’s Business ..... 16,804 15,982 |°Grit: .......eeeeeeeees aoe “93 | enced solicitor with Chicago office 
top 179 lines in 1934 and 36,049 lines ;Open Road for Boys.. 4,712 6,092 |Home Circle .......... 1,492 2,407 desires co stion witl ; seasoned 
, 1933, a decrease of 2,570 lines, Or |photoplay ........... _ 13.966 15.364| Home Friend ......... 1,904 61,679 |SSSses CONS B soRsOnE 
shtly more than seven per cent. Physical Culture ...... 9,930 8,241 | Household Management publication for Western territory. 
a neral publications, however, of | Popular Mechanics..... 11,537 9,413) Journal— Discontinued | Salary or Commission. Has valuable 
—s : ‘ Popular Science Monthly 10,366 7,712 | until Oct. ....... Taha +4 ---|contact with Agencies. References 
hich 38 were measured in both | Redbook Dale eines Miia 15.587 12,181 | Illustrated Mechanics.. 1,341 1,187 N.M S. 727M i os Bld CL i 
ars, carried 503,910 lines this year, | Scientific American.... 2,136 3,230 ne "hy a eae es aoee eee eenets nee 
nd 984.061 lines last year. This is pee ar 9,326 7,883 | - or er 5- ome site... ms 23 2,972 cago. 
Y VB; gain of 119,849 lines, or 31.2 per |Suadowplay .....-.---- 11/071 12/979 |*Pathfinder « «0. 8,757 2,990 A Complete 
‘ ' ’ aa | Silver Screen ......... 9,201 6,985 |Soverelgn Visitor...... d52 ’ COPY WRITER 
at. \Sportsman ............ 16,037 16,667 | ~ Production Service 
Women’s magazines, based on fig-|Spur .........--..-.-.. 24,486 19,565| Total Group ........ 40,469 40,034 Health appeal, when authentic, 
le . 
te 8 ; |7Sunset Magazine ..... 30 3,399 . Fs p 
Haves for 25 publications, increased | ‘Sunset Magazine 11,808 (6.999 | August Advertising Linenge tn 6888 Sitenctivety written, Soreness TYPOGRAPHY 
Meir lineage from 403,296 last year |. W150"; ‘link lalate adic , $,.08S Magazines advertising sales power. Graduate, 
¢ , rrue Detective : : ; CYROTYPES 
' 501,787 this year, a gain of 98,491 PEPRCUUNOS. faci ks knees 3,631 2, Weeklies and *Semi-Monthlies registered nurse, who has prepared ELE 
Db) lines, or 24.4 per cent. Vanity Fair ........... 19,551 10,925 , 1934 1933 | booklets for national and interna- 
M vicht outdoor publications  in- a - — trees ons ovaae tional distributors, will submit sam- MATRICES 
} ¥ et SOCK! GrOGD ovicitexes 528,825 384,061 | business COR we eeeee 5,99 , : 7 
CEP ised trom 49,458 lines to 51,692 ; Collier’s .............. 53,334 43,343 | Ples upon request. Also acts in ad STEREOTYPES 
es, for a gain of 2,234 lines, or ap- Women’s MEO: cicuvbedseenes 8,077 9,464|Visory capacity where professional 
~ximately 4.6 per cent. BOUMOGEOE. 65s ks csc%- BL 7OG. SS COG 1 TAMOTEe scien cisccats 20,918 14,372 | knowledge is needed. Beulah France, PRINTIN G 
~ f TOPORM World ..ccsces 5,983 3,957 | Literary Digest ....... 20,719 16,229) Rp N.. 440 Riverside Drive, New York 
i gain of just about one per cent| Farmer's Wife .......... 8,320 7,480|New Yorker .......... 59,097 38,521 | Gi” tii * 
ms shown by 11 mail order publica-|Good Housekeeping.... 41,816 38,783 |Saturday Evening Post.107,138 82,956 y: 
‘ms, With 1934 lineage of 40,469 | Harper's Bazaar ...... Capes SEP te t SUNO. 6.58 keke Rceewond«Ks 69,871 43,597 | —— = = = =— 
ie EE re 10,264 7,846|*Town & Country...... 20,916 24,368 COPY FITTING 
ainst 1933 lineage of 40,034. =| stiotiywood |... 21... 8157 5942 eee et Cea gran n oa Western 
Te weeklies and semi-weeklies |Household Magazine... 9,214 9,517 TO Geewe sess 427,022 327,540 vopy-fitting 1s oney witn vind News aper Union 
carved 427,022 lines of advertising in | Ladies’ Home Journal.. 39,062 32,114| *August figures. TYPOGRAPH. It is the simplest sys- pap 
wist, compared with 327,540 lines BECCA 6 i060 Keleea neues 35,490 31,202 tFigures supplied by publisher. tem ~~ gp aoe _—, _ cOor-|; WEW YORK «+ 310 East 45th St. 
tyes mes a ; yo esk blotter. Send one 
as year, for : F of 99,482 lines, National Advertising Records. poe co. bill) for a copy. Al CHICAGO + 210 So. Desplaine St. 
rapproximately 30.4 per cent. ‘ bial 
l . bert L. Warington, 1959 East Jeffer- and 34 other cities 
cer |rector of the Outdoor Advertising As-|son, Detroit, Michigan. 
“ 29 | Advertisin Men at | 
May Use “Sunfed & 


Funeral of Hathaway 


|} sociation of New York. 


The registration of the word | The funeral was held Aug. 30. A SALDERES WANTED anne 
‘unfed” as a trademark by the | Odell Sneder Hathaway, for many |"umber of advertising men were|~ Oo jlified men, or women, wanted 
mander - Larabee Corporation, years a leader in the theater and out. Present, including P. J. Dunn, secre- se Seti iateene Gbniieatinn ton | 
neapolis, has been upheld by|door advertising fields, died Aug. 28 | tary of the Outdoor Advertising Asso- oy oer “ag a . “p “ 
Pst Assistant Commissioner of Pat- at his home in Middletown, N. Y. He | Ciation of New York, W. D. Frey, subscription sales work in Boston, | ages f 
Spence. The General Baking Was 62 years old. Outdoor Advertising, Inc., and J. E.| Baltimore, New York, Philadelphia, | b SELL 
pany, New York, had objected| Mr. Hathaway had been editor of Fitzpatrick, Fitch Advertising Com-| Cincinnati and other principal busi- that ® 
the name, foreseeing confusion the Dramatic Mirror, headed a furni- P@y, Albany. ness centers. Attractive proposition Four pages—one sheet 
h its use of “Sunshine Vitamin ture establishment, France & Hatha- 


on bread. way, and was very active in the thea- 


csi sctaielaecscanse ter in numerous New York towns, 
“ ” . being responsible for the formation 
Post Adjusts Rates of the Eastern Managers’ Association 
i Sept. 4, the Cincinnati Post an- and the International Theatre Man- 
iced a flat rate for national ad- 


( agers’ Association. 

Using of 31 cents a line. For- In many of the towns where Mr. 
herly the Post had separate rates for | Hathaway operated theaters, he also 
circulation and for “O. K. controlled the poster advertising 


| ciated for 
|New England and New York State 


| years, 


Shea Returns 


Walter F. Shea has rejoined the ad- 
vertising department of the Review 
of Reviews, with which he was asso- 
14 years, and will cover 


territories. 


he 


During the 
was. with 


past two 
the 


to experienced people. 
experience and references, 
ADVERTISING AGE, Chicago. 


Write, giving 
30x 


To Use Coated Stock 


Starting with the Sept. 8 issue, 


the Literary Digest will use coated | 


582, | 


of sturdy bond paper 
—covering 11 major 
headings about radio, 
newspapers, farm, 
trade or general maga- 
zines (regional or national) —now help publishers and 
broadcasters to sell more space or time. Furnish infor- 
mation this modern way. Agencies also use AMA 
forms as ‘questionnaires.’ + ¢ Send for samples today, 
on your letterhead. No obligation to buy. 


ADVERTISING MEDIUM ANALYSIS 


“FOUR PAGES’ 


| Reg. U. S. Pat. Off. 


1. : : Quality 500 Sansome Street San Francisco 
itket plants, and was for five years a di-| Group. 


stock for its covers and for all full 
color forms. 


ant 

the 
$15! 
rom 
ner 


ntimate Talks 
lo Those 


Engaged in— 


A. N. Steele, Chicago advertising executive, says “Advertising has 7 
to compete with news of the day—-war—kidnapping—gangsters and 

politics. It must be good to get attention.” 

If you can’t write a head- 
line that will get the 


Walter Dill Scott, famous psychologist says: “The case is different 


Ling public's tention ie with Street Car Advertising. The passenger for once has an abundance 
= he menelanens. ite of time. He reads the car card and then reads it again because he has 
are moments of transporta- nothing else to do. 
“ion, don’t expect that 
head!ine to stop them “Thus, devoting longer time than is really due the advertisement, we 
anywhere else. value the goods by the time devoted to the advertisement.” 
RK The Incessant Daily Repetition of Street Car Advertising %y 


Has Proved the Shortest and Surest Path to Leadership 
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ADVERTISING AGE 


September 8, 1934 


Appoints Bayless-Kerr 


The American MonoRail Company, 
Cleveland, maker of tracks, cranes, 
hoists, carriers and special equip- 
ment, has placed its account with 
Bayless-Kerr Company. Trade pa- 
pers and direct mail will be used. 


AY SCHOOLS 
ADVERTISING & COPY 
COMMERCIAL ART 
COM'L PHOTOGRAPHY 

LAYOUT AND LETTERING 


MEN'S FASHIONS AND 
PHOTO - RETOUCHING 
Dept. L. V., 


Thanx YOU, 


McCANN- 
ERICKSON 


We'll keep right on 
earning your photo- 
stat business. 


PHOTOSTATS 


RAPID COPY SERVICE 


{Vanderbilt 3-3680 
) For all branches 
Main 9335 

{State 6013-4 
|State 5980-1 


New York, 
Cleveland: 
Chicago 


“| 


need this! 
Econo-print 


A quick and economical 


lithographic method of 
facsimile reproduction 
(Specially adapted for short 
run work) that will afford 
you a substantial saving 
on many of your printing 
requirements. 


Write or phone us for Samples 
and complete information 


Econo-print Department 


MAGILL-WEINSHEIMER COMPANY 
1323 SOUTH WABASH AVENUE, CHICAGO 


Telephone Calumet 7200 


JESS H STRIBLING AND ASSOCIATES 


225 NORTH a" wor . “ade 


AUTOMATIC LETTERS 


Any Quantity—Low Rates 


Mail Advertising 
TANKS Service 


Brass Knuckles”’ 


Send for Free Bocklet—“ 


817 Fifth Ave. 


Pittsburgh, Psa 


ATiantic 1290 


AIL ORDER ADVERTIS 
Malt <uT FOLLOW-UP ERS 


Mail Order Adver 


Medical . nd other 


tisers—new idea in lowest priced “fol 
low-up.” Cuts cost of mailings in 
half. Write for prices, samples. 


STAR-COURIER CO., Kewanee, Ill. 


FEaMPSts e” i cov WW ERAGE 


“ CT 


Spin NS DDLY | NEWS 


STANFORD U. IN 
STUDY OF DAILY 
READING HABITS 


Daily and Sunday Newspapers 
Are Compared 


116 S. Mich. Blvd., Chicago | 


San Francisco, Cal., Sept. 5.—Im- 
portant variations in the newspaper 
|reading habits of men and women, 
| young and old, and readers of Sun- 
day and daily papers are revealed in 
a survey of newspaper reading habits 
|just completed by the graduate 
|school of business of Stanford Uni- 
| veraity among the residents of Palo 
Alto, Cal. 

The survey has been published by 
| Associated Newspaper Color, Inc., 
with the permission of the univer- 
sity. 

While 97.4 per cent of the readers 
of both sexes read page one of their 
daily papers, only 91.8 per cent read 
|the same page on Sunday, the survey 
revealed. Other comparisons between 
daily and Sunday reading habits, cov- 


percentage of daily readers being 
given first in each case, followed by 
the percentage of Sunday readers: 

Sports, 38.2, 28.4; society, 36.9, 
35.4; home economics, 35.2, 30.4; 
finance, 31.8, 25.7; comics, 59.1, 61.7; 
editorial, 68.9, 61.3; automobile, —, 
32.3; rotogravure, —, 57.9; magazine, | 
7.7, 60.7; radio, 51.2, 53.3. 


Age Changes Habits 


While 99.2 per 


cent of men of all 
ages read page one daily, and 94.5 
read it on Sunday, as against 96.5 
land 90.2 respectively of women of all 
ages, girls under 21 read the first 
page more avidly than their boy 
friends, the study indicates. The per- 
centages for girls are, respectively, 
100 and 84, while for boys of the 
same age they are 94.5 and 83.5. 

In the age group comprising boys 
and girls under 21, the 
the most desired feature in a Sunday 
paper, With 98.2 per cent readership, 
followed bv page cent, 
sports, 74.5 per roto and 
magazine, 70.9 per cent. 

In the next higher age group, from 
21 to 29, emphasis shifts to page one, 
With 91.1 per cent readership, fol- 
|lowed by comics, cent, roto- 
| gravure, 65.9 per cent, and magazine, 
| 65.2 per cent. 

Of those between 30 and 44, 93.9 
|per cent read page one on Sunday, 
66.9 per cent read the editorials, 60 
per cent read the magazine, and 55.9 
per cent read the comics. Among 
| those over 45 page one has 91.6 per 
cent readership, editorial 64.4 per 
cent, rotogravure 56.9, and magazine 
55.4 per cent. 


comics are 


one, 83.6 per 
cent and 


75.5 per 


“Spirits” Tells Liquor 


Users of Regulations 
Following the unusual course of 
buying advertising space in business 
publications outside its own field, 
| Spirits this month used large space 
\in Hotel Management and Restaurant 
Management to warn readers of these 
|publications that empty liquor bot- 
tles must be destroyed, in keeping 
|with Treasury Department regula- 
tions which became effective Aug. 1. 
The advertisements cited various 
sections of the Federal Alcohol Con- 
trol Administration’s regulations de- 
signed to prevent bootlegging by re- 
quiring certain information to be 
blown into liquor bottles—a plan sug- 
gested to the FACA by Harry 
Schwarzchild, publisher of Spirits. 


Philharmonic on Air 


The National Broadcasting Com- 
pany has signed a 26-week contract 
with the Kansas City Philharmonic 


Orchestra. The 
heard Sunday 


will be 
starting 


program 
afternoons 


Oct. 14 using the blue network 
through WREN, Lawrence, Kans. 
The sponsor is United Drug Com- 


pany, the agency Street & Finney. 


oe Mediu Held 

The Outdoor Advertising Associa- 
tions of North Carolina and Virginia 
will meet together at Hotel Charlotte, 
Charlotte, N. C., Sept. 12. 


ering both sexes, are as follows, the | 


es 


Illness Compels c) isos 


| NEW NEWSPAPER SERIES FOR LUCKY STRIKE 


“Tt’s toasted” 
¢ veer threes presetion— egetnes arriieton— agains! cough 


at “American Spectato,” 


Amy Vanderbilt, business manage, 
of the American Spectator, New 
York, has been ordered to take a long 
rest, and the Tower organization ha. 
given her an indefinite leave of gy. 


sence. 
George Eyland, Jr., advertising 
manager of Tiny Tower, will take 


charge of American Spectator ad 
|tising temporarily, while contin 
| with his former duties. 


| inmost 
| “Citizen” Appoints 
The Cushing, Okla., Citizen is yoy 


represented in the national field }, 
Frost, Landis & Kohn. 


Ss yIrits 


For September 
Is Out 
|Request a copy of the 12th issue of th 
| First Business Paper of Whiskies, Wine; 
and Kindred Products. SPIRITS, 220 Eas: 
42nd Street, New York. 


ver 


ling 


In every way they taste ie 
better! Luckies are round, Luckies 
The 


WAREHOUSING 
MOTOR FREIGHT and 


are firm, Luckies are fully packed 
with only the clean center leaves— 
and the clean center leaves are the 
mildest leaves—they taste better, 


First piece of copy in the new 


broke this week. ae runs about 1,100 lines. 


ALL MUST AID IN 


SELF- REGULATION, 


GARDNER ASSERTS 


(Continued from Page 1) 
competitive in his copy 
tives, mouth 


remedies,” said Mr. Gardner. 


The Time Is Ripe 


“You and I may think it is all just 
good clean fun to get competitive and 
brutal about products on the pantry 
shelf and extremely bad taste to do 
the same thing about products in the 
medicine closet. But the manufac- 


turer of bathroom products may be- 
come aggrieved at being held to 
stricter standards than are required 


of other manufacturers. 


“We think our movement is for- 
tunately timed to coincide with the 
publiec’s view that the time is ripe 


and ready for a vigorous stand taken 
by industry in regard to advertising. 

“This public expectation is not al- 
ways well informed, or well di- 
rected. It is confused by the argu- 
ments of some, both in government 
positions and elsewhere, who affect to 
be the champions of the 
but who deliberately, or 
lack of information, 
with false logic. 
hear all the talk, 
consumer 

“T do not believe 
sumer strike against advertising. The 
very people who declare they do not 
credit advertising claims are buying 
more advertised goods today 
they did two years ago. 
statistics taken at two-year 
indicate that the tendency is toward 
advertised goods in proportion as 
people have money enough to gratify 
more than the barest necessities. 

“The consumer knows advertising 
throws the white light of publicity 
on the manufacturer’s claims for his 
products, and is far less subject to 
distortion and untruth than. state- 
ments made by salesmen, or by re- 
tailers over the counter. That pub- 
lic attitude has been developed as a 
result of three decades of experience, 
and it is not going to be lightly laid 
aside.” 


that 


Gets Murphy, Terry 
H. F. Murphy, 
Blackman Company and C. C. Win- 
ningham, Ine., and Arthur L. Terry, 
formerly with Erwin, Wasey & Co., 
both in New York and Chicago, have 
joined Brooke, Smith & French, Inc., 
Detroit. 


about laxa- | 
washes and headache | 


consumer, | 

through | 
befog the issue | 
One would think, to | 
there was a| 
strike against advertising. | 
there is a con- | 


than | 
Consumer | 
intervals | 


formerly with the 


TRANSFER fields offe; 


makers of automotive 
products a live and 
reliable market for sales 
outlets and one that 


can be blanketed thru a 


single publication. 


campaign of Lucky Strike, which 


‘Hearst Shifts Forker; 
Coblentz Is Promoted 


Eugene Forker, publisher of the 
New York American, has been ap- 
pointed assistant to T. J. White, gen- 
eral manager of the Hearst newspa- | 
pers. E. D. Coblentz, editor of the 
American, will succeed Mr. Forker as 
publisher and continue as editor. 

Until appointed to the American | 
post three and one-half years ago) 
| Mr. Forker was general advertising | 
|director of the International Maga- | 
zine Company. 


DISTRIBUTION & WAREHOUSING 


(now in its 33rd year of publication) 
| 249 West 39th St. 
New York 


Retail Outlets Increase _ N.Y. 


An increase of 3.4 per cent in num- | 
| ber of new retail outlets in four lead- spice 
|ing industries for the month of Au-)| 
gust is shown over July by Sales | 
Managers Ticker Service. The four! 
fields reported on are hardware, | 
housewares and paint, electrical and | 
radio, furniture and home furnish- | 
ings, and plumbing and heating. 


Hardware Manual! Out 

The 1934 Hardware Retailers’ 
Manual has been issued by the Na- 
tional Retail Hardware Association | 
and distributed to the membership, 
composed of more than 13,500 stores. | 
Copies may be had by nonmembers | 
from Hardware Retailer, Indianapo- | 
lis, for $1. 


Sales | 


ATLAS PHOTO COPY ¢ CO 


THREE LOCATIONS STA. 40 


One Minute 


152 AGENCIES 


Agency men (and women), publishers’ represent?- 

tives, publishers, printers, engravers and typos 

‘s _ raphers are finding that the Hotel Winthrop has 

~ large pleasant rooms, an atmosphere of peace 
and a staff that really enjoys making guests happy: 
DAILY RATES FOR ADVERTISING MEN FROM $3 Single 
$4 Double. SUITES FROM $5 Daily OR $115 by the Month 


HOTEL WINTHROP 


47th Street and Lexington Avenue - New York City 
A ROGER SMITH HOTEF 
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Advertising Age 


THE NATIONAL NEWSPAPER OF ADVERTISING 


now has the high- 
est subscription re- 
newal rate—70.36 
er cent—of any 
advertising journal 
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PHOTOGRAPHIC REVIEW OF THE WEEK 


GROUP OF AMERICAN PUBLISHERS STUDIES SOUTH AMERICAN BUSINESS CONDITIONS 


ee aes 


North American newspaper executives greeted by 
officials and ‘Miss Florida" on arrival at Miami in- 
ternational airport following record breaking trip to 
South America on the new Pan American air trans- 
port "Brazilian Clipper." They traveled 15,000 miles 
in 12 days flying time to make a first-hand study of 
trade conditions. Left to right, standing: L. L. 
Lee, Miami city manager; Thos. Luckett, traffic man- 
ager Seaboard Railway; R. S. Kessler, secretary, 
Miami Chamber of Commerce; J. N. Wheeler, gen- 
eral manager, North American Newspaper Alliance 
(wearing suspenders); H. V. Jenkins, publisher, ‘'Sa- 
vannah News and Press" (with glasses); Edward Tom- 
linson, Latin American commentator, National Broad- 
casting Company; William F. Brooke, assistant to 
general manager, Associated Press, New York; Frank 


NEW CONTAINER FOR SCHICK RAZOR 


E. Gannett, Rochester, chairman, Gannett News- 


papers; "Miss Florida,"’ Mary Elsie Weems of Miami; 
Paul Patterson, publisher, ‘Baltimore Sun"; Juan T. 
Trippe, president, Pan American Airways System; 
E. G. Sewell, mayor of Miami; M. C. Meigs, man- 
ager, "Chicago American" (moved); Eugene Vidal, 
director air commerce, U. S. Government; Keith 
Phillips, president, Miami Chamber of Commerce. 
Kneeling: J. C. Brown, consul for Panama; W. O. 
Snyder, manager, Caribbean division, Pan American 
Airways; Jas. H. Furay, vice-president, United Press; 
Jas. C. Stahlman, publisher, Nashville Banner"; Roy 
Howard, chairman, Scripps-Howard Newspapers; 
Jerome Barnum, vice-president, American Newspa- 
per Publishers Association; John Steele, Pan Amer- 
ican Airways engineer; John Cowles, publisher, “Des 
Moines Register and Tribune." 


HOTPOINT CLOCK 


Be ace an a 


% Rae. ‘aati ats Cog 
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"Polaris" Telechron electric oven 
timer just introduced by Hotpoint. 


A special magenta Durez has been used in making this attractive 
new container for the Schick Injector Razor. 


The clock has two control dials 
for turning oven current on and 
off automatically, 


oc EG 


SALMON 


BN: CCE TAO 15 GRE 


. 


The early bird catches the Christ- 


mas business, Coty believes, and 


W. L. Stensgaard & Associates, Chicago, designed the new Water- 

proof paint can shown at the left so as to modernize the appearance 

of the package and to suggest the waterproof qualities of the prod- 
uct. The old can is shown at the right. 


it therefore has already begun 

delivery of a holiday assortment 

of perfume which includes as a 
deal this striking sales aid. 


PHOTOGRAPHIC COUNTER DISPLAY FOR "SNAPS" 


This easel-type photographic counter card, produced by _ 

Studio, New York, is currently being distributed by Formfit Com- 

pany to its dealers. It features the new "Formfit Snaps’ fastener 
for brassieres. 


EXPERT ADVICE TO EMBRYO VOCALISTS 


—— 


“You who are studying for Radio or Oper 


should choose a throat-ease cigarett¢ 


L ; 
vat 
eee oni NOTED mEeTROPOWITAN OPERA ST 


OFTEN ASKED about cigarettes 

by those who have vor# 4 
tons | always say — "Smoke if ye 
like—but choose « cigarette tbat 
mild and smooth’ 

“Many of my associates at the 
Metropolitan agree with m¢ that OM 
Gold w a true throat-case cagaretie, 
without any harshness or *™P 

“There are many fine cigarettes 


But I feel that Old Golds are oP 
because they are # 


LIEY PONS 


cully fine 
very emooth. usy rons 


any on the THROAT and WF je 


on 
° ‘ 
xf .o coset! 


PRassensca’s QO 


Lily Pons, Metropolitan star, gives Old Gold a boost as the " 
ease cigarette" in current large space newspaper advertising? 


"throat 
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